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The Challenge of Style 


ILL it be ones this day forth, “more pairs 
\ \ per person, or less’? That is the funda- 
mental challenge of style. It is for each 
merchant to decide. By the decision comes either 
progress or retrogression. It is an obvious fact that 
can be proved by any shoe man’s consideration of his 
personal shoe wearing that with an absence of style 
and color and a diversity of materials in men’s foot- 
wear, he buys only those shoes which he absolutely 
needs. 

Is this the condition that is to continue? 

Anyone who has gone into a clothing house with a 
discharged soldier has seen at first glance the disgust 
of the returning hero upon finding that the clothing 
man figured on an “‘old-man’s” season and left out 
the snappy lines and patterns that make dress so 
much a part of a young man’s life. 

One sailor even went so far as to say, “If these togs 
are the rewards of peace, I think that I'll reship 
again.” 

We carry the “‘challenge of style’’ to the retail shoe 
merchants of America in the development of men’s 
footwear. The frontispage of our men’s style sec- 
tion is the best answer to “more pairs per person for 
1919.” 

The challenge of style in women’s footwear is 
primarily the development of good taste in leathers, 
fabrics, patterns and lasts. Look to the practical 


first, then the intrinsic beauty, and you will get first 


elements in good taste that will make every dollar’s 
worth of merchandise bought by the merchant salable 
and profitable. 

Whether the style is distinctively original, or a 
revival-of some former creation, if it is in good taste, 
it can be bought early, for in the nature of things 
seasons are anticipated. 

It is to be sincerely hoped that the trend of pur- 
chases will not go all in one direction on any one 
leather or material, for by proper diversity comes 
economy, variety and “‘more pairs per person.’ 

Every merchant reader of this issue of the “Re- 
corder’” can balance its editorial contents for it 
serves as a guide to purchasing. From the adver- 
tisements herein and from the traveling man who will 
soon call, you will see in the actual samples the best 
arts of the industry. 

Our style review comprehensively presents the 
trend of style—the timely topic of prices is accu- 
rately covered with facts and charts, and the ques- 
tion of labor is editorially emphasized. A sidelight 
on Parisian styles is informative as a guide to inter- 
national influences on fashion and our authentic color 
research is based on a careful study of harmonizing 
values. 

In truth, you get in this issue every factor neces- 
sary for you to answer the “challenge of style” 
by being assured of the logic of early and safe 


buying. 
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Labor Will Be the Greatest Sufferer if It Continues to 
*“*Rock the Boat’’ 


\ ‘ 7 E have passed through the most terrible war 

the world has ever known. As a result of 

that war, the industries of America and 

practically the entire world are now facing the great- 
est situation in their history. 

For four and a half years, the people of the world 
have been under the highest possible tension. The 
nerve strain has been terrific. It had reached the 
point where the sight of a messenger boy was dreaded 
by those in nearly every home. Just think of this— 
if it were possible for the brave boys who died for 
France to march past a given point, twenty-four 
abreast, it would take two weeks and four days of 
continuous marching for them to pass that point, 
and it would take an entire three months with twen- 
ty-four hours marching a day if the dead of all nations 
were to be in line. Read that over again. These 
startling figures help us to realizea little bit more what 
the tension has been. 

The industrial world has been disorganized, as 
millions of men, who have served in the armies and 
navies, left their regular pursuits to gointo the business 
of “wasting.”” Plant after plant was practically remade 
for manufacturing munitions instead of the products 
of peace. These facts alone are enough of a strain on 
the people left behind without the tension caused by 
the thoughts of the millions of boys at the front. This 
tension snapped with the signing of the armistice, 
but it is a human impossibility for the state of mind to 
get back to normal as __ 


peace as we were for war. Vast plants had to be again 
changed over to make their regular product. Instead 
of running twenty-four hours a day making munitions 
and articles of necessity for the war, they had been 
forced to gradually get back to normal. In a vast 
number of cases, women had been employed to take 
the places of the men who were serving with the colors. 
Now that the men are coming back, problem after 
problem has arisen without any precedent to guide us. 
The result of all this is that today we find the nerves 
of the people still on edge, anticipating almost any- 
thing but hoping for the best. This nervous state 
does not have a tendency to increase confidence and, 
therefore, it would not take very much rocking of the 
boat to swing the industrial business and the industrial 
world one way or another. There is every good reason 
for us to believe that we can have the greatest pros- 
perity this country has ever known in the next three 
to five years, but the state of mind of the people, with 
a little rocking of the boat, will bring about just the 
other extreme, the greatest depression we have ever 
known. 

There are many ways to rock the boat. Nearly 
all of us can do it one way or the other. The labor 
class can do it possibly to a greater extent than any- 
one else, but if they continue to rock the boat at this 
time they will, in the end, be the greater sufferers. 
Continuous strikes and industrial unrest is the great- 
est step at this time toward industrial depression that 
possibly could be taken. 
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had, without thought, 
hoped for. And the re- 
sult is that with the 





three thousand strikes, 
involving nearly a mil- 











signing of the armistice 
came a new strain and 
tension to the business 
and industrial world in 
an endeavor to answer 
the question “What is 
going to happen to bus- 
iness?”’ 
Unfortunately, we 
were _as unprepared for 
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IN NEXT WEEK’S ISSUE 
“To Buy or not to Buy,” a Timely Topic 


handled from the Western viewpoint and backed | 


up with authentic material in the opinions of 
captains in industry. Also “Good Style Sells 
Shoes,”’ fourteen points in style outlined from 
the viewpoint of making every dollar’s worth of 
merchandise salable and profitable. 








lion and a half men, 
have been reported in 
the daily press. Most 
of these strikes were for 
higher wages, yet it is a 
fact that wages were 
never as high as they are 
today. Investigation 
proves that probably for 
the first time in the 
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history of the world, wages have advanced more in 
the last four years than the cost of living. According 
to government reports, the cost of living has risen 66 
per cent since 1914. The Bureau of Statistics in the 
state of New York, investigating this matter, after a 
survey of sixteen hundred and forty-eight firms, em- 
ploying 617,000 men, shows an average increase in 
wages since 1915 of 98 per cent. In Chicago the in- 
crease in wages in the packing plants is announced as 


109 per cent since 1914. The Chamber of Commerce | 


of Detroit reports that the increase in pay for common 
labor has amounted to 33 per cent in one year and in 
some lines of skilled labor, 35 to 40 per cent. Bridge- 
port, Connecticut, reports an increase of 81 per cent 
for unskilled labor. 

As stated above, the cause for most of these strikes 
has been stated as due to the high cost of living, but 
it must not be forgotten that every increase in pay 
given any particular class of labor goes around a cycle 
and increases the cost of living in itself. There- 
fore, the greatest cause for the high cost of living 
today is the high wages paid in every class of 
labor. 

Recently we have seen serious strikes in many 
cities abroad. London was tied up for several days 
by strikes of various kinds. Belfast suffered; and 
many other points were affected. A railway strike 
was reported in 
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rious other points in New York and New Jersey were 
affected. The strikers at Seattle stated that they 
would close all save fifteen small restaurants, which 
were to serve as soup houses. They stated that there 
would be no transportation and that the newspapers 
would be suspended. The strike was under the con- 
trol of “A Workmen’s Council of People’s Com- 
missioners.”” How much this sounds like Petrograd! 

In New York, the machinery of organized labor, 
representing all unions affiliated with the American 
Federation of Labor, has made a motion to prevent 
national prohibition. The Central Federated Union 


‘ has voted to submit the question of a strike against 


prohibition to all affiliated organizations. One of the 
vice-chairmen of the union stated that every member 
would shortly- be wearing a “No Beer, no Work” 
button. In Philadelphia they are wearing buttons 
“No Beer—No Fifth Liberty Loan.” 

It is reported on many sides and substantiated by 
some of the real labor leaders that the real big men in 
the labor unions are strongly opposed to many of 
these strikes and that they are brought about directly 
and indirectly by a Bolsheviki element. That these 
statements are very likely truie seems to be plainly 
evidenced by the fact that England has decided to 
deport many of these “‘unrest’’ leaders and recently 
the United States took similar action and deported 

some fifty men who 





Sweden. A port 
strike was reported 
from Buenos Aires 
and the coal miners 
of Walesstarted some- 
thing. Here in our 
own country, Seattle 
and Tacoma were 
forced to call upon 
the federal militia. 
Between 26,000 and 
27,000 silk workers, 
representing 90 per 
cent of the industry 
in Paterson, New 
Jersey, have been idle 
due to the strike. 
Philadelphia, Law- 


even contrary to Business. 


and guard they must, or lose. 





rence, Mass., and va- 


HE “Business Man” of today and tomorrow must be a Super- 
Business Man. He must interest himself in matters which 
have been considered outside of Business, apart from Business, It 


must work with other Business Men (in common self- 

defense and for the general good) in combating false economic 
teachings and the misleading of the gullible and the ignorant. 
There is mental and moral “reconstruction” to be accomplished, 
more important than any physical rebuilding. The mental and 
moral foundations of all “Business,” which is to say all economics, 
all finance, all commerce, all industry, must be fortified and 
strengthened and safeguarded against dangerous attacks and 
underminings. Those who have most to lose, have most to guard; 


had been active in the 
strikes in Tacoma, 
Seattle and other 
points. 
is significant 
that in an interview 
a short time ago, 
Lenine, a Bolsheviki 
leader of Russia, did 
not ask if there was 
going to be a revolu- 
tion in America, but 
did ask when the rev- 
olution was going to 
start. 

Can it be that we 
have made America 
unsafe for the return- 


Walter C. Taylor. 
ing soldier ? 
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‘While there are many differences of judgment, while there are some divergences of object, there 
is, nevertheless, a common spirit and a common realization of the necessity of setting up new standards 


of right in the world. 


“Because the men who are in conference in Paris realize as keenly as any American can realize 
that they are not the masters of their people; that they are the servants of their people, and that 
the spirit of their people has awakened to a new purpose and a new conception of their power to realize 


that purpose.” 


—President Wilson in Boston Address Delivered February 24, at Mechanics Building 


Boston Honors and Is Honored 
By the Landing of President Wilson and His Wonderful Speech 


Boston.—As host—even though it was but for few hours— 
Boston revealed a happy hospitality to the President of the 
United States. Her narrow streets were radiant with wel- 
coming people who cheered and joyed in the honor Boston 
achieved. The early enthusiasm along the parade line came 
from the thousands who had called it a holiday in the shoe 
and leather district. Then, through the city the cheers 
swept in hearty welcome to a great leader. Later, at 
Mechanics Building some eight thousand fortunate people 
heard President Wilson’s address, which by now is being 
quoted the world over. 

Apart from the wonderful day and the significance of the 
address of the returning ‘‘Welder of Nations,’’ permit these 
few incidental remarks. The picture shown on this page 
gives to the retail shoe trade some idea of the size of the build- 
ing to be used for the N. S. R. A. Convention in January, 
1920. The sounding board immediately in back of the 
President makes a loud whisper, audible to eight thousand 
people for the acoustic properties of the big hall are remark- 
ably effective. 

It was obvious last Monday to anybody who saw Henry E. 
Hagan walking to the far corners of the hall that he had in 


mind the testing of the hall for the N. S. R. A. Convention— 
and he took advantage of the oratory of President Wilson 
for the dual purpose of seeing how a voice carried and second 
to visualize how President Wilson as the invited guest of the 
1920 Convention will appear as he addresses the shoe mer- 
chants of America. : 





How Cammeyer’s Welcomes Soldiers 


Who Return to Civilian Service in the Store 


New York—Cammeyer’s is taking back their men as they 
return from the service, and in addition is furnishing them 
free of cost a complete civilian outfit of their own choice, con- 
sisting of the following: One suit, one overcoat, two pairs of 
socks, one suit of underwear, one shirt, one tie, one collar 
and one hat. The returning soldier picks these out at any 
store he desires and L. Hart, the owner of the Cammeyer 
stores, pays for them. The house itself then furnishes a pair 
of shoes, so each man is fully clothed from the skin out 
without expense on his part. In addition, his job is waiting 
for him. 
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Shoe and Hosiery Luxury Tax 
Operative May 1 


Unless Joint Resolution Repealing Luxury Section 
Law Is Passed 


Washington—Senator Simmons, chairman of the Senate 
Committee on Finance, is hopeful that action may be taken 
at this session of Congresg repealing the so-called Luxury 
Taxes in the recently signed Revenue Bill. — 

Chairman Kitchen of the House, Ways and Means Com- 
mittee has promised this action as soon as the Bond Bill is 
out of the way. 

The great difficulty however, is this Congress may go out 
of office before action can be taken. If no repeal is made, 
the following will be applicable to shoe store merchandise, 
May I. 

When sold by or for a dealer or his estate for consumption 
or use, taxes on the following articles are to be paid by the 
purchaser to vendor at time of sale on so'much of the amount 
paid therefore as exceeds the price below specified. 


BOOTS, SHOES, PUMPS and SLIPPERS, 
men’s, women’s, misses’ and boys’ (not includ- 
ing shoes or appliances made to order for persons 
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having a crippled or deformed foot or ankle), in 
CUM: GE GRO Oe I aa. oo 65-5 5.016 <0, 9:9.4 0 9 r8 i914, 0:82 10% 
HOSE or STOCKINGS, silk men’s and boys’, in 
NI 555s aba Sees Adie eles blag ai Mac ws SOR 
HOSE or STOCKINGS, silk, women’s and 
ee a ee rr 10% 


The National Shoe Retailers’ Association is trying to make a 
final protest effective against the Luxury Tax. It asks every 
shoe merchant to telegraph his Congressman and Senator at 
once the following: 


I respectfully urge you to oppose the inconsistent 
burdensome Luzury Tax on Shoes—Clothing is not 
taxed: why shoes. —Shoes with leather scarce, becoming 
most burdensome in cost to consumer and tar accen- 
tuates this—Silks, Woolens, Cotton, ample supply reced- 
ing in price and could be taxed without advancing cost 
to consumer. 

The Association further says, ““Congress removed the tax 
on Clothing. The House, we understand, is favorable to 
repealing the Shoe Tax, but the Senate wants to keep this 
unjust tax in the Bill. There is a crisis in the Senate. The 
one way to kill the tax is to deluge Congress and especially 
the Senate, with protests.” 








By Night 


By Day 


What Italy Did in Welcoming President Wilson 


By Manager Vera-American Shoe Co., of Milan 


“Referring to President Wilson’s visit to Milan on Janu- 
ary 5th, it certainly will remain memorable in the history of 
the City of Milan, not only as an historical event, but also, 
as a personal success scored by President Wilson in fulfilling 
his mission of Peace. You will no doubt have read all about 
his visit to Milan by now, and I am sure it would require at 
least a day or two to describe the wild scenes of enthusiasm 
that took place in Milan on the occasion of his visit; the 
right royal reception that was accorded him; I am convinced 
that nobody ever was accorded a grander one; he was, and 
still is, and shall remain the cherished idol of the Milan 
public. 

“After the reception at the Royal Palace he was enter- 
tained by the famous Scala Impresario, where a special gala 
Opera Performance was given in his honor at the Scala 


Theatre. The President was no longer the President, but 
became spontaneously one of the public, by cheerfully and 
boyishly participating in the beating of time while the differ- 
ent National Anthems were being played; in this pleasant 
pastime he was joined by Mrs. and Miss Wilson. 


A Store Ablaze in Welcome 


“The city was gradually becoming one blaze of flames, 
due to the numerous illuminations prepared in honor of the 
President; the illuminations were indeed imposing, especially 
those got up by the Credito Italiano and the Banca Com- 
merciale. Although our decoration and illumination was on 
a very much smaller scale than the above mentioned, it was 
nevertheless highly effective and imposing in its simplicity. 

(Continued on page 32) 
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Recorder Office 
2, Rue des Italiens 
Paris, Feb. 1, 1919 


RIS is talking much of longer 
pskirts, but up to the present 
‘ time the French women continue 
to wear their skirts as short, if not 
shorter, thanever. With the increas- 
ing favor for the costumes of the 
Directoire Style, however, a marked 
increase in the length of the fash- 
ionable skirt must follow. 
Whether skirts are short or long, 
however, there is every indication that 
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the low shoe will still remain the great 
vogue, as it has been for the past two 
seasons. This for two reasons, first 
the style lends itself readily to the needs of the hour, 
and to the economy in leather. Secondly, for the rea- 
son that the typical shoe worn by the women of the Di- 
rectoire period was cut extremely low and was fastened with a com- 
plicated series of lacings over the ankle and the instep. Such pure 
Directoire shoe is worn at the present moment by at least 90 per 
cent of the fashionable women. In addition to the strapped 
slipper, great interest is evinced for the Colonial ties, and the 
bracelet slipper. Both of these styles are extensively used for 


street wear. 
Colonial Ties Popular 


The Colonial ties generally show very high tongue of more or 
less intricate cut. They are particularly well liked when they 
are made in tete de negre suede, in which case they are inva- 
riably ornamented with a large buckle in round, square or oval 
form in nickel, cut steel, or jet. 

Two leathers and two leather combinations are prominent, 
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such as suede and patent leather, or 
glace kid and patent leather. Suede 
or buckskin in tete de negre is also 
extensively employed, but alone, not 
in combinations with other leathers 
or with other colors. Combinations 
of black and white are still very strong. 

Perforations in elaborate, intricate 
patterns, are a marked feature in 
shoe trimmings. They are ordina- 
rily underlaid with white. 

Regarding general styles for France 
vamps are short, heels are high, and 
tip effects are strong. 
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Cloth Topped Boot Popular 


In high shoes the cloth topped boot 
in gaiter style is the favorite. These, 
owing to the prevailing short length of skirts, are 
made in 18 or 20-button heights. These heights hold 
good for the present moment only, for as longer 
skirts will unquestionably come in with the Spring Dressmakers’ 
Openings, the extreme lengths will no longer be necessary. 

For the evening the strapped slipper in black satin is promi- 
nent, embroidered in metal threads or in jet steel beads. When 
embroidered in metal the heels are generally covered with metal 


cloth to match the embroidery. 
Metallic Ornaments Lead 


Steel beadings are also used on slippers for street wear as well as 
for the house. One of the latest novelties in this line shows a 
patent leather flap tongue tie with the monogram of the wearer 
embroidered in steel beads, in an oval medallion at the center of 
the tongue. The edge of the tongue overhanging the toe, is 
trimmed with an inch fringe of jet beads. , 
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Important Features of the Trend of 
Fall Trade 


The High Lights of Advance Style Influences 


Facts and Prospects for the Coming Fall Business as an Index to an Early Buying Program 


- FREEDOM OF FASHION.—Regulations that restricted 
styles during war times will not prevail in the Fall. Style 
will prevail. Designers may go to the limit of reason, pro- 
priety and yet remain within the standards accepted by shoe 
merchants, manufacturers, tanners and all other groups of 
the industry. 

FINER FOOTWEAR.—The times foretell higher grades 
of footwear than ever. Merchants have taught millions of 
people the merit that there is in high grade footwear. 

MORE ACCURATE BUYING.—Modern merchanding 
reaffirms that old principle, “Shoes well bought are half 
sold.” The careful inspection of shoes, and the study of 
materials and workmanship, with a view of securing the best 
quality for the purchase prices, are earnestly recommended 
to shoe buyers. 

MORE SKILLFUL WORK MANSHIP.—Conditions war- 
rant buyers insisting on skillful workmanship in shoes. 
Labor is plentiful. There is every opportunity for the 
manufacturer to grade up his workmanship. Styles being 
more secure, buyers may place their orders sufficiently early 
to guarantee time for care in the making of shoes. 

TRADE ACCEPTANCES.—Accepted styles and style 
acceptances go hand in hand. The buyer who gives his 
acceptance must insist on accepted styles, that he can turn 
into cash promptly, in order that he may pay his acceptance 
when due. 


ADVANCED MERCHANDISING METHODS.—Mer- 





chants will have every opportunity to develop their best: 


merchandising methods. All trade prospects points to an 
abundant circulation of money, and, better still, to higher 
standards of living. The average American, freed from the 
drive as well as the burden of the war, will have opportunity 
to indulge his good taste in fine apparel, including good shoes. 


The war has taught to millions of young men directly, and to 
other millions of Americans indirectly, the substantial advan- 
tage, indeed, the actual necessity, of footwear that_is,intelli- 
gently fitted. 


FINE FEMININE LINES.—AIl signs point to fine femi- 
nine lines in women’s footwear for Fall. Lasts are slim, toes 
are long, edges are thin, and heels are high. Shoes for women 
will be as pretty as designers can make them. The war is 
over, and women will dress, and dance, and charm, as well as 
give time and thought to the serious affairs of the day, in 
which they are taking a larger part than ever. 


MORE PAIRS PER PERSON.—Samples of shoes for 
Fall show variety without end. Evidently, women will not 
be of a one-track mind in selecting shoes. Indeed, many a 
lady will gratify her delight in pretty footwear by selecting 
several different types of shoes. For her to select from, 
there are boots, oxfords and pumps; for street and dress 
wear, of patent, glazed and dull black leathers, of brown and 
gray leathers, of suede leathers, and of white leather and 
white fabric. 

PRICES WILL NOT BE LOWER.—While it is natural 
to look for lower prices after the war, yet present indications 
are that prices of shoes will continue higher during the 
remainder of the year. One reason for this is the continued 
scarcity and high prices of leather, a consequence of the war. 
Also, the United States will probably have to supply Europe 
with many shoes and much leather, to make up for the defi- 
ciency there caused by the war. Shoes at a price can still be 
had. But it is an established fact that American people, who 
are the best shod people in the world, are more eager than ever for 
real high grade shoes, and are willing to pay good prices for 
them. 





WHAT ITALY DID IN WELCOMING 
PRESIDENT WILSON 


(Concluded from page 29) 

The two centre windows (on either side of the store entrance) 
were emptied of their exhibits and President Wilson’s por- 
traits placed there in their stead, nicely adorned with the 
American Stars and Stripes, and surrounded with beautiful 
plants; up above that, right along the balcony was the in- 
scription “Long Live Wilson,” in English and _ Italian. 
Right around the frame work of this inscription were placed 
electric lamps; the effect was really praiseworthy as a good 
many of my friends who came to congratulate me on the 
following morning have attested. I was so completely satis- 
fied with my humble efforts that I decided to have photo- 
graphs taken both by night and day. 


Above is extract_from letter dated Milan, January 13, 
1919, written by the manager of the Vera American Shoe 
Company of Milan to John George Simon of Rice & Hutch- 
ins, Boston. The Vera American Shoe Company of Milan 
is the Italian subsidiary corporation of Rice & Hutchins, 
Inc. 


Red Cross Call for Shoes for Refugees 


Washington, D. C.—The shoe retailers of the country have 
again been appealed to for assistance by the Red Cross. 
Another great drive for shoes, clothing and blankets is to be 
made during March over the entire United States for the 
purpose of accumulating 10,000 tons of used clothing, which 
is immediately to be shipped to the refugees of Northern 
France, Belgium, Italy, Roumania, Serbia, Greece, Monte- 
negro, Palestine, Albania, Czecho-Slovakia and Poland. 

It is hoped to collect the needed garments without much 
trouble, especially as the drive is being made at a time when 
most of the country is discarding Winter clothing for the 
lighter garments of Spring. The services rendered by the 
retailers in previous drives are not forgotten by the organi- 
zation, and it is to them that it looks for shoe supplies. 


Death of Julius Einstein 


New York:—Julius Einstein, President of the firm of 
J. Einstein, Inc., Importers and Manufacturers New York 
City, died on Wednesday evening of influenza after a short 
illness. The funeral took place on Friday morning from 
his late residence. 
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Good Style Sells More Shoes 


J pratt this slogan the coming season progresses in the 


profitable development of good taste in feminine footwear. 

In forecasting the styles of women’s footwear for the com- 

ing Fall it is essential to first consider the vogue in dress lengths. 
The long and extremely narrow skirt is not expected to last 
more than one season. The mincing step is more like the Chinese 
hobble than the step of the “new woman.” The early fashion- 
able resorts reveal the unpopularity of this style of gown, yet it is 
wise for the trade to consider three lengths, long, medium and 
short; the long length indicating wood Louis heels and nine- 
inch tops; the medium, either eight and one-half-inch tops and 
leather or wood Louis heels or Cuban heels from 14-8 to 17-8 
heels; and the low skirt, the optional use of tops from eight inches 


and heels from 12-8 up. 
In these three garment lengths is established the first three 


principles upon which to select styles. 
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Two Tone 
Havana Brown 
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Tan Norwegian | 
No. 6 
Gray Buck 
Imitation Tip 






















































Return to Style Sanity in Pattems 
Te helpful restrictions as laid down by the Conference Com- 


mittee of all the branches of the industry are calculated to 
keep freakishness out of the Fall styles. Adherence thereto 
is not obligatory but the standards laid down are sensible and 
worthy of being nationally considered. 
Feminine footwear is at such a price that/it is not profitable 
for the merchant to order “jig-saw’ patterns upon which but a 
limited production is possible. Feminine footwear must look the 
part at the price of the grade of merchandise so represented. 
Simplicity of line is in itself the indication of good workmanship. 
There is much space and scope in the proper use of color, 
lasts and artistic patterns to permit of plenty of individuality, 
resulting in more pairs of shoes sold per person NOW that peace 
brings about a call for pure feminine types in costume and foot- 
wear. 
Straight foxings will be the most popular design. 
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Patent Vamp No. 9 
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Extreme Novelties Are Discouraged 
ch: right note in shoe style designing is to be measured by 


the good taste expressed in apparel, therefore, speculation 

in extreme novelties is dangerous. There can be a safe 
“sweetening of the line” at a late date but no merchant can 
afford to make the greater proportion of his purchases at a late 
hour for in the nature of things, seasons are anticipated more 
and more each year. 

It would be well for each merchant to study the increased 
use of oxfords among women as a year-round footwear proposi- 
tion. The heavy-weight wool stocking and the spat have done 
much to popularize the oxford idea. 

Shoe stores of the country are short on boot patterns which 
must be ordered and stocked early for shoe stocks are low the 
world over and indications are that desirable and attractive styles 
will sell freely with price a secondary consideration. 
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Light Gray 
Kid, Quartered 
No. 12 


Brown Kid 




















Beaver Kid 
Turn Sole 
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Distinction in Footwear Thru Color 


S wear is best interpreted today in color. In feminine foot- 





wear kid leathers will lead in black and in several shades of 

brown, and in two shades of gray. In bucks and suedes, 
black, taupe and beaver with the medium and the silver gray for 
greater variety. In the calf leathers, black and Russia, with a 
tendency to get away from an extreme dark color in the latter. 

Considering volume of shoes, the heaviest demand will be 
for black glazed kid and calf. 

In tan kid the darker shades will receive the largest share of 
the business. Tan Russia will sell principally in walking boot 
effects with smart foreparts carrying no higher than one and 
one-quarter inch heel. 

There will be a growing demand for patent leather boots 
mostly on fancy and stylish models. 
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No. 13 


Patent Tie Three Eyelet 


No. 14 
Satin Oxford With Tip 





























No. 15 
Black Calf Silver Buckle 









































Great Possibilities of Combinations 
epee point to a call for combinations in tan Russias 


of good contrasting colors in either cloth or buckskin and even 
in tan kid quarters. There will be a call for gray or mole col- 
ored cloth tops in combination with black kid vamp. 

In snug fitting boots that shape well around the heel, there 
is a} possibility of whole quarters, in colored boots, in bucks and 
suedes—the same being on the lace pattern in the small invisible 
eyelet. 

While button boots will not meet with anything approxi- 
mating a 50-50 demand, there will be a sale thereof principally in 
patent leather shoes with combinations of colored cloth of buck- 
skin tops bearing fancy buttons. 

Black suede and satin boots, and the use of satin tops over 
patent leather, will come in for a share of the fashionable foot- 
wear trade. 
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No. 16 Novelty Pattern Brown Calf 


No. 18 
Dark Brown Kid Oxford Broad Toe Walking Shoe 
















































































Longer Foreparts the Rule 


HE very noticeable demand is growing for the four-inch 
T vamp while in some cases four and one-half-inch vamps are 
wanted. The drawing out of the toe is the most perceptible 
innovation in high style women’s footwear. The call because of 
this is for graceful and narrow necked Louis heels. 

In high style footwear there will be either a straight outside 
tip or an imitation tip with small tip perforations and little or no 
vamp perforations or lace stays. 

_Tan and gray kid boots will principally be sold in eight and 
one-half to nine-inch heights in Louis heel effects, principally on 
the straight foxed model. 

The boots are high arched, thin shanked and modeled close 
to the elongated slipper last, thus producing smartness and sim- 
plicity of line, forming the best silhouette effect. 
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No. 19 


Patent Beaded-Buckle Pump 


No. 20 
Silver Cloth Cut Steel Buckle 




















“Shield” Pump. Beaded Ornament 


No. 21 


















































Assurance of Better Workmanship 
W es no possibility of cheaper footwear in the better 


grades, there is every indication of better workmanship 
and thereby better values. Better cutting values will be 
obtained from the expensive leathers and if the merchant will only 
develop a call for piece patterns and a diversity of leathers, he 
will be in a position of greater safety on the price question. 
Cheap shoes as such will benefit in the low grades by the 
cheapness of low value materials of which there is an abundance 
—the difficulty in the industry is the call for high grade material. 
With greater femininity in footwear look for close and trim 


edges, smaller and lighter perforations and better fitting top — 


patterns. 

The change to a victory period has developed more artistic 
footwear in sport usage with winged tip effects, brogues and 
saddle straps for late Fall use. These will be mostly in the 
oxford patterns. 
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No. 22 Si 

Cocoa Colored Calf Perforated m. 2 A 
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Russia Vamp, Fawn Top 


















































The Young Man and His Style in Shoes 


’ "RYING to teach a returning soldier in the way his feet ought to go is 


almost hopeless. The youthful call for style first has necessitated narrow 


toed lasts and variety. Striking the average the country over, the styles 


reveal lasts on the English order with the revision of the last to give more ball 


room. 
The dark shade of tan is the only safe color, and it is to lead. Blacks to 
come second and a fair sprinkling of combinations with buck tops. 


The trend of style trimness makes standard the close edge, the broad shank 
and the low heel, with good workmanship the principal feature desired. 
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No. 24 No. 25 
Cloth Top, Black Vamp Scotch Grain Walking Shoe 
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Drifting Into a Year-Round Boot Season 


HE country over, the season for oxfords diminishes with each hundred 
miles northward. The use of boots the year round is not a healthy thing 
for a style business. A featuring of oxfords in heavy walking weights 

for Fall wear is to be commended as aiding the return to a logical and season- 
able use of low effects. 

Bal patterns prevail in boots except in the work models and those pat- 
terned on the Munson last. The danger of needle toes is to be avoided—twenty 
years ago the error was national in its catastrophe. The high toe has vanished. 

Square and high modeled throats are to be found in favorable numbers 
with many patterns in square throat effects. The straight vamp line rules with 
small perforated tips in the regular lines of footwear. 





(p 
ee 


LA1Ol<e & _——— a 


+? /, 
Ss on emnnemananeenannnenanannas Trinity ' TITTTTT TT TTT} TITT . | 
Le TONUAUUOONONNTOTOUUOUOUUOOUOOUOGDUCOAOTAQOUESOQUUOUOEUUUUUUUENECOOOEOOLOVOUOUAOUAUEOOUOOUUEQEQUOOCOHOOEOOOOUUOUOUUOOUEOUEQOOUOCOUEOUUOOUOOOUROUEGOOUOUOEVEOEOOOUCOHOUOOOHOUOQEGUOUUUE 











——_—— 
CSININZSZNZNZNZN Z ZN 


NUMMMM MM 





IW AV AVP AV AV AVA VAVAVAVAVAVAVALA’ 


TVETTTANT NT 








Boot and Shoe Recorder 


























YTVTVYYYYYVYVYYYYTY 
1] 11] Ait HT] 1h} 


| 


WINNT 
tae 


YYVYTVY 
MNT 


CN ONINTZNISINININTSTSTNINININL) 


NTT 
7 


WITT 


AVAWAVAVAVAVAYAYA 


No. 26 No. 27 
Low Instep, Combination Last English Last, Broad Ball 
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WAV AWAVAVACATAVACAVATAVACACA 


— 
— 
— 
= 
Ss 
a 
— 
— 
— 
— 
— 
— 
— 
— 
—— 
>_— 
= 
= 
— 
— 
= 
= 
= 
s 
= 
s 
= 


i| 


bahAdedadadaiadl 


Getting More Shoes Sold Right 


HE extra pair sale is the one to plan for in your buying now. The cus- 
tomer after buying a regular type should be shown the wing tip and 
brogued effects, the combinations and the dress shoes. Color range in 

one color shoes is limited but with two color effects there is opportunity. A 
brown or black vamp with a lighter brown top is snappy and will make extra 


sales. 
In these variety shoes there is opportunity for foxing lines and neat pat- 


terns. A higher heel and snug arch shoe is in demand but there is difficulty in 
getting merchants to stock the style. More style means more shoe sales and 
the revival of the men’s shoe business. 
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No. 29 


No. 28 
Cordo Calf, Orange Stitching 


Reddish Brown Calf Boot 
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The Shoes We Feature in This Issue 


WOMEN’S MODELS SHOWN 


No. 1—Russia and White Boot. Medium shade Russia calf and white kid top, light 
edge, full Louis heel. Made by Bancroft-Walker Co., Haverhill, Mass. 

No. 2—Gray Suede Boot. Full Louis wood covered heel. Made by Johnson-Stephens 
& Shinkle Shoe Co., St. Louis, Mo. 

No. 3—Black Kid, fancy cut with curved throat and high quarter foxings. Diamond 
shape, perforated tip. Made by Helming-McKenzie Shoe Co., Cincinnati, Ohio. 

No. 4—Kid Lace Boot, Havana brown vamp, light brown top, perforated tip, leather 
Louis heel. Made by Lunn & Sweet Shoe Co., Auburn, Maine. 

No. 5—Women’s Tan Norwegian Bal. Wax finish, half-white fibre slip sole. Single 
hole perforated vamp and tip, square throat pattern. Made by Whitman & Keith Co., 
Brockton, Mass. 

No. 6—Gray Buck Lace, hand stitched, imitation tip, full Louis covered wood heel. 
Made by J. & T. Cousins Co., Brooklyn, New York. 

No. 7—Black Kid with a mat top, sixteen button, 18-8 Louis heel. Made by P. J. 
Harney Shoe Co., Lynn, Mass. 

No. 8—Full Patent Vamp, Louis heel model with a light gray top and stitching up 
laced stay and around top. Made by Roberts, Johnson & Rand, Branch of International 
Shoe Co., St. Louis, Mo. 
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No. 30 ; No. 31 
Brown Grained Brogue Tip Russia Vamp Tan Buck Top 
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Progressive Trend of Style in Many Lines 


No. 9—Cloth Topped, Beaver Vamp Model in harmonizing colors. Made in Rochester. 

- No 10—Beaver Kid Boot. 19-8 heel, turn sole. Made by Thos. G. Plant Co., Boston, 
ass. 

No. 11—Light Gray Kid, whole quarter boot with fancy top. Made by the Peters 
Branch of International Shoe Co., St. Louis, Mo. 

No. 12—Dark Brown Kid, 9-inch High Foxed Lace Boot. 18-8 LXV wood heel, long 
vamp, plain toe. Made by Val Duttenhofer Sons’ Co., Cincinnati, Ohio. 

No. 13—Patent Leather Turn, with three-eyelet throat effect, with 5-8 inch wide ribbon 
lace. Made by John J. Latteman Shoe Mfg. Co., Brooklyn, New York. 

No. 14—Satin Oxford, with tip effect, covered heel. Made by Hanan & Son, Brooklyn, 
New York. 

No. 15—Black Calf Colonial. Wood covered Louis heel, silver buckle. Made by 
Chas. K. Fox., Inc., Haverhill, Mass. 

No. 16—Dark Brown Kid Oxford. Leather military heel. Made by McElroy-Sloan 
Shoe Co., St. Louis. 

No. 17—Novelty Vamp and Quarter Oxford in Brown Calf. Made by George W. Baker 
Shoe Co., Brooklyn New York. 

No. 18—A six eyelet tailored low heel oxford. Made by the Juvenile Shoe Corpora- 
tion of America, St. Louis. 
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Matenials, Patterns and Types Classified 


No. 19—Patent Colt Colonial, Welt Sole, 17-8 LXV wood heel. Plain toe, silver 
Beaded buckle. Made by Val Duttenhofer Sons’ Co., Cincinnati, Ohio. 
No. 20—Pump of Silver Cloth. Genuine cut steel buckle, tongue set in. Made by Hazen 


B. Goodrich & Co., Haverhill, Mass. 
No. 21—Black Kid “‘Shield’”’ Pump, 19-8 heel. Turn sole, black and cut steel beaded 


ornament. Made by Thos. G. Plant Co., Boston, Mass. 


MEN’S MODELS SHOWN 


No. 22—Cocoa Colored Calf in a Fox bal with a full winged tip. Made by A. J. Bates 
Co., Webster, Mass. 

No. 23—Russia Vamp, Fawn Top Boot with lace stay in calf. Double cord cap line. 
Made by T. D. Barry Co., Brockton, Mass. 

No. 24—Cloth Top, Black Vamp. Built with a square throat in a clever foxing effect. 
Made by M. N. Arnold Co., North Abington, Mass. 

No. 25—Heavy Walking Shoe of Scotch grain on a roomy last. Made by Boyden Shoe 

Manufacturing Co., Newark, N. J. 

No. 26—No. 18 Russia Calf Bal. Combination last with low instep. Medium narrow 
toe, flat forepart. Made by Stacy-Adams Co., Brockton, Mass. 
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No. 35 
No. 34 All Patent, Plug Throat 


Plain Toe, Officers’ Last 












































A Range of Styles to Suit Many Needs 


No. 27—New English Last in a cordovan colored calf with wide ball and roomy cap. 
Made by Churchill & Alden Co., Brockton, Mass. 

No. 28—A Fu!l Capped Boot in dark brown color with a coin toe about the size of a 
half dollar, ample ball room. Made by the Florsheim Shoe Co., Chicago, III. 

No. 29—Cordo Russia Calf Bal. Special orange stitching, vamp and tip pinked, extreme 
narrow toe. Made by Regal Shoe Co., Boston, Mass. 

No. 30—Brown Grain Foxed Bal., brogued tip, perforated and pinked, flange heel, 
heavy single sole and good extension. Made by Commonwealth Shoe & Leather Co., Boston, 


Mass. 
No. 31—Russia Vamp with tan buck top. Top and tongue in same color. Made by the 


Dalton Co., Brockton, Mass. 
No. 32—A Black Calf Recede Toe with heavy sole and plenty of ball room. Made by 


Upham Brothers Shoe Co., Stoughton, Mass. 
No. 33—A Shoe for Service in brown cordovan on an English last, with heavy stitch. 


Made by E. T. Wright & Co., Inc., Rockland, Mass. 
No. 34—Plain Toe Oxford. On an officer’s last. Made by A. J. Bates Co., Webster, 


Mass. 
No. 35—All Patent Plugged Throat Oxford for dress wear. Vamp in one piece. Boy- 


den Shoe Co., Newark, N. J. 
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IT IS UP TO EVERY MERCHANT TO MAKE ‘THE WELCOME A REAL ONE 


“‘ Recorder”? Slogans—In war time we said “Style Shall Not Pass”; recently we said * ‘Shoe Style 
Returning’’; and in peace with “‘Style All the While” we strike the new keynote “Good Style Sells Shoes” 
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Reeorder Color Predictions Are the 
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Safeguards of an Industry’s 


Program of Style 


Our Color Expert Gives the Authentic 
Color Trend of the World of Fashion— 


Shoes to Harmonize Are 
More the Essential of Footwear Style 


r HE Spring: movement of colors is steadily but surely 
|" expanding along the lines presented in the September 
: 14, 1918, issue of the “Recorder” when black was 
advocated for a gain. Along with the adoption of black satins 
for dresses, capes and for skirts women of fashion who in- 
troduce styles are showing a decided preference for oxfords 
made out of black kid, patent leather, black buck and to 
some extent black satin, and the same holds good in most 


pumps. 


At the afternoon tea rooms where the exclusives of society 
meet, one rarely sees anything worn in the form of footwear 
except black. Not infrequently the champion of black foot- 
wear is dressed in black throughout from a black jet hat to a 


satin boot. 


A Coming of Black and White 


Of interest, too, is the assurance that black in connection 
with white and especially the reverse is to have more than 
usual attention during the coming Spring and Summer sea- 
sons in silks and in woolens. That this movement of white 
and black and the reverse in combination is international is 
seen in its duplication in London and in Paris, especially with 
the best advanced trade. 


Closely allied to combinations of black and white is the 
association of blue and white in silks and in woolens. By 
many it is thought that black, black and white, white and 
black and blue with white will comprise the bulk of Spring 
sales. This makes the Spring safe for black and for white 
shoes and ties. In fabrics white is next in point of popularity. 
Manufacturers of silks featuring and promoting colors under 
especially coined names report that white outsells any one 


color. Still more significant is the report of the most ex- 


clusive furriers who are preparing for a large sale of white 
Summer furs of the most expensive sort. 





Brown Ranks High 


On the street however, black shares in popularity with 
brown which is a strong second to black. As to the general 
position of brown it may be said that it ranks high with the 
most exclusive furriers—dressmakers—milliners and with 
manufacturers of satins and of ribbons. 


The ‘“*Henna”’ of Fashion 


In a recent window display by a leading Fifth Avenue 
retailer, exploiting a new hair dressing parlor the dummy 
was draped throughout and shod in henna, the reddish brown 





More and 


advocated by the “Recorder” which in its Fall and Winter 
forecast of September 7, 1918 said on the subject: 


The reddish or henna brown is -a favorite with Egyptian 
beauties in staining their nails and finger tips and is also used 
by Oriental dudes to color their beards. 

The adoption of a reddish brown as a novelty gives assurance 
that more practical browns, such as champagne, beige, tan, 
beaver and tobacco browns will have second place, with beaver 
and beige on the top wave of popularity, so far as colors in dress 
fabrics are concerned. 

Owing to the wide acceptance of taupe furs, shades of taupe 
will be retained for Spring wear in both silks and dress goods. 


Red brown is but a novelty, dark brown being the staple. 


A Return of Cloth Toppings 


Nearly every shoe window on Fifth Avenue and on Broad- 
way contains a liberal representation of cloth top shoes in 
the neutral colors so long in vogue. Moreover cloth top shoes 
in colors are featured in all clearance sale ads that appear in 
city papers. 


‘ A Trend to Black Velvet 


From the foregoing and from other sources we gather that 
black is to have a strong position during the coming months. 
Evidence of this is presented in the sale of black velvets. 
Every case of black velvets arriving from France and every 
piece coming off of an American loom finds a waiting buyer 
willing to pay full price for his apportionment. 

A few bright colors are to be favored for sport wear but 
will be almost invariably worn with white shoes. 


The Pink of Victory 


Pinks from flesh tones to reddish pinks are the outstanding 
shades for seaside, mountain and all evening wear. In 
Lyons, France, the hand looms are now mounted with pink 
warps shot with metal threads forming spaced figures in gold 
on pink grounds in such endless variety as to include salmon. 
“This makes pink slippers safe for democracy”’ seeing that 
they can be easily dyed to order in fancy shades. 

Silver slippers are staple and gold has some attention. 
Pastel shades in variety will be worn in organdies but they will 
invariably suggest white footwear as it would be impossible 
and unprofitable to dye footwear in twenty-five pastel 
shades. 
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Style Program for Fall, 1919 


As Endorsed by National Association of Manufacturers, 
Wholesalers, Tanners, Last Makers, Traveling 
Salesmen in Conference, January 13—Effective 
Nationally in Fall Styles 


On the program of style recommendation for Fall, 1919, 
the conference unanimously voted to ratify and endorse the 
complete text of the December action of the Council of 
National Service of the Shoe and Leather Industries with 
the one amendment: 

“The standard heights of women’s lace boots, carrying all 
kinds of heels be 8% to 9 inches—measuring from the center 
of top to the breast at the side of the boot with 4B as the 
model.” 

The style program for Fall, 1919, therefore reads: 


Style Program for Fall, 1919 

1. COLORS—Leathers for women’s shoes to be confined to 
three shades of brown, dark, medium and beaver; two shades 
of gray, medium dark and medium light; bronze, white, 
black, and patent leather. 

2. HEIGHT—That the height of women’s lace boots 
carrying all kinds of heels be 8% to 9 inches—measuring from 
the centre of top to the breast at the side of the boot with 
4B as the model. 

That the height of women’s button boots be not more than 
8 inches. 

It is recommended, however, that the manufacture and 
sale of women’s button boots for the-entire year of 1919 be 
discouraged. 

3. STYLES—Styles be confined to pieced patterns and 
foxed effects in so far as possible. 

Women’s lasts should not be longer than 1% size over 
standard measure, and, further, that the use of needle toed 
women’s last be discouraged for 1919. 


President Geuting O. K.’s Boston Plan 


Attends Meeting of Boston 1920 Committee 


At a meeting of the Boston Committee of the 1920 Con- 
vention of the National Shoe Retailers’ Association, Monday, 
February 17, President 4. H. Geuting placed enthusiastic 
endorsement on the preliminary work accomplished to date. 

For four hours the Boston Committee outlined the work 
and point by point, President Geuting placed his O.K. 

The officers of the Boston Committee have been officially 
accepted by President Geuting for the big Convention in 
1920. 

The headquarters of the Boston Committee are at the Bos- 
ton Shoe Trades Club, with weekly meetings every Friday 
night. 
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In the Auction Field 
The Veteran Henry Lilly Most Active 


A succession of holidays for the past two months have 
fallen on Wednesday—Christmas, New Year’s and Lincoln’s 
birthday all being on that day of the week. As a result of 
this, one of the two weekly sales days of the auction house of 
Henry Lilly Co. were impossible, since their sales are held on 
Wednesday and Friday. In consequence, Mr. Lilly stated a 
few days ago, they held their sales on Mondays of those 
weeks. The general volume of business in the regular sales 
has been quite considerable, and in many lines showed a 
general average of lower prices. This particularly applies to 
heavy shoes and included a number of Army models which 
through one cause or another have come to the sales. These 
found ready acceptance, but at prices considerably under 
those of Government specification. Mr. Lilly celebrated his 
78th anniversary last week, the occasion being marked by a 
reception at his home. 


Rhode Island Shoe Retailers To Hold 
Fourth Annual Dinner March 4 


The fourth annual dinner of the Rhode Island Shoe Re- 
tailers’ Association will be held at the Turks Head Club, 
Providence, Rhode Island on Tuesday, March 4, 1919, at 
6.45 P. M. Business dress is the order of the evening. 

The speakers are Hon. Jos. A Gainer, Mayor of Providence; 
J. J. Slater, president of the New York City Shoe Retailers’ 
Association; A. D. Anderson, editor “Boot and Shoe Re- 
corder”’; J. H. Stone, editor The Shoe Retailer; E. T. 
Wright, president E. T. Wright Company. 

The business meeting and election of officers for members 
only, will be held at 4.30 o’clock in the afternoon. 





H. S. Rodearmel New Manager of 
Edward W. Pyle & Co. ; 


Harry S. Rodearmel, with twenty-five years’ experience, 
has returned to his old town as manager of Edward W. Pyle 
& Co., ‘Tots to teens” shop, Wilmington, Delaware. 

Mr. Rodearmel spent ten years of his life in active business 
in Wilmington up to four years ago. Now he is back with 
more hustle and experience than ever as general manager of 
this leading shoe house. 


A **Welcome’’ Dinner 


A dinner was tendered to Mr. Rodearmel by Mr. Pyle 
and the forty employees of the firm as a welcome, both to 
membership in the Pyle business family and to Wilmington. 
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Why Shoes Are Not Lower 


The Real Facts as Shown by Comparison and Charts 


HEN salesmen from the manufacturers go into the 
field, retailers are going to ask why shoes are not 
lower. This is a natural question when they see the 
prices of food and commodities marked down and statistics 

coming out in magazines showing that there are $575,000,000 
worth more of cattle in the United States than a year ago. 

A good big percentage of these are hogs, and how long since 

have hogs been cattle? 

In other columns of this issue we present tables of prices 
and a chart showing comparative values of hides and leather 
for ten years. Also the comparative cost of the items enter- 
ing into a good grade men’s shoe in 1914 and today. 


The Big ““Why” 


The average retailer is fairly well posted on conditions from 
reading trade publications and from talks with visiting sales- 
men as well as direct communications from the manufacturer, 
and he has an open mind in the matter. So he is conversant 
with reasons why shoes are higher than ten years ago and he 
knows the general conditions as compared with the period at 
the time the war started in 1914. But why, he argues, should 
prices be as high as before the armistice was declared, or why 
should they not be lower? 

Some manufacturers state that orders are being withheld 
in expectation of a shrinkage in leather values. We are not 
taking up that phase of the situation here but rather the con- 
ditions as they exist. 

At the time of the armistice prices were fixed by the Gev- 


ernment, but other na- 





outbid by foreign tanners. The sole leather situation is 
not correspondingly serious although the prolonged strike 
at River Plate points is holding upwards of 500,000 dry and 
wet salted hides and if there is any resultant effect it would 
be to strengthen rather than weaken the sole leather market. 

To go back to the opening reference as regards the greater 
amount of cattle in the country. The first of February the 
Agricultural Department reported on the farms 44,399,000 
cattle, an increase of 287,000 over last year; 49,863,000 
sheep, an increase of 1,260,000; and 75,587,000 hogs an in- 
crease of more than 4,600,000. We know that in a good shoe 
the sheepskin appears, if at all, only in the lining, and the 
hogskin not at all. Of the extra cattle such as are killed will 
be for meat, for the hide and skin are by-products and only 
come into the market by normal routes. 


The Costs Have Not Dropped 


The overhead expenses of the shoe factory have not 
lessened since the armistice. Labor is as high and in some 
instances strikes are in progress for shorter time or higher 
wages or both. Taxes are as high or higher. Probably no 
important items could be mentioned which are lower. Sell- 
ing expense, travel, freight and practically every expense is 
as high or higher. 

The retailer likely finds the expense of doing business as 
great. , 

We are not only threatened with higher or scarcer raw 
materials but the condition is already here. It is stated on 

good authority that 
while there was a suffi- 





tions were willing to pay 
a higher price for raw 
material and so they are 
now. Since November 
prices have advanced. 


“WHY SHOES ARE NO LOWER” 


Shown by Comparison of Men’s Shoe Prices, Prior to 
War and After the War 


cient quantity of hides 
and skins on hand a 
year ago, there is today 
a 50 per cent decrease. 
Above are given at 
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pleted and the remain- 
ing supply, being so 
scarce, naturally takes a 
higher trend. When it 


is realized that 98 per * 


cent of the kid, 50 per 
cent of the calf and 15 
per cent of the hides 
come from other coun- 
tries, our position for 
supply is less advanta- 
geous. particularly when 





A shoe produced by a leading South shore manufacturer, 
made first class throughout. This concern by reason of 
having a complete organization and being amply financed 
might show lower comparative costs on same item than a 
plant which did more or less assemblying. 

This shoe, which cost $3.3014 to produce in 1914 would 
sell to the retailer for $3.50 and retail at $5.50. 

The same shoe in 1919 costs -$6.2914 to produce sells to 
the retailer for $6.50 and will retail at $10.00. 








Washington, D. C., 
Feb. 18—Announcement 
is made by the Director 
of Purchase and Storage 
of the War Department 
of the award to the 
Brockton Last Company 
of Brockton, Massachu- 
setts, of 5,000 pairs of 
shoe lasts at $1.83 per 
pair. or a total of $9,150. 











March 1, 1919 BOOT AND SHOE RECORDER 


Fluctuations of Hide and Leather Values for Ten Years 


1909 19/0 1941 19/2 197 49/14 IQIS 1976 497 


Figures on the cost of hides and 
skins are based on the amount neces- 
sary to produce one pound or one 
foot of finished leather. The white 
spaces illustrate the difference in 
price between the market value of 
leather and the cost of hides from 
which it was made. 
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Prices of Hides and Leather for Ten 
Years 
Charts to Study on Prices 


In this issue of the ‘“‘Boot and Shoe Recorder” on page 67, 
we publish a table of comparative prices of hides and leather 
for ten years and also a chart on page 53, showing the fluctu- 
ations of prices of hides and skins and the leather which is 
made from them. 

Up to the middle of 1914, the quotations given represent a 
market which was on a stable basis and there was no difficulty 
in securing figures most accurately at the beginning of the 
war, in August, 1914, and for the first year this condition 
continued without great change. It was at the commence- 
ment of 1916 that the market had reached a state when ranges 
of prices were wider and big advances were noticeable; in 
fact prices had begun to soar during 1915. Quotations for 
1917 show a wide range and the operation of Government 
fixing and control of values. 

Those who followed the market at all closely will remember 
that in some classes of leather it was not so much a matter of 
price as it was ability to obtain it and at times there were no 
quotations available and we have quoted from recorded sales 


or asking prices. 
The Difference Between Cost and Selling Price 


It will be noticed in the chart for instance, that there is a 
wide disparity, as between the prices of hides and skins and 
the leather which they went into. This is attributable to 
various causes but principally to the advanced labor cost in 
tanning and other expenses incident to handling and sell- 
ing. If the prices of leather given during the past few years 
seem at all at variance with the views of those consulting the 
table, it must be considered that the markets were undergoing 
the most unusual conditions which have prevailed, probably, 
in the history of the trade, but they will serve now as well as 
in years to come, as a guide to the approximate conditions 
which prevailed. 

The quotations given for hides were furnished by the most 
reliable sources available. The Buenos Aires hide quotations 
for example being taken from the books of one of the largest 
importers of B. A. hides. 

In the chart the figures on the cost of hides and skins are 
based on the amount necessary to produce one pound or one 
foot of finished leather, the white space illustrates the differ- 
ence in price between the market value of leather and the 
cost of hides from which it was made. 





West Virginia Retail Shoe Dealers’ 
Second Annual Convention 
To Be Held, March 10-11 


The second annual convention of the West Virginia Retail 
Shoe Dealers’ Association will take place at Chancellor Hotel, 
Parkersburg, West Virginia, March 10 and 11. 

No live wire in the shoe game today can miss this meeting. 
\ splendid program is in the making. T. C. Mirkil, secre- 
tary commissioner of the National Shoe Retailers’ Associa- 
tion will tell the merchants what has been accomplished by 
the National Association during the war. The Entertain- 
ment Committee’s one big idea is that every merchant shall 
have a good time. 

All shoe merchants, who can possibly arrange to attend, 
should go to Parkersburg for this big event. Through com- 
bined efforts, many a solution of perplexing problems can be 
It will pay all well for the time spent on the trip. 


solved. 
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Best Method of Advertising a Shoe 
Store 


Address by Ben Webber, San Antonio, Texas 


My personal experience in the advertising game has been, 
I regret to say, the hit and miss variety. I have probably 
been too optimistic concerning new, novel and experimental 
advertisements and schemes that did not show enough evi- 
dence of the tried and found successful plans. 

My employer will probably agree with me that I have 
squandered a great deal of money in advertisements of this 
character. I think we are all of the same opinion that retail 
shoe advertising must be made more efficient and ‘that in 
some manner the waste of probably 75 per cent of the money 
expended must be reduced to a reasonable percentage and 
still secure the maximum results. 

Newspapers are undoubtedly the best advertising mediums 
and should represent 90 per cent of the advertising expense. 
Daily ads will bring more results, even though small space 
is used, than large ads run spasmodically. 


One Style—One Price 


If your daily ads bear the ring of truth and are confined 
to one style at one price, with a cut that is a fac simile of 
the shoe advertised and a comprehensive style of description 
which can create desire, written in the same manner that 
you would describe shoes in person to your customers, you 
have an ad (provided it is changed daily) that will bring 
gratifying results. © 

Reduced and specially-priced items, advertised at least 
once a week, preferably on Wednesday or Friday, are as im- 
portant and necessary to the exclusive shoe store as they are 
to the department store which considers these sales or specials 
as a stimulant as well as attracting many new customers who 
could not be persuaded to become your customers in any 
other manner. 

Second only to your newspaper advertising are your win- 
dow displays. If you will take time to count the number of 
people who pass your window daily from 8 A. M. to 11 P. M. 
you will be startled at the enormous advertising circulation 
your windows offer. 


The Vacant Stare to the Window 


If you find your windows are attracting about as much at- 
tention as a blank wall, get busy and find out the reason why 
they fail to attract. Try out this system: just see how much 
money you can spend on new and up-to-the-minute fixtures, 
background etc., and secure the services of an up-to-date 
window man, who will change your trims twice a day if neces- 
sary. It is understood, of course, that you are selling shoes 
and not fixtures, therefore, your window shoes should be 
formed, ironed, polished and dolled up with the greatest care. 

I have seen windows full of shoes that were attractive in 
style, well bought, that lost 50 per cent of their selling possi- 
bilities by being placed in the window without any thought 
as to their detail appearance. 

If your store is situated in the best shopping district, you 
could not, for $500, secure the same amount of circulation 
your windows afford in one week’s showing, provided they 
are up to the minute. 





The Goodyear Rubber Company of New York City has 
been awarded a contract for furnishing 7,502 pairs of hip 
rubber boots at $5.25 per pair, or a total of $39,390.75 
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Industrial Leaders of 


America 


Hold Business Conferences on Board S. S. Lapland 
‘-Miembers of Economic Labor Industrial Com- 
mission Addressed by Harry I. Thayer, of the Shoe 
and Leather Industrial Party Organized by the 


direction of Everit B. Terhune which sailed from New 

York on the S.S. Lapland, January 25, arrived in 
Liverpool, February 4, after a pleasant trip. They had two 
days of perfect calm, one at the dock in New York and the 
other at the dock in Liverpool. Between these pleasant 
weather conditions, the party was treated to a few days of 
real North Atlantic ocean weather in January. They proved 
to be good sailors however, and with a few exceptions did not 
miss a meal. Those who failed to show up declared that it 
was because they were not hungry. Head seas mostly pre- 
vailed. 


r YHE party of eighteen shoe and leather men under the 


A Story of How the Personnel Passed the Time on Ship 


Edwin P. Holmes, who had the stateroom farthest for- 
ward got the full effect of the waves that broke over the bow 
and told his cabin steward that there had been either a naval 
battle or an avalanche in front of his room every night. 
Herbert Wasgatt was detected slipping crackers into his 
pocket at dinner but cleared himself by explaining that the 
ship’s doctor had advised him to eat something between meals 
to ward off seasickness. The rest of the party ate enough to 
carry them through not one, but many days. Wallace Taylor 
and his flute gave solace to his neighbors in idle hours and 
developed quite a mystery among other passengers who 
wondered from whence those sweet notes came. Harry 
Thayer, and the more serious elements of the party employed 


their spare time at bridge. Everit Terhune kept his eye on the | 


bridge where the Captain stays to keep up his role of director. 
As soon as the chef found out that Henry Cook and Perley 
Barbour were on board he turned out some special dishes that 
were greatly enjoyed by all members of the party. All 
arrived well and prepared for whatever is ahead of the party 
in England and on the continent. 


Business Meetings Held 


Never has a ship crossed the ocean with so complete a 
gathering of American business men representing so many 
various industries, including, banking and finance, mining, 
copper, wool, cotton, shoes, leather, steel, lumber, provisions, 
machinery, etc. On this account business meetings were 
held and ideas exchanged. Frank A. Vanderlip, president of 
the’ National City Bank, presided as chairman. Mr. Vander- 
lip is going abroad in the interest of foreign trade extension 
of American business and to assist in the establishment of 
credits. In opening one of the meetings Mr. Vanderlip said 
that he had noticed selling is only half of the foreign trade and 
will not amount to so much if the buying half is not also 
represented. 

“We are now a credit nation,” he continued, “with Europe 
owing us five to six hundred million dollars and if we are to 
sell we have to buy to get our pay.” He felt that there was a 
lack of fixed purpose all around regarding export trade but 
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thought it a good and hopeful sign that so many were going 
over to study foreign conditions and that this party would be 
a forerunner of others. 


Frank A. Vanderlip Speaks on Export Trade 


Mr. Vanderlip said that due to the chaos of war no one 
knew just how to proceed, not even the various govern- 
ments. ‘‘Shipping will be a big factor,” he said, “‘and we will 
have four billion dollars worth of ships by the end of the year, 
but we do not yet know just how they will be used. Diffi- 
culties will be found in every country and only with a clear 
vision and a well-defined purpose shall we be able to get the 
share of export trade to which we are entitled. In regard to 
credits, payments must be made in one of three ways, first in 
gold, but this is impossible, as we already have one third of 
the world’s gold; second, exchange of goods, but this cannot 
be done because for a long time there will be a shortage of 
production in other countries. Third, and the only method 
left is credit. As individuals we cannot do much in this line; 
the banks must help. We must become a trusting nation in 
foreign obligations. We have already begun this by our 
Government loans of about $8,000,000,000 and we must go 
on if we have the financial strength to do so. 


Great Future for America’s Foreign Trade 


“Exporters must rely on banks, but not too much. Our 
American investors must assist by taking foreign securities 
and thus supply the credits needed abroad. American banks 
will engage in this service. We are not sure yet what forcign 
securities will be available as it is too early to decide. There 
may be a formation of one or more large companies to take 
foreign securities and give collateral debentures so that the 
investor will not have to study these problems himself. This . 
will probably be one of the first steps. In regard to banks 
helping exporters, a number of leading banks have branches 
all over the world; also agencies and bureaus to furnish 
statistics, and to give information and advice to exporters. 
These branches will also furnish information to buyers: of 
foreign goods and this combined service will help to build a 
universal world trade. Foreign trade is a much larger job 
than the home trade and a safety valve for the domestic 
market. There is so much in the world to do and a great 
future for American trade in foreign fields.” 


Harry I. Thayer Says ‘‘A Larger Trade for Buyers and 
Sellers Alike”’ 


At this same meeting, Mr. Vanderlip next introduced 
Harry I. Thayer, of Thayer, Foss & Co., Boston, and presi- 
dent of the New England Shoe and Leather Association as 
the next speaker. Mr. Thayer said, “All the business men 
in this party appear to be on the same kind of anerrand. In 
our shoe and leather industry our party of eighteen men are 


(Continued on page 59) 
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A careful buyer in making selections for Fall 
will naturally consider the prestige of a manu- 
facturer as to their ability to correctly forecast 
the styles that will sell. It is this element in 
salesmanship that has won the confidence of the 
trade for over thirty years. 

DUTTENHOFER shoes have that individu- 
ality that attracts the eye and pleases the most 
fashionable dresser. We have all the latest lasts 
and patterns designed in our own modeling 
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department; and a shoemaking organization 
of the highest standard, which insures true 
values, fit and service, that will delight the 
wearer, and induce the return of every customer 
to your store. 


We take pleasure in presenting a highly intel- 

lectual group of representatives, who are now 

in their respective -territories. They are well 

qualified in the art of shoemaking, and the fine 

points of merchandising. They know the char- ' 

acter of footwear best suited for your locality, DANIELS 
and the retailer who prides himself on having aonb 
the latest creations, and the great- nae 

est values to. offer for Fall will 
do himself justice by giving 
the DUTTENHOFER line of 


samples due consideration. 
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The only “TAILORED” shoe in the 
world—with a pattern for every last and 
for every part. of every last— 


Because of its extreme DISTINCTIVENESS and de 
Luxe designing, this Line has captured tens of thou- 
sands of loyal wearers—who could not be switched 
over to any other make. Hold-Shape dealers report 
‘*Tailored” sales UNPRECEDENTED in the history 
of their business. If you have not yet secured the 
“TAILQRED” agency, watch for the visit of our 
salesman and inspect HOLD- | 
SHAPE “TAILORED” 

novelties for Fall and Winter 

1919-20. 


The ‘‘ Tailored’’ Shoe 
to Be Advertised 
Nationally 


The “TAILORED” shoe will now 
be introduced to the entire nation 
through the big magazines—thereby 
helping HOLD-SHAPE dealers to a 
still bigger business. HOLD-SHAPE 
advertisements will first appear in 
the Saturday Evening Post. ‘Watch 
for them. 








Gray Kid 10 inch 
Chateau Lace 


The Wise, Shaw & Feder Co. 


CINCINNATI, U. S. 
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going abroad to see and study conditions today as compared 
with five years ago and carry home the results of our observa- 
tion so that the entire trade may benefit thereby. Our indus- 
try is seriously affected because we import about 55 per cent 
of our goatskins and 48 per cent of other raw skins so that the 
leather trade is complying with exchange ideas. Our leather 
production was well consumed by Army and Navy require- 
ments and all in-our party wish to profit by the lessons and 
experiences of war conditions. In our industry, more interest 
is shown among those who used to think that export trade was 
not of paramount importance and there is now a unanimous 
desire to come to a better understanding with the foreign 
buyers. ° 

“T agree with Mr. Vanderlip that in the development of 
export trade we must comply with the exchange idea by buy- 
ing as well as selling. In 
the past we have been too 
indifferent to foreign or- 
ders—either being too busy 
with home trade, or not pre- 
pared to fill the particular 
requirements of different 
buyers. We did not get 
after the export trade as we 
should and America’s atti- 
tude towards other nations 
has been more altruistic 
than business like. I hope 
that conditions in our in- 
dustry will soon be normal 
and normal shipping condi- 
tions return again. 


A Tribute Paid to E. B. 
Terhune 


Mr. Thayer paid a tribute 
to Mr. Terhune for his 
enterprise in organizing the 
party. é 


The World Appreciates 
Our War Business 
Methods 


“T believe the world 
appreciates the way we did 
business during the war and 
we want to continue to do 
business all over the world. 
We must also assist in estab- 
lishing credits where needed 
and develop a larger trade 
to buyers and sellers alike. I wish you all a safe and happy 
journey.” 


Oscar Straus Urges Better Co-Operation with Labor 


Oscar Straus, formerly the first Secretary of the Depart- 
ment of Commerce and Labor organized by Ex-President 
Theodore Roosevelt gave an interesting talk. Mr. Straus 
will attend the Peace Conference in a semi-official capacity 
in the interests of the League of Nations. Mr. Straus said 
that to carry on export trade we must compete with labor 
abroad and the tendency might be to cut labor costs but this 
would be a dangerous policy if carried too far. We must cut 
down the material side—such as rent, the cost of living, ete.— 
as far as possible—and develop a better co-operation with 
labor to prcduce as much as we can. 

‘Reductions in cost must be made both on the material 
and human side before we can compete successfully for. for- 


HARRY I. THAYER 


“In international relationship we must comply with 
the exchange idea by buying as well as selling.” 
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eign trade,” continued Mr. Straus, “but the cut should come 
on the material side before we cut down costs of labor. 


Our International Relations Must Be on High 
Moral Plane 

“In regard to our International relations we must work ona 
high moral plane to achieve the ideals for which we fought. 
Our opportunity is the greatest ever offered for the better- 
ment of mankind. For the first time in history the dominant 
power of the world is in the hands of free and democratically 
ruled nations. Each nation must be willing to give up some- 
thing for the welfare of all and the stronger we make the 
League of Nations the more we must concede to each other. 
We all hope that International difficulties may be adjusted 
amicably and the final arbiter—Law and not War.” 


Mr. Caldwell Says ‘‘Credit 


Basis of Business’’ 


Mr. Caldwell of the Eco- 
nomic Industrial Commis- 
sion said, ‘‘We all know that 
the basis of business is 
credit. Mr Vanderlip has 
a plan of far-reaching im- 
portance in extending a 
helping hand for the estab- 
lishment of credit through 
his bank. Whole nations 
have been freed of which 
we never heard before. 
Hitherto suppressed under 
Russia and Austria, they 
can now expand and de- 
velop: the first thing they 
need is the helping hand 
that we can give in the way 
of credit.” 


G. S. Beebe Explains 
Australia’s Labor 
Policy 


G. S. Beebe, Minister of 
Labor of Australia, spoke 
on labor conditions in that 
country. He looks to a 
union of Great Britain and 
the United States in an al- 
liance to lead the civilized 
nations of the world, 
. and to America as a 
national ally in the future. Regarding the labor situation in 
Australia, Mr. Beebe said in part, “In Australia we have 
developed a system for dealing with labor through labor coun- 
cils, there being one for each industry. The council fixes a 
minimum wage scale; also fixes hours of labor and regulates 
juvenile labor. Once the standard minimum wage is fixed it 
becomes a law and no one can work for less nor can any 
employer pay less than the minimum wage standard of prices. 

“Those who break the law are subject to fine for doing so. 
This puts all manufacturers on the same basis as far as cost 
of labor is concerned. Every second year the question is 
opened again and a new minimum wage set. The idea is to 
fix a standard wage consistent with the cost of living, so that 
the working man may be assured of comfortable maintenance 
for himself and his family. This is arrived at by voluntary 
negotiations between the parties concerned—that is, in the 
labor councils of each industry, between the employers and 
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the workers. Legal interference is eliminated and kept out of 
the question as far as possible, every effort being made to 
settle disputes in the Council before taking it to the courts. 


“The idea in Australia today is to have the bulk of labor - 


legislation emanate from the men who most fully understand 
the industry or industries concerned, both sides, employer 
and employee being represented. Thus labor and wage 
changes become a matter of voluntary agreement and not a 
matter of law. All matters pertaining to labor and wages, 
etc., must go before our councils before they can go before our 
courts, and as said before, each industry forms its own coun- 
cil to discuss labor with the working man. This gives us a 
network of councils which cuts out legal technicalities and 
increases production. 


Australia Has Eliminated Sweat Shop 


“In Australia we have cleaned out the sweat shop by the 
. regulation of juvenile labor, and the fixing of wages, and by 
improving the standard of unskilled labor. We find that our 
system acts as a break on highly skilled labor and helps the 
unskilled at the same time. Four essentials have come to 
stay—the minimum wage, the eight-hour day and control of 
juvenile labor, a tribunal that can step in and adjust any 
differences that may arise between labor and capital, without 
legal technicalities, and a system of councils that will speak 
for both sides. 

As there is a tendency in some cases for the skilled worker 
to turn out only about as much as the unskilled, when wages 
are the same, we are planning a piece work system in some 
industries. In our plan we propose to set a scale for piece 
work that will stand without reduction for five years, also 
guarantee continuous employment for that period. This 
would be possible in industries where we have that much 
work ahead, such as in shipbuilding. 


Labor Unions Incorporated 


“Our labor unions in Australia are incorporated and held 
legally responsible for strikes, etc. In the case of strikes in 
essential industries, the question is first taken up by the 
councils before it goes to the courts. In regard to wages 
above the basic minimum, any employer may pay as much as 
he likes, depending upon the skill of the workman. This is 
an incentive to efficiency. In regard to exceptions to the 
eight hour day law, engineers, for instance may average 
ninety-six hours during a fortnight average by laying off a 
couple of days to counterbalance extra time put in on other 
days. If a regular eight hour day is not practical in special 
cases, an average of not over forty-eight hours a week or 
ninety-six hours a fortnight is permitted and may be ad- 
justed by laying off at intervals as said. 


Believes There Will Be League of Nations 


“The principle of giving labor a fair status in society is 
here to stay. All questions being subject to open discussion 


this enables us, through publicity, to prevent unfair demands — 


being carried through. During the war our wage increase 
was 30 per cent and the increase in cost of living 40 per cent, 
each increase being less than that of any other country. Our 
plan prevents industrial strife from reaching serious propor- 
tions. I believe there is going to be a League of Nations to 
save the world from the fear of militarism and allow small 
nations to work out their own problems.” 


An Interesting Ship’s Company 


On the boat, there was also a party of two Lithuanians 
and one Lett going to London, then to Paris in hopes of rep- 
resenting their countries in the Peace conference. Altogether, 
the ship’s company was an interesting one. The W. H. 
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McElwain Co. was well represented by E. L. Preston, treas- 
urer; Lewis Jackson, manager of the hide department, and 
W. H. McClosky of the sales department—all good sailors 
and prominent business men of Boston. 


Thoughtfulness of Secretary Thomas F. Anderson 


A parting word reached the shoe and leather delegation 
from Boston just before sailing. With his usual thoughtful- 
ness, Thomas F. Anderson, secretary of the New England 
Shoe and Leather Association wired ‘‘Our New England shoe 
and leather industry sends you and your fellow trade am- 
bassadors best wishes for a pleasant voyage and a profitable 
sojourn among the League of Nations and a safe return.” 


The Late Eldon B. Keith A Passenger 


The late Eldon B. Keith of George E. Keith Co., Campello, 
Mass., was on the Lapland. Mr. Keith was on a mission for 
the Government, being a member of the Economic Labor 
Industrial Commission appointed by the War Labor Board. 


-Other Prominent Men 


W. C. Hunneman, Jr. of the Quaker City Supply Company, 
Philadelphia, O. D. Mosser, president of J. F. Mosser & Co., 
New York, and Harry Schwarzschild of Shoe Findings 
were on the boat and reported a comfortable crossing. 

Phillip G. Aulson of John W. Aulson & Sons, Salem and 
Harry Snyder of H. & S. and M. W. Snyder, Boston, appeared 
at the life boat drill, encased in non-sinkable, rubber life 
suits, guaranteed to float and equipped with an outfit for 
serving tea or something nourishing in case of having to take 
to the water. Nothing of that kind happened however, 
although plenty of water came in over the ship’s bow. Both 
Mr. Aulson and Mr. Snyder had more trouble getting out of 
their suits than into them, unable to help each other, Mr. 
Aulson’s suit being small in the neck size, and Mr. Snyder’s 
several sizes too small around the'waist. The chief security 
of this life saving device consists of a patent clamp which 
neither could work without assistance from the ship’s crew. 


: Happiest Man on Board 


The happiest man on board was Mr. A. Yawtshik of 
Henry Boston & Son, Ltd., returning to his family and friends 
in Liverpool and other parts of England after seven months 
in America. Mr. Yawtshik, who is with one of England’s 
largest leather factors, as manager of their export trade 
department, was a welcome addition to the party. 

The next report will be from Londor. 





Minnesota Shoe Retailers Hold Con- 
vention, March 17, 18, 19, at St. Paul 


The Minnesota Shoe Retailers will hold their annual con- 
vention in St. Paul on March 17, 18 and 19 next. . This will 
be a convention of the Northwest. Many North and 
South Daketa, Montana and Wisconsin. merchants are in- 
tensely interested in the coming event. 


Program Interesting and Educational 
The convention. will be arranged in a very elaborate man- 
ner. Some of the most prominent men of the Twin Cities 
in the trade are going to give very interesting talks on financial 
conditions and practical ideas in the shoe business. Mer- 


* chants will gain, from this convention, an educational knowl- 


edge of what they may expect the future to bring forth. The 
entertainment will be especially attractive. Visiting mer- 
chants are promised “the time of their lives.” 
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How to Organize a 100 Per Cent Effi- 
ciency Club Among the Active 
Workers in Your Store 
By L. E. LANGSTON, Fort Worth 


The subject assigned me is—‘‘How to organize a ‘100 per 
cent efficiency club’ among your employees’’: 

The manager, in order to get a 100 per cent efficiency into 
his organization must first be 100 per cent efficient. 

Now in order to get an organization from which I can get 
the highest standard of efficiency—I begin when I hire the 
man. And I size him up in this way: 

1. Health; 2. Honesty; 3. Ability; 4. Initiative; 
5. Knowledge of Business; 6. Tact; 7. Industry; 8. Open- 
mindedness; 9. Sincerity; 10. Enthusiasm. 


Make a Dollar More 


I pick my help so the man will make a little more than 
he ever made before. I see that he has proper living sur- 
roundings. If married, I see if he can live on what I can 
pay and not go in debt—for debt causes worry and hurts his 
work. I see how he spends his time after business hours, 
and try and enable him to turn his spare time in proper chan- 
nels for promotion. 


As Partner and Adviser 


I work with him as a partner and a brother, and try and 
teach him something new each day. I endeavor to make the 
game of business a “‘sport’’—a contest—and if beaten have 
enough “‘pep”’ left to try it over and ‘Go over the top” be- 
fore I am through. If something better comes up, which 
looks advantageous for the man or men to accept—I will 
help them instead of retard their promotion. 


Weekly Store Meetings 


I have weekly store meetings, regardless of whether I have 
two men or twenty men, the meetings are just as essential 
in the small store as in the large ones, and often times far 
more enthusiasm when only “two or three are gathered to- 
gether’’ as we find in the smaller stores. These meetings are 
open forums and we criticize and encourage one another. 
Most of the trouble in employees is that they are in fear of 
being fired if they mention a “‘fault’”’ or an unpleasant truth. 
And I find that these weekly meetings do more toward elimi- 
nating this feeling than everything else. In the twenty or 
thirty minutes spent in the store meeting each week, I can 
learn more of my organization and they can learn more of me, 
than in the 55 hours of the week that we are open for busi- 
ness. There is no better way of convincing your help that 
you have their interest at heart, than by calling them to- 
gether and discussing with them the things of mutual interest. 
and aside from salesmanship—teach them the principals on 
which the business is operated. These are the things that 
convince men of your interest in them beyond their selling 
ability, and THEN, though NOT BEFORE—do the men 
work for you as if they had an interest in the business. 


In On the Stere’s Profits 


I further appeal to the efficiency of my organization by 
letting them “‘in’’ on the profits of the business. Every man 
likes a “‘gambler’s chance,”’ and the enthusiasm you get into 
your organization through a co-operative selling plan, cannot 
be had by any other means. I wouldn’t ask a man to work 
for me without letting him know that I was game enough to 
give him a chance to WIN SOMETHING. And, I don’t 
think I would work for a firm who wasn’t game enough or 
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progressive enough to give me the same chance. Such a 
plan inspires Promotion. 


Promoting the Men of the Store 


I always make it a rule to pick a man from my organization 
for the GOOD THINGS [I have to offer—instead of going out- 
side and bringing in a stranger. There’s something wrong 
with the manager, if he doesn’t have an understudy watch- 
ing his job, and the next fellow watching his, etc. And 














Society at Palm Beach turns to combinations in sport foot- 
wear 


Tan and White Oxfords 





nothing can do more to throw cold water on the “pep’’ and 
enthusiasm of your organization, than to go outside and hire 
a man when you have something worth while to offer. 





. 
Economy Through Small Patterns 
More Shoes Should be Made of Small Area Leather 


That leather may be saved through the use of small area 
patterns is a matter to which the “Recorder” gave publicity 
several times during conservation days. A striking illus- 
tration of it came to hand the other day when a maker of a 
line of shoes for misses and children presented his cutting 
room figures. They showed that he uses a trifle more than 
two feet of leather for the average pair of boots, and a trifle 
less than one foot of leather for the average pair of oxfords. 
He expresses the opinion that if oxfords superseded boots 
in his-line that he could cut nearly three times as many 
pairs of shoes from a given lot of leather. 
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Notes from the Hustling Hoosier ing more goods for immediate shipment than they have in 
several seasons past. 


Shoe Tr avelers Sam. N. Juneau, former president of the Association and 

(Written by RICHARD B. KIRBY, Chairman Publicity Indiana sales manager for one of the big Chicago shoe houses, 

a Ed ; ic Indi Sh stated that business was good and that “my boys,” as he 

and Educationa euuninte ee eee affectionately calls the salesmen under his charge, were turn- 
Travelers’ Association) ing in orders in a very gratifying manner. 


At the monthly meeting and luncheon of the Indiana Shoe . ae 
Travelers’ Association held at the Indianapolis Chamber of Trend of Meeting Optimistic 
Commerce last Saturday, arrangements were perfected for the In fact, the whole trend of the meeting was altogether 
Shoe Travelers part in the Retailers’ Convention to be held optimistic and there is no question but what this will be an 
at the Claypool Hotel, Indianapolis, Monday, Tuesday and exceedingly good shoe year. It seems that all have had good 
Wednesday, March 10, 11, 12. business and no one is overstocked. 


The attendance at these meetings is growing so large that 
hereafter they may have to be held in the main dining room 
fe Cheatin ef Cems. The genial W. H. “‘Billie’’ Holland, formerly representing 

P , is Bradley-Metcalf, Milwaukee, in this territory, has resigned 
vundinoms a Se apne See and has taken this territory for Lund-Mauldin, St. Louis, who 

I ddress, President Harry Springgate stated that ee en : 

n an address, ° 1 ss 
shoes would be higher this year for the reasons that hereto- a Seem Sem cee a Soe 2 RE, Se Re Seveaeee 
fore we imported large quantities of leather from Russia, oa , 
Austria, Java, China, etc., that these importations had ceased P E. P. Bayless, who was also on the sick list, is again cover- 
and we were now exporting leather instead, and that the for- ing his territory. 
eign demand coupled with the good business by American > Pare ‘ia “ , 
retail merchants ee sold more than 30,000,000 pairs of Sens SOE Ce “eee” aC Ue 
shoes from October 1918 to December 1918 in excess of the H. O. Warren, chairman of the Membership Committee, 
same period in 1917, put shoe prices on an exceedingly firm says that he will bet a red apple that his committee will in- 
basis. crease the membership more than 50 per cent this year, and 

His remarks were published by local newspapers, he is offering as a special prize to the one signing the most new 
which has had a beneficial effect upon both the retail trade members a year’s subscription to the “Boot and Shoe Re- 
and has made the merchants feel easier in regard to placing corder.” 
future orders. James B. Meek, chairman of the Registration Com- 

Opinions of Other Officers - * mittee for the Shoe Travelers at the convention, 
states that applications for sample rooms are coming 

Vice-president Arthur B. Fletcher, who started out early in in very rapidly and advises those not registered who 
January on his Fall trip, said that while the merchants first expects to be here to send in their requests for rooms 
hesitated to buy, upon finding that the market was firm and without delay. 
that manufacturers were writing upon the face of their Ralph Siewers, chairman of the Employment Committee, 
orders, a guarantee against a decline in prices, were now will be glad to hear from members of the Association who are 
giving him their usual business. contemplating a change, as he has a list of positions open 

Harry J. Fitts, a member of the board of directors, stated for good salesmen. His address is 320-21 Saks Building, 
that his customers were placing their future orders and buy- Indianapolis. 


In Regard to the Boys 





A Real panto Census of Manufacturing 








Washington, D. C.—A considerable = 
increase in boots and shoes manufac- Per Cent of Increase (1) 
tured in October, as compared with 
> September June 
October September 





September, is shown in the table just 


prepared by the Census Bureau, show- 

° Number of blishm 

ing the results of the census of boots | omega _ r~" 8 i 30,s6u’ses ; S1azi'ore 
M i 

and shoes for the months of June, Sep- on, Ger Government uss) 1816,788) 3, 3,635,676 
Men's: 

tember and October. Unlined i 2,593,308 | 2,309, 3,933,264 

With the exception of slippers, which ne... eae eas Qos 
. ° U ose i 
fell off slightly, all lines of shoe manu- Dress, high i nite... i a2 


° P Boys 
facture showed an increase in October, Galieed.. 5 Se 431,376 
P ° Dress, high and low. 615,252 
as compared with the preceding month, Women’s, high and low....... i 11,759,496 
‘ " Misses’, -h i 241, 
although in September many of them Childre we — i 1'664'580 
Pai 3,656,712 


had shown decreases as compared with 180,876 
figures for June. The table in detail, Sli i 36282 





855 
Ort 


Bmore Aen RR ote 
COMSHNSHS Ais Mis 


Pa} mt ND et et 


























is as follows: 





on 
eal 
a 
= 
© 
2) 
= 
aes 
= 
© 
= 
7) 
=) 
a 
< 
sal 
ro) 
—) 
= 


% 020 %02 
—O%LI 
€7O %2zZz 

%~SO U7 

%0ZO %02 

HIZO 1z 
Zo — 

Ko~O_ 02 


pue o#8o1q7) 
“sUrysyTeD 


%6lOK61 
KYsioO_ st 
HAVO 02 


YSIOnStT 
—O%EI 


“KEIO 1 


*(ofe01q) 
syng [ ‘ON 


€¢ 
emus 
YeEORKTE 
Y%LZO%X% LZ 
Lo — 
$6 KU 
Y~seO HTT 
%9ZO KIT 
920 %Sz 
Y%olOn“ 61 
YEs® F% 


%1LIO% 91 
—OK 91 
KIO H%91 
—® 91 
%st® Sst 
ALTO MEI 


% 11% 11 
—® ULI 
LIO*9IL 

















“SUTASITED) 


020% ST 


wWsug y 1G 
omomq) Yu 
euloi4) Yul 


J0qIB9"] OPIS 








Bg | 
‘qT 39d ‘A 10g ‘qT 
‘SHaIH YAIHLVAT WAddn ‘UAHLVAT AOS 


March 1, 1919 


Japiosay VOYS pue yoog 9y1 Aq popiduno’y ‘suva US], 1OJ Soplp, pue JaYyIVT JO Soot 





BOOT AND SHOE RECORDER March 1, 1919 


Spring-like Illustrations for Springtime Ads. You will find 
that the use of snappy and Spring-like advertisements will 
make sales in March. Keep your copy light, be enthusiastic 
about your styles, but don’t use words that your merchandise 
cannot back up. Use these illustrations plus whatever text 
is locally useful to you. 
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Every Woman 
Needs Spring 
Walking 
Boots 


Smart in appear- 





ance, practical in 
utility and in par- 
No. 938, 25c. | ticularly good 





taste for what- 


| Pussy Willow | ever weather may 


come in March 


Gr a VS and April, these 


boots are designed. 
No. 939, 40c. 


"THERE is a grace and 
charm to this color of | 
leather, in an early Spring Woman's keen sense of economy is gratified [by a pair 


0g dg oe of these boots for they are of year round utility. 











Our new styles are arriving 
daily and there are inter- 


esting footwear fashions in Remember March 10th—Style Day 


the season’s finest colorings | 
of leather, individual in | 


their selection and calcu- Our opening Style Show 
in our store 1s the event 


lated to appeal to the wo- a te aan. OMe 
man who would be we see the new styles early, 


t ry we can do justice to 
costume your footwear selection 


| where we might have 

An early inspection would | difficulty a month or 
be both pleasurable and | two later in serving with 
‘ the color, in style, in 
profitable to you. sizes and in price. There 
is a logical time to be 











in style and that is when 


$6.00 to $16.00 | the styles are first shown. 


PUMPS BOOTS Every Style for Every 


Woman at Every Price 








(Your Store Name Here) 





SPRING SHOWN (Your Store Name 


STYLES DAILY No. 910. 40c, 
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A merchant, from Mexico and one from South Africa finds in 
the use of these illustrations a contact with their public 
decidedly refreshing from the average run of illustrations. 
Afdealer in Texas has placed a weekly order for four illus- 
trations and has mailed his $52.00 in advance to cover his 
year’s cut bill. What can we do for you? 


000 











From the Muddy 
Fields of France 


to the Glorious Green Hillsides of 
America there is not a returning 
soldier who does not eagerly want 
to shed his ‘‘Dough-boy Kicks” 
for the real snappy footwear that 
he can get at home. As one of the 
boys in our town put it, “The new 
shoes seem like featherweights aside 
of the ten pound mud clingers that 
I have been accustomed to.” 


This store is making a special effort 
to give every returning soldier the 
best footwear at the most moderate 
price and with it the sort of service 
in shoe fitting that the returning 
soldier so well deserves. 


He can appreciate the Springtime 
a whole lot better if his feet are 
properly and economically covered. 
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No. 943, 40c 


The March Oxford 
Has Style with Comfort 


O be well ‘dressed for 
the street or the office 
there is no foot covering so. 
appropriate as the tailored 
oxford here shown. It is 
simple, graceful in line in 
the popular brown leathers 
or black, and combines 
style and service at a mod- 
erate price. 


Style Tip—Ox- 
fords — almost 
exclusively. 


Brown, Black 
and Patent 


$5 to $12 


(Your Store Name Here) 














Patent Pumps Permanently Pleasing 


If you admire 
graceful lines se- 
lect these dress 
shoes for they 
reflect good 
taste, appropri- 
ateness and 
richness. Their 
moderate pric- 
ing is another 
feature. One fit: 
ting and their 
\ possessing is 
made easy. 
(Your 
Name and 
Prices 
Here) 
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OMEN of moderate 

income look for style 
in their footwear just as 
keenly as their wealthier 
sisters. That is the funda- 
mental thought back of 
the Mitchell-Caunt policy 


Soke result of this policy 
is a style-product that 
makes a strong appeal*to 
the big proportion of fem- 
inine buyers in any com- 
munity. 

M-C McKays create as well 
as fill shoe style demand. 


MITCHELL- CAUNT CO. 


FACTORIES ~ LYNN, MASS. BOSTON OFFICE+7T2 LINCOLN ST. 


Made in lynn 
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Readjustment Upwards 


Some Happy Answers to a Riddle of the Trade---The Prices and Grades 
of Footwear ; 


with which they sell amazes shoe trade economists, 
and delights shoe merchants, and, evidently, pleases 
shoe wearers. 

Familiar precedents of the shoe trade are smashed, for 
better grades of shoes are selling. That old story of cutting 
prices, and quality, too, in order to speed up sales, has met its 
Verdun. 

All along the whole front these days is the demand for 
better shoes, better leather, better findings, better methods. 
The better the goods, the better they sell. Moderate goods 
sell moderately, and poor goods sell poorly. 


Bia grades of shoes are selling. The persistency 


Reasons for Better Footwear 


Many are the reasons given for the selling of the better 
grade shoes that are so persistent. They sum up like these: 

Shoe merchants have educated people to appreciate good 
footwear as a fitting part of their apparel. 

Shoe wearers have learned that it is cheaper to buy one 
pair of good shoes than two pairs of cheap shoes. 

Shoe repairers, of the modern sort, have taught people the 
economy of buying good shoes, that can be resoled. . 

Dame fashion, introduced and chaperoned by capable shoe 
merchants, has demonstrated to millions that good footwear 
is essential to good dress. 

The doctor, supported by the shoe clerk, has demonstrated 
that footwear well made and properly fitted, is essentiak to 
the heart. ; 

Such are the major reasons given for the selling of better 
grades of footwear, which are so persistent. At the bottom of 
them all is merchandising, the real foundation for betterment 
of business. Merchants have graded up their methods. 
Hence a grading up all along the line, in health, comfort and 
goodly appearance of feet, beneficial to the millions, and in 
standards of business, beneficial to the shoe trade. 


Stands the Test of Time 


The amazing thing about this readjustment upwards is 
that it goes on during the serious times of the war and after 
the war. It stands the test. It is a proven thing. The de- 
mand for better grade shoes is here to stay, as long as the 
merchants in footwear maintain their high standards. 

Other reasons there are for the demand for better grades 
of shoes. They are: 

People have more money to spend, and are spending a part 
of it for footwear. ; 

Sidewalks are smoothe, and people can wear lighter and 
finer footwear, with health, as well as comfort. 

Short skirts reveal women’s feet, and caused them to wear 
finer footwear. 

Sports have millions of followers, and. good sports require 
good and proper footwear. 

People ride more, in autos and trolley cars, and can wear 
nicer shoes. 

The shoe shine men have made clean, bright shoes a 
necessity. 

Tanners make better leather, and shoe manufacturers 
make better shoes. 


Bettered According to Service 


All these reasons have to do with the selling of better 
grades of shoes, which is so persistent these days. But they 
are secondary to that chief reason, the betterment of the 
merchandising of shoes. 

Publicity also has to do with the selling of the better 
grades of shoes. Certainly, that has its big part. It edu- 
cates millions of shoe wearers to the advantages of the better 
grades of shoes. It constantly holds high standards in foot- 
wear before the buyers of shoes. Publicity has its great part 
in building up the shoe trade. Publicity is the strong right 
arm of modern merchandising. 





Byron Shoe Company, Inc., Hagers- 
town, Maryland 


To Manufacture Ladies’ and Children’s Shoes 

The Byron Shoe Company, Inc., has made arrangements 
to manufacture ladies’ and children’s shoes at the old site of 
the American Laundry, at West Antietam Street, Hagerstown, 
Maryland. 

This factory wilt employ about three hundred at the start, 
but the factory is capable of and probably will employ six 
hundred people after its operations get into full swing. This 
is the fifth plant controlled by W. D. Byron Sons. This com- 
pany does a large export business. 


Election of Officers 


The new corporation has been organized with the following 
officers: president, Lewis T. Byron; vice-president, and sales 
manager, Roger Hersey; treasurer, Vinton Hershey; direc- 
tors, Edward W. Byron, Major J. C. Byron, Lewis T. Byron, 
Harry W. Byron, William D. Byron, 2d., H. H. Heyser, Roger 
Whipple, Vinton Hershey and Roger Hershey. 

The rapidly growing business, both domestic and export, 
of the various leather concern controlled by the W. D. 
Byron Sons, has caused this firm to branch out and acquire 
new property in order to fill its orders. 

This will be the second of similar plants established in this 
city. Several years ago the Hagerstown Shoe & Legging Co., 
the first of the Byron leather concerns to locate here, started 
business and is at present one of the few manufacturing plants 
here, working overtime in order to fill many new orders re- 
ceived since the war ended. Last week this plant turned 
out 30,000 pairs of shoes. The factory has been forced to 
work at night to fill their orders. 





Short Supply of Hides 
B. A. Strike Delays Half Million Hides 


Advices to prominent importers of South American hides 
the first of the week state that the harbor strike at River 
Plate points have held up shipments of dry salted and wet 
salted hides, totaling half a million hides, about 250,000 of 
each. It is believed that the strike will continue to hold up 
the shipments of these hides for several weeks longer. The 
situation is causing no little anxiety among the importers of 
hides and will probably have some influence on strengthening 
the sole leather market. 





Like a Comet 


“WYCLO” has swept across the shoe horizon. 
The sterling qualities of this kid-like shoe topping, 
its exceptional wearing strength—beautiful tex- 
ture—and moderate price have made it extremely 


popular. 


On account of the extremely satisfactory results 
attained, WYCLO is being specified by leading 


retailers everywhere. 





“ & Company 
NEW YORK 
Boston Haverhill St. Louis Rochester 
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How a Manufacturer Boosted Sales for 
the Retail Shoe Merchants 


A Real Sort of Co-operative Advertising in a Real Store 


By W. L. BENNETT, Advertising Manager, Minneapolis Dry Goods Co. 


brisk,’’ declared Bob Wharton to his employer, T. J. 

Stevens, president of the Consolidated Shoe Co., “yet 
there are certain serious, though removable, conditions that 
are eating deep into the merchants’ profits. 

“To begin with, the majority of stocks are not only too 
heavy but are filled with a good deal of unseasonable mer- 
chandise, and the Consolidated Shoe Company is partly to 
blame for these conditions.” 

‘“‘What’s that you say?” exclaimed the president, ‘““We’re 
responsible for the overstocks of our customers? What do 
you mean, Wharton?” 

‘Pardon’ me, Mr. Stevens! I mean J am to blame. In- 
stead of spending your advertising appropriation for stero- 
typed ads, cuts, outside and inside signs, (the use of most of 
them costs the retailer good money—and honestly, I don’t 
believe it is doing either of us much good), I should be bring- 
ing crowds of good, live customers into the shoe stores of the 
state.” 

‘‘We should make the money we spend for the dealer’s 
service bring as good results as that we spend for trade paper 
advertising!” 

‘*Well, go on,”’ directed Stevens, as he pulled deeply at his 
cigar, ‘“‘you’ve got a good idea—out with it!” 


% I FIND business in the smaller cities of this state unusually 


Linking Up Ad-Service with Needs 


‘Now, in the shoe department of a city department store, 
the manager plans his selling campaigns with both the mer- 
chandise office and the advertising department,” eagerly 
continued Bob. ‘He gets co-operation on the knotty prob- 
lems of shoe-selling, and naturally there are fat sales records 
at the end of the year. 

“The smaller city merchant, who under present conditions 
must fight his battles alone, needs help. It’s up to us to 
supply it!” 

‘Well, what’s your plan?’’ interrupted the president. 

‘“‘Write every dealer on our books asking him to let us help 
him with his business troubles. Work up his ads, move his 
old stock, plan window trims—anything, everything!” 

“Go to it!’ cried the president, banging his fist on the 
table, ‘‘Let’s see what you can do!”’ 


* * * 


Wharton did not let the grass grow under his feet. Before 
the whistle blew that night, he had struck off letters to the 
several thousand customers of the Consolidated. He ex- 
plained in detail the new dealer’s service plans and just what 
it meant to a progressive retailer. 


An Individual Need—Helped 


. “I’m going to make things hum,’’ mused Bob, as he closed 
the top of his desk. ‘‘Before six months our customers will 
be calling me ‘Friend Bob, First Aid to Injured Business.’ ”’ 
Two days later, Bob received his first inquiry: 
Dear Mr. Wharton:—I have 400 pairs of women’s 


boots, like the enclosed illustration, which I cannot 
sell. The shoes are of good quality and have plenty 


of style, but women don’t want them. They cost 
me $3.35; I would offer them for $3.39, for I need 
the money. If you can help me in any way, I should 
greatly appreciate it. 
T. K. JENKINS, 
Valleyford. 


“Oh, I say, Johnson!’ called Bob to Johnson, store 
decorator, side partner in the Merchant’s Service, “plan 
four window trims for a store up in Valleyford. Make them 
plain enough so they can be easily carried out. Get up an 
inside store display that will bring out shoes where women 
can see them. Got to shake things up in Valleyford. And, 
by the way, Johnson, the package leaves tonight.” 

One afternoon, a week later, found Wharton and Johnson 
going through a shoe stock in Elkhorn. They were digging 
into cases and under counters, hauling out shoes and rubbers 
that hadn’t seen daylight for months. 

“T’ve got a big idea, Bob!”’ exclaimed Johnson. ‘‘Why not 
reopen that discarded stairway and turn the front of the 
basement into a regular ‘ Basement Bargain’ Store? We'll 
put the old stock downstairs and by using artificial palms 
and neat cards, I can make this upstairs store look like a 
‘million dollars!’ ”’ 


An Idea Made Speedily Resultful 


Never before had a Basement Bargain Store been heard of 
in Elkhorn, but it brought results from the first day. Special 
purchases and undesirables from up-stairs were offering at 
sale prices. Bob advertised the new section through circulars 
distributed in the foreign section of the town. 

An artistic nameplate and border, which Johnson sketched, 
gave the newspaper advertising a different air. Each ad 
featured a certain style of shoe, illustrating, describing and 
pricing it. Bob also wrote a series of ads, to be run from time 
to time, on service, quality and fair-dealing. 

“‘And let us hear from you each week,” directed Bob as he 
left for the city, shaking hands with the shoe merchant. 
“Johnson and I will help you with your ads and window trims. 
You’ve got things coming your way—keep right after ’em!”’ 


* * * 


“I’m Jenkins of Valleyford,”’ remarked a man as he stepped 
up to Bob’s desk one morning. ‘‘You helped me out on a sale 
last month. Do you know what those ads did for me? Sold 
the 400 pairs and a whole lot more! My salesmen switched 
the customers to something else. What do I owe you for 
your work?” 

“That service is absolutely free, Mr. Jenkins—to you and 
every merchant in the state. But there are two things you 
can do for us—go in And tell my boss about your successful 
sale—and take Johnson and me out fishing the Fourth of 
July to that lake near Valleyford!”’ 

“Tl be mighty glad to tell the boss about the sale, Mr. 
Wharton. And believe me, that little old flivver of mine 
will be ready to take you fellows fishing any old time you 
say!”’ 
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A SPRING 
NOVELTY 


Black Satin 


These “Graceful” Turns Gaiters 














THE BETTER BUY 


Our line is long. A choice of Castor, 
Fawn, Taupe, Pearl, Gray, Brown, 
Black and White is offered. In stock. 
No waits for deliveries. ; 
In Kersey cloth or felt, $10 to $30 
dozen pair. ; 


THE SIMON HALPERIN CO. 


Formerly 


Halperin, Phillips Co., Inc. 
121-123-125 West 17th St., New York City 


In Stock now. 
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Long slim forepart 
Full Louis 17-8 heels. 
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Stock. No. _ Price 
7010—Patent Oxford, Turn, Full Louis. $4.85 
7011—Black _Kid Oxford, Turn, Full 
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4.85 
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5.00 


4.60 
The above in stock. Widths AA to D 
Terms: 2 per cent 10 days. Net 30 days. 


“She 
Whitney-Roth Shoe 
Company 
Footwear Specialties 
1251 West Sixth Street > 

Cleveland Ohio 








Judge this Service on merit. We 

ave over 100 merchandising and 
advertising experts on whom you 
‘canfcall at any time for confidential 
advice and counsel in helping you 
carry on}your Shoe business during 
these reconstruction days. 


It’s just’another of the 15 profi- 
table¥ business-building features of 
the: Merchant Shoe Service. Let us 
tell ‘you ‘about the other 14. 


Only one live merchant in each 
town can have the exclusive franchise 
of this Service. : 


Send This Ad on Your Letter- 
head for Full Details. 


Merchants - Service 


BSR3-1 
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SATISFACTION 


WHEN you recommend and sell Griffin 
Lotion Cream or Glace Kid Cream, 
you are making yourself stronger with your 
customer for these Cream sale woe for 
home use will keep footwear in excellent 
condition at very small cost—and very 
little trouble. 


Feature these two 
Cream Dressings—the 
Griffin quality and 
Griffin reputation is 
behind them. 








Sell your customer 
satisfaction 





GLACE KID — 
thers. It its crack- 
what cold 
t gray, 


dark gray, Havana brown. Shades 
(white). 3 oz. $20 a gross $1.75 a dozen. 


GRIFFIN MF. CO. 
GS MURRAY ST. 
NEW YORK, U.S.A. 


For 


ere EVEREE 
Hal 

















76 BOOT AND SHOE RECORDER 





“HUBTI 


Women’s or Men’s 

27 in. per gro. Strings .. Sy 20 

30 ‘ aes a 
a 05 


4.45 


F ASSORTMENT CABINET 24 


oa 12 
SP 3 fe fon 


E ASSORTMENT CABINET 
= pair =" in. 


Men’ s = in. per gro. Strings. . 





18 “ec 
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Men’s 
- 36 in. per gro. Strings.... 
40“ satin 


22NO METAL TIP”’’ 
“WOVEN TIP’’ 


“HUBTIP’ 
r AMICTIL HIACK 


G ASSORTMENT CABINET 
36 pair = in. 


A ASSORTMENT CABINET 
36 pair +: cake 
18 ee Lad 


SHOE LACES 


Shoe Lace 


conseq 
Never sii 
N)o A O1 4 f 


APPEAL TO THE CUSTOMER WHO NEEDS SHOE LACES 
THAT .NEVER LOSE THEIR TIPS 
THAT NEVER FRAY OUT 


HUBTIPS BEING MADE OF BEST BRAID WILL 
OUTWEAR SEVERAL PAIRS OF THE ORDINARY 


Women’s or Men’s 
. $2.75 45 i in. per gro. Strings . .. $3.25 
. 3.05 54 3.65 
D ASSORTMENT CABINET 

18 pair 36 in 

18 77 40 “ 

Vue Abaya Pane 

| eae!  Saeeeee 
ORDER A TRIAL CABINET 
COUNTER DISPLAY EASEL 








ato 15 


F RANK W. WHIT CHER CO. --Mfrs.--Boston and Chicago, U.S. A. 











AN AMBITIOUS RETAILER 


called to ask our opinion regarding his 
opening another store. 


A study of his statement and our ledger 
information disclosed the fact that his 
finances did not justify the venture. 


We showed him that he was sure to fail if 
he undertook the second store and he left 
us, grateful for the advice and guidance 
that we had given him. 


By helping retailers we are helping business. 


The Credit Clearing House 


‘Builder of Better Credits” 
Offices in all important cities 


Executive Offices: 440 Fourth Ave., New York, N. Y. 


























Low Cut Footwear 


IN-STOCK 


Purchase them 
now and be 
ready for the 
Early Spring 
Business. 


588—Patent Leather Ankle Strap C toE ce —-7 


11% t 
588— ‘ “ Dp 
e : var 


Wh mn 
en xX eri 
Heel, cdeing 


BACON~ROLLINS COMPANY } 


SUCCESSOR TO GEO.F. DANIELS Corp. 
YNN, MASS 
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REQUIREMENTS MAY BE 


We HAVE THE MACHINE 








The illustrations above show but a few of the big range of ma- 
chines which we supply for shoe repairing. 


They are all illustrated and described in a very handsome cata- 
logue which we are glad to mail free to anybody who writes for it. 


They cover every requirement from a simple cleaning shaft up 
to the most elaborate and complete outfit. 


We help our customers make a success of their business. Our 
machines always carry with them a service that is considered 
by many of our customers among their most valuable assets. 


We have customers everywhere, and we are not ashamed te 
have you ask any of them about us or our machines. 


Write us today for a catalog. 


UNITED SHOE REPAIRING MACHINE CO. 


4 ALBANY STREET, BOSTON, MASS. 
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All Associations in the State of Penn- 
sylvania Hold Booster Meetings 


For the Big State Convention at Johnstown, Penn- 
sylvania, March 24 and 25 


The Local Retail Shoe Dealers’ Associations all over the 
State of Pennsylvania are making extensive plans to attend 
the State Convention which will be held at Johnstown, Pa., 
at the Fort Stanwix Hotel, March 24 and 25. 

The Johnstown Retail Shoe Dealers’ Association held a 
meeting on Monday evening, February 17, for the purpose of 
making further arrangements for the State Convention. 

A report from all committees shows that the shoe men of 
Johnstown are heart and soul in the coming State Conven- 
tion. Reports from other cities in the state would indicate 
that the Pennsylvania Shoe Retailers’ Association is going to 
have one of the best conventions ever held. 


A List of Speakers 


A list of the men who have already accepted invitations to 
speak at the Convention is as follows: A. H. Geuting, presi- 
dent N. S. R. A., Philadelphia; T..C. Mirkil, sec’y-com. 














Four Doughboys adopt wooden clogs for the mud roads of 

Northern France. Note the glee of the quartette who evade 

inspection reprimands by the substitution of wooden shoes 
for work-day use. 





N.S. R. A., Philadelphia; A. C. McGowin, president emeri- 
tus, of Wanamaker’s, Philadelphia; A. F. Sloane, field sec- 
retary N.S. R. A., Oxford, Ohio; J. D. Kennedy, Jos. Horne 
Co., Pittsburgh, Pa.; Henry Hagemann, Hamilton, Ohio; 
Mr. Reiszner, Market St., Philadelphia; Mr. Kloos, Wana- 
maker's, Philadelphia; Ben Jacobson, New York; C. E. 
Kearns, Penn Traffic Co., Johnstown, Pa.; John W. Crad- 
dock, Craddock-Terry Co., Lynchburg, Va.; Alex Verner, 
Pittsburgh, Pa. 

The president and secretary of the State Association at- 
tended the “‘Third District Booster Meeting” for the State 
Convention which was held in Johnstown on February 24. 

Representatives from Latrobe, Altoona and surrounding 
towns were present to urge the boosting of the State Conven- 


tion 
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**Johnstown—Its Might and Merits’’ 


The Chamber of Commerce of Johnstown, Pa., has issued 
a very attractive booklet, brown and gold with a title page of 
“Johnstown, Its Might and Merits,” giving a description of 
the town, entitled ‘““The Drama of Johnstown.” The inter- 
esting places to visit are well illustrated with photograph and 
description. A list of the city officials of Johnstown is also 
given. 

As the shopping center of Cambria and Somerset Counties 
—serving a population of more than 250,000, Johnstown’s 
importance as a convention city should not be overlooked. 
It is important from the historical, industrial, financial, edu- 
cational and recreational standpoints. 





Some Manufacturers Courting 
Trouble 


Through Wholesaling Working Shoes to Labor 
Employers—‘“‘Not Playing Game Square’’ 
Says Sec’y Mirkil 


Phila. N.S.R.A. Headquarters—Despite protests lodged at 
the St. Louis convention against the practice of several manu- 
facturers of working shoes ia selling shoes at wholesale prices 
to large employers of labor, who in turn sell them to their 
employees at cut prices, or what is worse, allowing foremen in 
var*ous 1actories to buy at wholesale prices for sale to work- 
ers, these manufacturers are persisting in the practice, it has 
been learned at headquarters. 

A specific example is one which the Worcester Shoe Retail- 
ers’ Association called attention to—that ot the American Steel 
& Wire Co., whose employees had obtained their working 
shoes in this manner, greatly te the detriment of the retail 
merchants of Worcester. An emphatic resolution was intro- 
duced by the Pennsylvania and the Pittsburgh Associations, 
calling tor the appointment of a committee of “three 
good fighters” to rectify the matter. The “three good 
fighters” named were H. B. Scates, of Filene’s, Boston, presi- 
dent of the Massachusetts Association; C. J. Mensch, of 
Lazarus-Mensch Co., Pittsburgh, and secretary of the Penn- 
sylvania Association; and James P. Orr, of the Potter Shoe 
Co., Cincinnati, and first vice-president of the N.S. R. A. 


Retail Merchants Mean Business 

Since then hundreds ot protests have been received from 
individual retail merchants that these manufacturers are 
continuing the practice, and as a result this committee has 
undertaken an investigation to get the names of the manu- 
facturers and lay before them the retailers’ attitude in the 
matter. Feeling among the retailers is so strong in this matter 
that if the practice does not cease, it is freely predicted that 
the manufacturers in question are going to have extreme 
difficulty in doing business with any of the retail merchants 
in the town and cities in which this practice has been going 
on. ; 
**Not Playing Game Square”’ 

“‘Manufacturers who do this are not playing the game 
square” says Secretary-Commissioner Mirkil. ‘The retailer 
is the logical distributor on whom they must rely for the bulk 
of their business. They cannot expect his friendship if they 
are unfair to him. And on the other hand, they are not 
square to the consumers whom they reach through these 
means. These consumers do not wear working shoes all the 
time, and if the retailers are cut out of their volume of trade 
in work shoes, it simply means that they must increase their 
overhead charge on other grades. What the consumer gains 
on one type of shoe he loses through unavoidable increases in 
price on others. Retailers the country over are very much in 
earnest about this matter.” 
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Pittsburgh Shoe Retailers Hold 
Monthly Meeting 


Will Start Educational Campaign on Higher Priced 
Shoes 


The Pittsburgh Shoe Retailers held their monthly meeting 
at the Queen Quality Shop, 237 Fifth Ave., with Manager 
Frank A. Guinivan, as host. The Queen Quality being one 
of the most up-to-date exclusive women’s stores in the coun- 
try, several new ideas were taken home by those present. 

A buffet lunch was served by the Queen Quality girls. 
Members from Beaver Falls, Monongahela City, Butler, 
Apollo, McKeesport, Wilkinsburg, Braddock, and Home- 
stead were present. This was second to the largest gathering 
of retail shoemen to attend the monthly meetings during the 
past year. 

The following officers for the year 1919 were installed: 
president, A. J. Schmidt; 1st vice-president, Geo. H. Stoe- 
bener, Sr.; 2d vice-president, Christian Ludebuehl; secre- 
tary, Morris Browdy; treasurer, A. L. Anderson. 


Higher-Priced Shoe Publicity Started 


From the consensus of opinion among the retail merchants 
that the public in general was forming an idea and voicing it, 
that shoes this Fall would be cheaper because there had been 
some decline in prices on a few articles of wearing apparel, a 
committee composed of AlexVerner, A. A. Lazarus, E. A.Tobey, 
O. O. Hamilton, was appointed to start a publicity campaign, 
using the newspaper as a medium, stating facts, to educate 
the public as to the true conditions. 

E. A. Tobey, a member of the Clearing House Committee, 
reported that the plans for the transaction of business had 
been completed, asked all members who were interested to 
send in their lists of ‘On hand and wanted.” The results 
obtained from this clearing house remain to be seen. 


School for Retail Shoemen 


F. A. Guinivan, with the aid of a stereopticon machine, 
in speaking of the school for retail shoe men, said that he 
approved of it, that in the course of a few years shoe fitting 
would be a profession, and that the retailer would be entitled 
to an additional charge on the selling price of the shoes for 
the reason that shoe salesmen were receiving more for services. 


Reservations for State Convention 


Much activity was shown among the Pittsburgh retailers 
in the way of securing reservations at Johnstown for the State 
Convention to be held at the Fort Stanwix Hotel, March 
24th and 25th. The secretary of the State Association, to- 
gether with the president, will attend a banquet at the Mer- 
chants’ Hotel, Johnstown, where the program will be finally 
completed and the stage set for the convention. He stated 
that from the incoming and outing correspondence there 
would be at least 500 in attendance. He further stated that 
this would be the most interesting, most enthusiastic, and 
largest convention ever held in the state or any other state. 





Guggisberg Brothers, Gaylord, Mich., 
Reorganized 

Owing to the death of the late L. B. Guggisberg, a reorgani- 

zation of the firm of Guggisberg Bros. of Gaylord, Michigan 

has taken place. This firm will be comprised of J. C. Guggis- 

berg of the old firm of Guggisberg Bros., Harold Guggisberg 


and Carl Guggisberg. 
The new reorganized firm will bear the same name as the 


old, namely: Guggisberg Brothers. 
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Calendar for State Conventions 


March 3, 4, and 5—Ohio Retail Shoe Dealers’ Association 
at Columbus, Ohio. 

March 4—at 4.30 P. M., Rhode Island Shoe Retailers’ 
Association. Business meeting and election of officers for 
members only. Fourth annual dinner at Turks Head Club, 
Providence on Tuesday, March 4 at 6.45 P.M. 

March 10 and 11—West Virginia Retail Shoe Dealers’ As- 
sociation second annual convention, Chancellor Hotel, Par- 
kersburg, West Virginia. 

March 10, 11 and 12—Iowa Shoe Retail Dealers’ Associa- 
tion, at Des Moines, Iowa. 

March 10, 11 and 12—Indiana Shoe Retailers’ Association, 
at Claypool Hotel, Indianapolis, Indiana. 

March 10 and 11—Tri-State Shoe Retailers’ Association, at 
Hotel Gayoso, Memphis, Tenn. 

March 17, 18 and 19—Minnesota Shoe Retailers’ Conven- 
tion at St. Paul Hotel, St. Paul, Minn. 





SERVICE TO MAN AND BEAST 
Filing off the hobnails on the trench footwear now 
put to peace service 





March 17 and 18—Kansas Shoe Retailers’ Association, at 


Kansas City, Kansas. 
March 24 and 25—Pennsylvania Shoe Retailers’ Associa- 


tion, at Hotel Stanwix, Johnstown, Pa. 

July 28, 29 and 30—Illinois Shoe Retailers’ Association at 
Springfield, Illinois. 

September 28, 29 and 30—Michigan Shoe Retailers’ Asso 
ciation, at Saginaw, Mich. 





Open Market in France Probable 


It is reported that the French High Commission in New 
York has received a cable from the French Government ad- 
vising that import licenses are no longer required. The Tan- 
ners’ Council has taken the matter up with the office of the 
French High Commission in Washington, in order to get this 
report confirmed. 





80 


BOOT AND SHOE RECORDER March 1, 1919 

















Praise the Bridge that Bears You Over 


Never waste time telling what you are going todo. Tell what you have done. Facts 
are better than fancies when measured in terms of feet, profits than prophecies, proofs 
than promises. 


THE CRAWFORD ARCH SUPPORTING SHANK 


What is it? What has it done? What is it doing? 
(1) It is a rigid, unbreakable, unbending bridge of steel. 


(2) It is locked to the insole of the shoe; it never moves or shifts; there is no chance for 
friction; no abrasion of the skin of the foot. 


(3) It preserves the contour, fit and firmness of the shoe, preventing that caving in of 
sole under wear and pressure that destroys the shoe, injures the foot and weakens 
the arches and bony structure. 


(4) It gives a firm support to broken-down and weakened arches, relieves pain and pres- 
sure, and permits the foot to secure that rest and freedom from pain that restore its 
normal conditions. 


These are the facts that trial and test have proven. It is made a part of the shoe’s 
construction and not a shank added to and placed on the insole after it is made. It_is{not 
an afterthought; it is part and parcel of the completed shoe. 


Why not have your manufacturers equip your shoes with 


THE CRAWFORD ARCH SUPPORTING SHANK 


It will increase your sales. Those who have used it will wear no other shoe. This is a fact 
based on experience. It means Arch comfort without shank contact and skin abrasion. 


SPLIT SHANK 
RIVET 
LOCKING SHANK TO INSOLE 


United Shoe Machinery Corporation 


BRANCH OFFICES 





Auburn, Me............87 Main Johnson City, N. Y....124 Main eer 37 Warren 
Brockton, Mass....... 93 Centre Lynn, Mess. i... <<. 306 Broad Philadelphia. .... 221 North 13th 
Chicago........18 South Market Marlboro, Mass..... 11 Florence Rochester, N. Y........ 130 Mill 
Cincinnati... .....708 Broadway Milwaukee..........258 Fourth i eae 1423 Olive 


Haverhill, Mass.......145 Essex New Orleans. ...... 216 Chartres 


























ACOLORED LEAN THE 
PROVEN EXCELLENT 
AND CUTTINGVA : 
HAS JUSTLY EARNED 
LEADING POSITION IN” 
LEATHER WORLD 4 4 


o Ae” Pend 


THE OHIO LEATHER co. 
‘GIRARD OHIO. 











THE HVME VF THE | 








Ke 
LUXOR LINE = 


TANNERY AND GENERAL OFFICES 
THE OHIO LEATHER. CO. 
GIRARD OHIO. 


BOSTON 


THE OHIO LEATHER CORPORATION 
33 SOUTH ST. 


NEW YORK 


OSCAR SCHERER AND BRO. 
2 SPRUCEST. 


HARRISBURG 
S.B.ROMBERGERS SONS CO. 


65 SO. TENTH ST. 


MILWAUKEE 
A.R.MUELLER COMPANY 


258 4TH ST. 


ST.LOUIS 
JOHNSON-STEPHENS £ PATTON LEATHER CO. 


1602 LOCUST ST. 
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PLAY BALL! 


The baseball season will soon be on in full force. Everybody will 
play ball this year. The Army has made millions of enthusiasts. 


This means big business for baseball shoes! And here are kind 
they will buy. Good quality shoes at popular prices. Every shoe 
merchant should carry a stock—and make good profits! 


of our 


6 


Popular 
Styles 


No. 109. Baseball Shoe 


These shoes will bring in business from live, money-spending trade. 
They will increase sales of your staple merchandise. They are 
made by the oldest and largest manufacturers of this class of shoes 
in the country. 


Prompt deliveries FROM STOCK. 


DON’T WAIT— 
Be prepared for the opening of the baseball season by 


SENDING FOR SAMPLES AND PRICES AT ONCE! 


ATHLETIC SHOE CO./’ 


1427 Carroll Ave. gee Chicago 
Tennis, Golf, Bowling, {8 2) Gymnasium, Football, 
Basket Ball, Running \-¥ Y Boxing, Skating, Outing 
and Jumping Shoes. WS. and Camping Shoes. 
“‘Whatever the Sport, We Make the Shoe”’ 
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That 
Comfort 


Quality 


ay 


F, 


SSr> * 


Wis 


~ 


7 
oes 


Mie 
Ree: yy yy Ore .. 38, 





No. 1057 
THE FIRESIDE 


‘ SW 


HEN your customer sinks into 

one of our luxurious, properly- 
F uiinai shoe chairs a feeling of comfort 
—and content—and confidence results. 


In this frame of mind how much easier it 
is. to make a satisfactory. sale—to impress 
upon that customer your understanding of 
the importance of his purchase. 
































F.E pinecone & Co. American Seating Company's chairs and 


115 N. Wabash Ave. fitting stools are carefully and correctly 

CHICAGO designed and made beautifully as well. 
Their installation stamps your store as a 
modern, progressive one. 




















Write us for complete catalog and full details. 


AMERICAN SEATING (]OMBANY 


General Offices 1016 Lytton Bldg. CHICAGO 
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March 10th Is the Date 


When the following real values will be ready - 
for delivery. We are booking orders on the 
‘‘first-come-first-served’’ plan. 


Get on the Band Wagon —— 


Growing Girls Misses Childs Infants — 
No. 1906—Gun Metal Oxford Medium 
$2.15 $1.85 $1.60 $1.35 











No. 1907—Gun Metal Oxford English 
2.15 1.85 


"Ne. 1986—Cocoa Full Grain Oxford... 2.50 


No. 1909—Cocoa Side Oxford Medium 
2.25 2.00 


No. 
2.25 


No. 1911—Cocoa Side Oxford English 
2.00 


. 4710—Men’s Cocoa Side Bal Eng. Last 
.4711— “ ““- Side Blucher St. 


























All Orders 
Regular 
Dozens 
or 
Case Lots 
Only 


Atlanta, Ga., 


801 Central Bldg. 


Albany, N. Y. 


62 Hudson Ave. 


Leuisville, Ky., 








Med. Hi Toe 


. 4712—Boys’ Cocoa Side Bal Eng. Last 


. 4715— “ ‘we ** Blucher St. Fox Me- 
oS . 4 Serer eae = ~=—CO 


. 4713—L. Gents’ Cocoa Side Blucher St. Fox. 2.75 
.4714—“ “* “ “Bal Eng. Last.. 2.75 














Victor Shoe Company 


Salem, Mass. 


Samples 
Shown 
In 
Our 
Branch 


Offices 


ane” MS City, 
27 Duane &., 
Room 21 


Philadelphia, Pa. 
413 Market St. 


Norfolk, Va., 


22 Kenyon Bidg. 114 W. Plume St. 


In Stock Department, 212 Summer St., Boston 
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OLID ELEGANCE and wearing comfort 
characterize this desirable Spring Shoe. 


It is one of many new models we have pre- 
pared for the season’s trade. Every one of 
them has LUNDIN Value built into it. 


The LUNDIN SHOE is right all through. 


LUND-MAULDIN Co. 


MANUFACTURERS 


ST. LOUIS, U. S. A. 





oe) 
on 
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WCU eer 


THEY KNOW 


WHERE THEY ARE 
AT THIS SEASON 


WE just said good-bye to the traveling force and 
they certainly did look happy. As they put it: 
“The world looks right at last.” Promises can be kept. 


i Ti 


OAT 


DIAMOND 
POINTERS 


“The unexpected 

may prove wel- 

come. But it’s 

the invited guest 

who seldom dis- 

pleases the host.” 
Our men call 
where _ there 
may be inter- 
est. It is safer 
to tell them they 
are wanted. 


Tn 





OCCT TTA Ae Nig 


CT 


(MM 


War restrictions are off so the retailer can have most 
anything he wants; our factories will make 7,500 pairs 
a day instead of 4,500, enabling prompt and quick 
deliveries; more customers can be visited and supplied. 


Our old friends know just what to expect and need no 
coaxing to buy. But the merchants who have not 
experienced the salability of our product should, in 
fairness to themselves and their trade, get busy this 
season. (The country’s best known retailers will tell 
you what we did for them.) 


TT 











MARCH 15 IS THE RE- 

BIRTH OF OUR STOCK 

DEPT. FEED US WITH 
ORDERS 





TTT TT 


‘Coe tie sn Consider that we began only six years ago with a 


CTA AE 


TTA CALETA 





ready for advice 
submitted through 
ordinary methods; 
others wait for the 
sledge hammer 
blows.” 
We are pound- 
ing hard to 
reach both at 
the same time. 
How about 
coming with us 
- now? 








modest output of 600 pairs a day; consider that we 
have always been oversold from 50 per cent up; con- 
sider that we have had a waiting list of hundreds of 
retailers who have been trying to buy our stock num- 
bers or make-ups; consider that we are ready for more; 
and you will then drop us a card today, to have a 
salesman call and prove that we have a right to talk 
well of that much-sought-for line, that is Union-made, 
Unbranded and built to 


TM 


OU 


TT 


THE SPRING AND 
SUMMER CATALOGUE 
WILL GO OUT IN TWO 


LOOK LIKE SHOES WHICH 
MIGHT COST MUCH MORE 


SANTINI TM 





HCO UU 





TY 


y 


ITUUINOOTOTNINNIN THON ONIN UO OOOO NT NON TQONT ENON NNO ON ON ON ONE ON DY AWA | 


—<——— re 


CHICAGO ae be oe hme STOCK | aed 
DETROIT 
CLEVELAND 


fg 


= 

















rca 


BALTIMORE 
CHURCH ST. 
PRR. 52, PRULADELDMIA 





TO al 


DMT 


1 
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Fred Rueping Leather Company 


Fond du Lac, Wisconsin 


FOND DU LAC, WIS., U.S.A. 


Calf, Veals and Side Upper Leathers in 
Black and Colors, Smooth and Boarded. 
The quality leather produced by Rueping 
does not “Just Happen” and is not 
“Tuck.” Our process is the result of 
over sixty years tanning experience and 
assures you of leather of good strength, 
mellow feel, fine tight break and eco- 


nomical cutting qualities 


—BRANCHES— 
Boston Cincinnati Milwaukee St. Louis 
New York Chicago San Francisco Montreal 
Northampton, Eng. 
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TRADE 


2:75 
I re ee ere ee 3.15 
Same in gun metal, black vici and white 


Patent Colt Welt, Mary Jane buck 
nubuck. 


SE ALE ae Bi pele 3.00 
Same in gun metal and white nubuck. 


DR. ADLER’S SHOES 


For Misses and Children 


BROOKLYN MADE 
TURNS AND WELTS 





-IN STOCK 





Welt 


That is the story in a nutshell 
‘ of a line that will build up your Same in Havana brown kid. 


children’s shoe department to a 
profit-making permanence. 


These shoes shown are but a 
part of the lines carried in 
stock—and that means we can 
ship them at once—Why not 
send us a trial order? 


Western buyers will get best 
service through our Chicago 
office, Lees Building, under 
management of William Rauch- 
-man. 





Same in lace. ’ i 
Extension edge with tip 
No heel, 14% to 4% 


Same in lace. 


Write For Illustrated Catalogue 


HYGRADE SHOE WORKS 


145 Duane Street, New York 
Factory: 2963-81 ATLANTIC AVE., BROOKLYN < CHICAGO OFFICE, LEES BLDG. 























= © aye 4 
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IN OHIO 
An up to date Store 
Crawford Bootery, Lima 











Shakespeare 
Chairs 
For All Shoe Stores 


All Shoe dealers cannot 
afford elaborate, expen- 
sive furniture, in fact, it 
would look out of place 
in some stores. That is 
why we make a great 
line of designs with vary- 
ing prices to suit every 
class of store. Let us 
send our catalog No. 30 
free of cost to you. 


The C. F. Streit Mfg. Co. 
Manufacturers 
1047 Kenner St., 


No. 4226 Cincinnati, O. 


SHAKESPEARE CHAIR 
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Great Values in High | 
Grade Children’s Shoes 


Buy Now for 
Immediate Delivery 
at these Unusual Prices 





i 
e. 





TR 

















k $2.50 


i No. 318—Gun metal, button, Goodyear welt, C, D and E 
widths, sizes 5 to 8. 
No. 319—Patent, button, Goodyear welt, C, D and E widths, 
4) sizes 5 to 8. 

ys $2.80 

4 No. 418—Gun metal, button, Goodyear 
$8 welt, C, D and E widths, sizes 8% to 12. 

. No. 419—Patent, button, Goodyear welt, 
: C, D and E widths, sizes 8% to 12. 


ie $3.40 Rig ag wee 





au No. Stp.—Ceme asta, Devtton, Good- 

SY year welt, C, and E widths, sizes 

fe 121% to 2. $2.60 

s — am, nusten. baa! ry No. TT oe metal, lace, Goodyear welt, C, D and E widths, 

%@, welt, C, D an widths, sizes 2 sizes 5 to 8. 

% Oto 2. No. 311—Same as above in mahogany calf, price $2.75. 

4 Fine, all solid leather ow. $3.10 

305 You will be proud to sell them. No. 410—Gun metal, lace, Goodyear welt, C, D and E 

Bi widths, sizes 814 to 12. 

4 Merchants everywhere are No. 411—Same as above in mahogany calf, price $3.25. 
$3.60 





Os , 7 , re- 

3 4 sendi — big . on No. 510—Gun metal, lace, Good- 
* orders for these shoes. year welt, C, D and E widths, 
_ sizes 12% to 2. 


Send ins YOUR No. 511—Same as above in ma- 


hogany calf, price $3.80. 
Excellent shoemaking. You 


: 

% : 

ee Order NOW! can satisfy your best trade 
7 at popular prices. 

3% 
3% 
: 


EP IREBERERRERRGORNRRREREEAREEGEIEEEREARGASEEEEREREEErrEeReececes 


No-Ake Shoe Co. 


4 209 S. STATE STREET, CHICAGO 
fRERRRRERRRRE EEE EREREK KEEERERERER ERE ERE EREREE 








We Have on Our Floors a 


Sh ele J 


System A Complete Stock of System | 
gh These Brands \ 


For Quick Shipment at Factory Prices 


Standard / 


World 


REG. U. S. PAT. OFF. Reg. U.S. P at. Off. 


Mahogany and Black Calf, Black M 
ahogany and Black Calf, Black 
Kid and Pat. Leather Kid 4. White Buck 


Reg. U.S. Pat. Off. . 
Mahogany and Black Calf, Black 
Kid and Patent Leather 
Pattern 28, Play One Strap, Also 
in Blucher 
12-2 D, Heel BE 
12-2 D, Spring Heel. . ee 
8\%-11\% D, Spring Heel. . 2.85 
5-8 E, Gectng Heel 45 
2-5 E. Spring Heel... cows BM 


Pattern 264, Girls’ Toppie Lace, All Pattern 114, Eight and One-Quar- 
ter-Inch Lace 
214-7, 8-8 Heel, AAA, AA, A, B, 
. 4.15 C, D, All Leathers 
84-11% C, D, E, Spring I Heel.. 3.75 12-2, 7-inch, 6-8 Heel, B, C,.D, 
5-8 D, E, Spring Heel. . 3.40 All Leathers 


Pattern 54, Fox Lace 
2-2 D, $3.50 
12-2 D, Spring Heel............ 3.40 
84-11 D, Spring Heel... .... 
5-8 E, Spring Heel 2.75 
2-5 E, Spring Heel 
Pattern 240, Little Gent’s Lace — 
2-5 D, Heel * 
12-2 C, D, E, Hee 
84-11% C, D, E, Spring Heel.. 3:30 
5-8 D, E, Spring ER 


Pattern 124, Seven-Inch Lace 
24-7, 8-8 Heel, B, C, D, All 
Pattern 52, Fox Button Leathers 
Description and Prices same as 12-2, 64 Top, 6-8 Heel, B, C, D, 
Pattern 54. All Leathers 


Special Note 

to Retailers 

You will quickly recognize 
the selling value of these 
brands in your locality 
through the full page ads ia. are Blucher ey OO 
which are being used to . Heel 3.60 
exploit them regularly in the 8}4-11)4 C, D, E, Spring Heel. 3. 
Saturday Evening Post, 5-8 D, E, Spring BEOMEs cccccsees 2.75 
Harper's Bazar, Vogue, 


Vanity Fair and Good nauent fy Pattern 154, Six Eyelet Ouferd 
24-75 8-8 Heel, AAA, AA, A, B 


Housekeeping. Cash in on ELLET-KENDALL SHOE co. cD All Leathers "$5.25 
00 


this big National Campaign. 2-2, 6-8 Heel, B, C, D, All 
KANSAS CITY, MISSOURI 
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BIG OXFORD SALES PREDICTED 


GOOD BUSINESS STRATEGY 
CALLS FOR HEAVY BUYING NOW 








| Siyest fright 


TRADE MARK SH OE 


HAS NEVER FAILED TO 
SATISFY. THIS SEASON’S 
OXFORD STYLES REVEAL 
FEATURES THAT WILL 
MAKE THEM SELL IN 
DOUBLE-QUICK TIME 


No. 170 No. 120 
IN STOCK NOW IN STOCK 


Over The Top Last, Cordovan, Brogan Torpedo Last, Cocoa Calf Oxford. 
Oxford, Cable Stitch on Vamp, Tip and Widths AA to D. Sizes 6 to 10. 
Quarter. Wingfoot Rubber Heel. Widths ec sndemkdecnkdese 4 he tee $5.00. 
AA to D, sizes 6 to 10. Price. . .$6.75. 


E. T. WRIGHT & CO. Inc. 


ROCKLAND, MASS. 














Boston, 183 Essex St. Philadelphia Detroit, Washington Arcade 
New York, Marbridge Building 1215 Market Street San Francisco, Pacific Building 
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(SG ALLUN’S OQuatiry 
LeaATHERS 


























AZTEC 
CALF 











ZTEC CALF IS FAVOR- 
ABLY KNOWN AS A 
SPECIALIZED LEATH- 

ER FOR SUMMER SHOES. 
TANNED SO THAT THE NAT- 
URAL PORES OF THE HIDE 
ARE LEFT OPEN, THUS IN- 
SURING A BREATHING OUT-— 
LET FOR THE FOOT, AZTEC 
CALF MAKES AN _ IDEAL 
LEATHER FOR SPRING AND 
SUMMER SHOES. THIS 
LEATHER HAS THE CONFI- 
DENCE OF THE BEST SHOE 
MANUFACTURERS AND 
MERCHANTS, WHO KNOW 
AZTEC CALF AS A LEATHER 
OF UNFAILING QUALITY, 
YEAR IN AND YEAR OUT. 














VIKING 
CALF 


IKING CALF IS ESPE- 
CIALLY MADEFOR FALL 
AND WINTER SHOES, 
AND AS SUCH IT HAS QUALI- 
TIES THAT MAKE IT PECU- 
LIARLY SUITED FOR COLD 











‘' AND WET WEATHER. IT IS 


TANNED TO PREVENT ANY 
OUTSIDE MOISTURE F ROM 
PENETRATING ‘THROUGH; 
IT RESISTS SURFACE ABRA- 
SIONS, IT IS LIGHT AND PLI- 
ABLE AND IT TAKES A BRIL- 
LIANT POLISH. 


SPECIFY THESE LEATHERS 
IN YOUR ORDERS. 


A. F. GALLUN & SONS 


MILWAUKEE, WISCONSIN 


H. A. ELY, Manager 


11 East St., BOSTON 
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Our Representatives Are on the Road 


—One 1s headed your direction 


Reports from all our salesmen reveal a tendency on the part of 


the shoe trade in general to place early orders for CosyToes. 


Our policy of guaranteeing against-any lower prices which we may 
quote before shipment of orders for the 1919 season has removed all lingering fear of 


a possible decline in felt prices. 


In order to make 100 per cent delivery of 1919 merchandise we 


are increasing the size of our factory. 


Each of our salesmen carries the full line of samples. The new 
Feltwear creations will be a revelation to you. For your own interest we suggest © 
that you withhold placing any felt orders until you inspect our line. Wire or write 
and we will supply you with the date of arrival of our representative. 


FELTWEAR 


este 


STANDARD FELT COMPANY 


FACTORIES AND GENERAL OFFICES: 
WEST ALHAMBRA, CALIFORNIA 


New York Chicago San Francisco 
117 East 23rd St. 404 So. Fifth Ave. 417 Market St. 
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We Are Giving You 
One More Chance 


on this lot of boots which 
you would not expect could 
be bought so low now 





ONLY 


We advise early 

action. 

There are not ® 
RS ANE E 
ele 


many cases left 
from the origi- 
nal lot adver- per pair 
tised last week. 











Formerly 
jobbing 
at 


In case lots 
only 


(24 prs. to“case) . -50 


per pair 


Another 


Unusual Value , 
~~ These boots are just in—the end of 
oy Be sang sass J a large order. Made from fine dark 
Stitchdowns D mahogany calf—Blucher or Bal— 


blind eyelets. 
Sizes 5-8 


$1.15 


Sizes 814-11 


$1.25 


S. ROSENBERG, Boston, Mass. 


The House That Saves You 15% to 30% 








A Few of the Most Popular Styles Manufac- 
tured and Carried In Stock by the 


Matathon Shoe Co; 


WAUSAU, WISCONSIN 


Boys’ and Girls Lace Boot 
No. 480—Extra quality nut brown bear upper, 
custom twill lining, best quality flexible oak 
soles, one-piece leather insole, made in ra 
and E widths. Sizes 5 to 8 and 8% to 11! 
D width in stock. 
No. 484— Mahogany, lace. 
No. 492—Pearl elk, lace. 


A line of children’s 
shoes that is practi- 
cally self-selling. 
Made over natural 
shape lasts, and es- 
pecially designed to 
allow natural foot 
development and 
genuine foot comfort. 
Nothing but select 
quality leather is 
used in the upper, 
best quality oak 
leather in the outsole. 
One-piece solid leath- 


Extra Quality, Non-rip Barefoot Sandals 
No. 300—Full chrome tan upper, oak sole, one- 
piece leather insole. Children’s sizes 5 to 8 
and 8% to 11. Misses’ sizes 11% to 2. 
Women’s sizes 244 to 7 

No. 302—Full deme black upper, sizes as 
above. 

No. 28—Infant’s one-strap sandal. Tan up- 
per, buck outsole, E width. Sizes 244 to5% 


er insole. Goodyear No. 307 
stitched. 


Men’s Ventilated Oxford 
No. 322—Chrome choco- 
late elk upper, one piece 


. Boys’ and Girls’ Button 
No. 479—Extra quality nut brown bear upper, 
custom twill lining. Best quality flexible oak leather insole. Overweight 
soles, one piece leather insoles. Made in C, D best quality fibre petra A 
a Fe sag a 5 to 8 and 8% to 114% E : caber Uke & willie in 
No. 485— Mahogany, button. stock. 
No. 401—Gun metal, button. 
No. 489—Ivory elk, button. Dr. ee * ., ‘Woodcraft 
vir’ 

A real comfort shoe. Made 

with Nerve Resting Shock 

Absorber. 

No. 966—Best quality son 

chrome, nut brown up 

vamp lined, best quality’ sad 

sole, leather middle sole, two 

layer nerve resting innersole. 

A and B widths, sizes 2% to 7. 

C, D and E widths, sizes 1 to8. 

No. 9668—As above, triple 

wear oak leather sole. B, C, 

D and E widths, in stock. 


Extra Quality, Non-rip Play Oxfords 
No. 315—Full chrome tan upper, oak out- 
il 


sole, one-piece leather in-sole. dren’s sizes 
5 to 8 and 8% to 11. E widths in stock. 
Misses’ sizes 11% to 2. Women’s sizes 2% to 7. 


Send for Catalogue and Prices 


Although these shoes compare with the 
best on the market, yet they are reason- 
ably priced. Their perfect fitting and - 
long wearing qualities will make you 
lifelong customers. Have no nails, no 
tacks; perfectly smooth on inside; solid 
leather throughout. (Note: New addi- 
tion to present factory will enable 
rompt shipment from .stock about 
ay Ist of practically all the above 
styles in all sizes.) Write for Booklet. 


Marathon Shoe Co 


WAUSAU, WISCONSIN 


Exclusive Mansjodet of Dr. nig + New “Dawn 
Men's Shoe. for Catalog and Exclusive Agency 
Proposition. 


High Cut Blucher For Little 
Gents and Youths 
No. 898—Chrome chocolate elk 
upper, one-piece leather middle 
sole, best quality oak leather out- 
sole. Military Footform last. 
width. Little gent’s sizes 5 to 8, 
wedge heel; little gent’s sizes 8 
to 11%, one lift heel. Youths 
sizes 12 to 2, twolift heel. E widths 
in stock. 
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ACRE PLOCHSINS?® | 


FOR coMrOnt "AND SI SERVICE — 


5 
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THE IDEAL SUMMER FOOTWEAR FOR THE 
RED-BLOODED MAN, WOMAN OR CHILD 
The Standard of Quality, Comfort and 


IN-STOCK 


Stock No. 841 
The five-inch height keeps out dirt and protects 
the ankles without excessive weight—an ad- 
mirable light weight hiking shoe. 
Stock No. 841 
Chocolate Elk Rangeley Moccasin, 
5-inch Duflex fibre sole, half-inch 
spring heel. 
Stock No. 811 
Smoked Elk Rangeley Moccasin, 
5-inch, double elk sole, low heel. 
Stock, 6 to 12 D, E, to order, 6 to 12 
A to FF. 


Bass Farm Shoes 
are known from 
coast to coast as 
the finest shoes 
for hard wear un- 
der any conditions 


Service for 43 Years 


FOR SPRING 


Stock No. 923 
The soft, gray leather mod in the style pic- 
tured above, and the fact that the Rangeley 
pattern follows the lines of the natural foot 
unite to make Stock No. 923 a most popular 
all round Sport Shoe, particularly adapted to 
tramping and general camp wear. 
Stock No. 923 
Women’s Smoked Elk ten Moc- 
casin, 8-inch, Duflex fibre sole, half- 
inch spring heel. 


Stock No. 971 


Midget Moccasins 
Moccasins are especially adapted for chil- 
dren’s first footwear. Our lasts are carefully 
designed to permit development of the foot 
ona utely natural lines. The leather, while 
soft and flexible, is tough and thick, and will 
give long service on the most active feet. 
Stock No. 971 
Infants’ Chocolate Moccasin, ankle 
height, soft sole. Stock, 2 to 5. 
Stock No. 971C 
Child’s Chocolate Elk Moccasin, 
ankle height, soft sole. Stock, 544 


to 8 
Stock No. 970 
Infants’ Chocolate Elk Moccasin 
Slipper, soft sole. Stock, 2 to 5. 
Stock 970C 


io. 
Child’s Chocolate Elk Moccasin 
Slipper, soft sole, 54 to 84. 


: Stock No. 850 
The oxford height is lightest and coolest for 
camp, canoe, tennis or summer comfort at 


home. 
Stock No. 850 
Chocolate Elk Rangeley Moccasin, 
Oxford height, double elk sole, 
spring heel. 
ock No. 830 


St 
Smoked Elk Rangeley _ » Ox- 
ford height, Duflex fibre sole, half- 
inch spring heel4 


These farm shoes 
together with our 
other “Hard Ser- 
vice’’ lines are 
fully described in 


our new catalog. 


G. H. BASS & CO. sHOEMAKERS WILTON, J 
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CR-GARTEN”" WELTS 


























Children’s Shoes at Popular Prices 


cially selected leather. Every shoe 
SMOOTH INSIDE “STRONG OUT. 


SIDE. Backed by our 73 years’ estab- 


lishment. 


A book that will save you money on a 
purchases of infants’, boys’, girls’ and little 
misses’ shoes. 


Illustrates the complete line of KINDER- 
GARTEN Welts and Turns. Good, de- 
pendable shoes that sell easily at very pop- 
ular prices. 


Made in Chicago. 


Best workmanship. 


Full description and price under every 


number. EVERY SHOE IN STOCK. 


Send for the book today and compare 
the exceptional values. 


SMITH-WALLACE, SHOE COMPANY 


Adams and Market Streets 


Established 1846 


CHICAGO 
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Many a Problem in 
the Retail Shoe 
Store Is Solved 


By: 


REGAL’ predominating national 


advertising. It assures acceptance. 


Regal’s concentration on assured styles, 
the wanted lasts and leathers. 


Regal’s In-Stock Service Department. 
It simplifies problems of Investment — 
Turnover and Volume. 





Write for Regal’s Agency Plan. 


Sample Displays 
Boston, 268 Summer Street 
New York, 1369 Broadway 


‘Regal Shoe Company 


BOSTON, MASS. 
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BILTMORE 





Stock No. 4291 


Cordo Russia Side Bal; 12 Sq. Sole; 8-8” 
Heel; Invisible Eyelets to Top. 


AA, 71% to 10 
A and B, 7 to 10 C and D, 5 to 1044 


A Big Seller in Regal’s Own Stores 
Style Price Telegraph-Order 


429| $5.30 Code Word 
BERWICK 





Regal Shoe Company 


BOSTON, MASS. 


TOTO 
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NE of the most successful firms in Brockton, Mass. 
is the Dalton Co., Inc. The business has shown 
a decided increase each season since the start. 

The policy of our concern, of making good shoes, has’ 

been the factor responsible for the good business done. 

This season’s samples are an indication that we will 

retain old customers and interest a number of new 

ones. In spite of the high costs of materials and labor 
costs, records show steady increase in demand for The 

“Dalton” Shoe. The progressive retailers realize that 

dependable shoes count not only in securing the customer 

at first, but in retaining him, so that he returns for the 
next pair. It is when the customer comes in, takes 
off the old pair of “‘Dalton”’ shoes and asks for another 

‘pair like them that the 

value of “Dalton” shoes 

is vindicated. 


20-37—Mahogany Calf Bal.. Buck 
top. Wellington Last. Single Sole. 





20-39—Tyrian Tuxedo Bal. Grey Kid 
top. Wing tip perforated. Win- 
chester Last. FSingle Sole. 





The Following Salesmen are Showing Dalton’s 


GEORGE S. DYER, New York City & E. B. SLOCUM, Wisconsin, Michigan, GEORGE J. LOVELEY, New England. 
State & Northern New Jerse Minnesota & Chicago, Ill. Cc. -~ a Pacific Coast States 
HARRY M. HAMILTON Wostewn J. A. WARRENDER, Ohio & Indiana. est of Denv: 
Penn. and large cities of the South. GEORGE W. MANSON, Jr., Missouri, Ww. K. HOPLU, ‘South Atlantic States. 
F. H. FOSS, Penn. & West, Va. Kansas, Oklahoma & Arkansas. Cc. F. BRASTOW, Iowa & Illinois. 


The Dalton Company, Inc. 


Men’s Fine Shoes 
BROCKTON, MASSACHUSETTS 


BOSTON NEW YORK CHICAGO 
651 Marbridge Building 1415 Great Northern Bldg. 
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THE BEST THAT MONEY CAN BUY 





MEN’S 
IN STOCK 


PRICE $6.50 
NO. 350— GUN METAL CALF 
BAL — SIZES 54% TO 11 
WIDTHS A TO D 
- PRICE $6.80 
NO: 602 — COCO TAN CALF 
BAL — SIZES 5% TO 11 
WIDTHS A TO D 


WRITE FOR CATALOG 


J. E. TILT SHOE CO. 


512-522 WEST HURON STREET » 
CHICAGO ILLINOIS 
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Ready for your 
approval— 


THE NEW LINES OF 


Maxine Shoes for 
Women, 


White House Shoes 
for Men, 


Buster Brown Shoes, 
For Boys-For Girls, 
AND 
Blue Ribbon Service 

Shoes. 





Each shoe in these lines” 
representative of the 
quality trio—good leath- 
ers, the right lasts and 
skilled workmanship—so 
essential to good shoe- 
making. 


Brown Shoe Company 


MANUFACTURERS 
ST. LOUIS, U. 3. A. 
A wire will bring | ; titatiaie 


our salesman or iJ New York, Chicago, San Francisco 
latest catalog. | and other large cities. 
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Our new 
stock 


USrrect Dodge- 
"For All Occasions 


IN STOCK 


E certainly credit the purchaser and 

consumer of our product with the 
intelligence, knowledge and keen sense of 
discernment to know what they are buying. 
Any average, smart girl purchasing shoes, if 
she doesn't mention Welt or Turn, she doesn't 
mention anything. 


Turn shoes are not sold or advertised with a 
veil @f secrecy that dares not disclose the real 
process of their manufacture. 


Turn shoes are openly called Turns and sales- 
people are proud of the privilege to handle 
them. 


-Turn shoes are the shoes that are imitated. 


With the return of Peace and normal living, 
comes education, refinement and culture and a 
returning of those occasions and social func- 
tions that are the uplift of society. 


The unprecedented demand for Turn shoes is 
clearly indicative of the place they occupy in 
the minds of the purchasing public. 


The greater the refinement and culture of a 
community, the larger is the demand for Turn 


shoes. 


Dirt is cheap because it is common. 


Long vamp 
Oxfords and 
Operas 


In black velvet, 
black satin, patent 
leather and gun metal 


Gold is precious because it requires skill to 
extract it from the few places where it is hidden 
in the earth. 


Turn shoes are made in the oldest shoemaking 
communities ‘where skill and technique have 
been acquired by practice. 


The highest priced materials, most delicate, 
dainty fabrics are used in shoes of Turn proc- ° 
ess. The highest classed and priced shoes 
known to the shoemaking world are produced 
in Turn shoes. 


Good Turn shoes fit like a soft, beautiful, 
dainty glove and they never wear out. There 
is more substance of sole leather between the 
wearing surface of the sole and the thread 
that holds the sole to the shoe, than in any 
other processed shoe. 


We are proud to be numbered among the 
manufacturers of Turn process shoes. 


Our product is sold up to delivery date of June 
first. 


“The Correct Dodge for all occasions”’ is manu- 
factured in the largest, finest, best equipped 
plant, devoted exclusively to the manufacture 
of Ladies, Turn low footwear, in America. 


Prices Subject to Change Without Notice 


Nathan D. Dodge Shoe Co. 
Newburyport, Mass. 


Boston New York Philadelphia Chicago San Francisco 
183 Essex St. 851 Marbridge Bldg. 600 Denckla Bldg. 20 W.Jackson Blvd. 417 Pacific Bldg. 


Montgomery 
20 Galena Ave 


Great Northern Bldg. 


Kansas Many Mo 
537 Ridge Bldg. 


Goods sold F. O. B. Newburyport; net 30 days 






























THIS BOOK WILL KEEP 
UP THE SELLING 
EFFICIENCY OF YOUR 
STOCK THROUGH 

THE SEASON 


BEFORE TURNING ANOTHER PAGE 
PIN THIS ADDRESS TO YOUR LETTER-HEAD 


; sINBAc , LEATHER aii 
The Helthy-Fat” Line 


215-217 WEST MONROE STREET 


CHICAGO 





EXCLUSIVELY YO}lt 
INFANTS TO Y] ¢ 


Turns, Welts J an 
Carried ifn 


- Widths,|B, 


Spring Catalog 
Is Ready 


SEND FOR A COPY 
ILLUSTRATES IN COLORS 
MORE THAN TWO HUNDRED 
STYLES IN SHOES, OXFORDS, 
PUMPS AND STRAPS, THAT 
WE CAN SHIP PROMPTLY 
FROM STOCK 





IN OUR TURNS 

















UNG FOLKS! LINE 

OUNG LADIES 

and McKays THOR BABY'S FIRST WALK 
n Stock Ee 

B, C, D, E 


PRICE RANGE 
OF FLEXIBLES 


PRODUCED IN 90c to $1.50 


OUR ROCHESTER 
FACTOR Y— 
STOCKED IN 


CHICAGO 
a SINBAC FLEXIBLES HAVE LEATHER COUNTERS 
WIDTHS, B, C, D NUMBER SHOWN IS RA107 
adie ~~: Maa Sora FoWhite Kid Top 
Sizes, 1-5, Half Sizes, $1.20 
Others from $1.10 to sso 


WHITE KID FLEXIBLE 

RA106—Sizes, 1-5 $1.20 . : 
Others, $1.10 to $1.50 : se Sk ws AME prs BLACK KID TOP 
PATENT VAMP 


BLACK GENUINE VICI RA20—Sizes, 1-5 $1.15 RA24—Sizes, 1-5 $1.15 
Another Grade at 90c Another Grade at $1.00 


NUMBER SHOWN IS 
a R1379—Infant’s No Heel 2 -5 $1.20 
ONE-PIECE R1380—Child’s Spring Heel, 3 - 8 1.65 
= : FOXING R1381—Child’s Spring Heel, 336211 2.00 
NUMBER SHOWN IS OUR BEST GRADE TURN A FEATURE Others from $1.25 to $1.85 
R937—Infant’s No Heel - 2 -5 $1.35 Other Numbers 


R939—Child’s Spring Heel, 3 -8 1.80 
R940—Child’s Spring Heel, 814-11 2.25 from $1.25 to $2.25 
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Famous 


for Lsescsesrsesesesracsesesescrsea Crumbs of Comfort 


Women | Shoes 


Evangeline Shoes 


(Reg. U. S. Pat. Off.) 
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They’re Off 


- Our Salesmen have left with a 
complete line of Samples for Fall, 
1919, and will call on you in due time 


The line is full of new snappy creations 
of Welts, Turns and McKays 














LY PATENTED, 
BUT HIS LATEST INVENTION - 








This is not the Original Dr. A. Reed 
| Cushion Shoe Previously Patented 
But His Latest and Best Invention 





A. H. Berry Shoe Co. 


PORTLAND, MAINE 
BOSTON OFFICE: 428-430 ALBANY BLDG. 
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Improved Cushion | Davis New Process 
Sole Shoes ‘oes A Flexible 


_ for Tender Feet Cushion Sole McKay 
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“Bayne” 


WOMAN’S 
Gun Metal Calf 
Bal 





% 


A KEITH’S Konqueror” favorite. This shoe has won 
approval wherever shown. Appeals to all dealers see- 
ing it. We shall include the “BAYNE” in our Fall line. 
Like all Keith’s Konqueror Shoes for men and women it is 
priced right to put them within reach of the greatest number 
of people and pay dealers well. Salesmen are out. A card 


to us making a date will assure a “look in” on the line. 


The Preston B. Keith Shoe Co. 


BROCKTON (Campello Sta.) MASS. 


New York Office, 299 Broadway, Room 415 
Boston Office, 207 Essex St. 
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O need to worry about the 
Reconstruction Period if the 
foundation of your department 1s 


(aA Q 99 

MYX 
You will not be caught with a lot 
of unsalable odds and ends of 
War time Hosiery of question- 
able quality. 


“ONYX” has stood the test of 
time and will always maintain the 
the highest standards of Quality. 





Emery & Beers Company Ine. 


Sole Owners of “Onyx” Hosiery 


BROADWAY AT 24th STREET 
NEW YORK 


Boston Office: Philadelphia Office: Chicago Office: 
31 Bedford Street 1033 Chestnut Street The Lytton Building 


- 
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COMFORT, STYLE AND 
UNIFORM QUALITY ARE 
THE FEATURES OF THE 
“KREEP-A-WA” SLIPPERS 
THAT HAVE MADE THEM 
THE INEVITABLE CHOICE 
OF MILLIONS OF PEOPLE 
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“SELL 
THEM 
EVERY 

|DAY” 


BLUM SHOE MAN ACTURING COMPANY 


tories at 


“DANSVILLE, NEW YORK. 
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@ Every merchant knows a 
business prospers most when 
it offers the customer style 
and quality at reasonable 
prices. 


@ Cloth top footwear to-day 
more than ever before 
answers all requisites in 


Style 

Quality 
Price 
q Far sighted retailers realiz- 
ing these facts have already 


made their decision for Fall 
1919. 


J. EINSTEHN Ane 


9 Spruce Street 
New York City. 
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IN KANGAROO 


ALL KANGAROO SHOES “MADE BY ARNOLD” 
ARE MADE OF GENUINE KANGAROO LEATHER 


O animal furnishes to mankind a leather excelling 

‘N Kangaroo. This leather’s texture is of surpassing 

fineness. A natural grain enhances its ae 

Takes a most brilliant polish. The velvety softness of 

Kangaroo to the feet has long made it popular with 
men and women to whom comfort was the 

supreme virtue. 

Amold’s “Glove Grip” shoes of Kangaroo 
mark a decided step forward in the use of 
Kangaroo leather for shoemaking. They are 
perfectly modish—in absolute harmony with 
the most advanced footwear fashions. In ex- 
clusive stores they are classified as “‘best sellers.” 


“Glove Grip” shoes of Kangaroo afford opportunities for busi- 

ness which mean extra dollars profit and many new friends 
for your store. The superior fitting features 
of all “Glove Grip” shoes increase merchandi- 
sing value but not cost. 


IN STOCK 


S. 466—Panama Toe, Men’s Glove 
Grip College Oxford, Glazed Kan- 
garoo. 8-8 medium heel. Sizes A 
B,7to 11;C,D,E,5toll. Price 
$6.40 





S. 702—Vogue Toe, Ladies’ Circular 
Oxford, Glazed aroo, Plain Toe, 
14-8 heel. Sizes AAA, 5 to 9; AA, 4 
to 9; A, 3 to 8; B, C, 2% to 8. 
Price, $5.75. 


NEW SPRING 
AND SUMMER 
CATALOGUE IS 
READY. SEND FOR 
COPY. 


M.N.ARNOLD SHOE co, WX 


(| NORTH ABINGTON, MASSACHUSETTS 


! = ~ = = = = 


4 styles of Glazed Kangaroo shoes for men and 2 for women in stock 
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TTRACTIVE IN AN 
UNUSUAL WAY 
:} THESE FELT SLIPPERS ARE A PROF- 
?|} -ITABLE LINE FOR ANY MERCHANT 
TO HANDLE. THE MANY EXCLU- 
SIVE DESIGNS, THE HIGH QUALITY, 
AND THE REPUTATION FOR 
SQUARE-DEALING ARE SOME 

OF THE REASONS FOR THE 
SUCCESS OF THIS LINE OF 
SUPER-ATTRACTIVE FELT 
FOOTWEAR. 


DOLGEVILLE FELT SHOE CO. 
DOLGEVILLE, N. Y¥. 
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( Guaranteed for 75 Days! 





The extra weight chrome soles of these 
shoes for boys and girls are warranted 
against tearing for 75 days! The best 
selling children’s shoe on the market! 
Value unequalled anywhere. Increas- 
ing sales in many stores. Areal, genuine, 
profitable line for wide-awake dealers! 


TRED -LITE 
STEPPERS 


BUY NOW—AT THESE PRICES! 


Dark Brown Button Black Button 
793 — 5-8, spring heel ; 805 — 5-8, spring heel...... 
794— 814-11, spring heel a 806—8 14-11, spring heel: ..... 
795—1114-2, medium heel.... 2. 807—1114-2, medium heel... . 
Dark Brown Blucher Black Blucher 
796 — 5-8.................$1.75 808 — 5-8. ase Patna 


797—814-11 2.00 
(Cer $10— 1134-2 


COMPLETE STOCK READY 
Your Order Will be Shipped IMMEDIATELY 





Don’t overlook these great 
trade-builders — order today! 





208 W.LAKE ST. 
CHICAGO 
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Buyers Easy eppencanent Directory 


Duane Suoe G. 


143 Duane St., NEW YORK 


Factory, Brooklyn, N. Y. 
Manufacturers of the celebrated 


Duane Shoe De Luxe 


The ultimate in Women’s Turned Footwear 


IN STOCK 


Sample Pairs gladly sent on request 








- 
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Our Spring Line 
—of— 

BAREFOOT SANDALS 

OXFORDS and PLAY SHOES 


In Stitchdown and Welt is now in Stock. 
Many Styles at PRICES RANGING FROM 


60c to $2.75 
WRITE FOR SAMPLES 
etn Harrar & Chamberlin 
43 N. 3d St., viemnemumtennahenne 


TL ke 





| Cobusio 
Trolley Ladders 


are simple, efficient, inexpen- 
sive, saving time in sales effort. 
Get estimates—send us a rough 
sketch of your store interior, 
showing shelves to be reached 
and let us tell you the cost. 


Catalogue on request. 


Coburn Trolley Track Mfg. Co. 
HOLYOKE, MASS. 


Te tiiiiiiiii 





The quality shoe laces for every 
equirement. At all jobbers. Always 
specify * ‘Nufashond.” Samples upon request. 
The Narrow Fabric Co., 
Reading, Pa. 
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rc) ‘Famous for | CLEAN shoes 








Bancroft Walker aan 9 

















Powell sCampbell res 


Oxfords Are in Demand : 


We have ready for ship- 
ment a full line in all the 
wanted leathers 


TURNS, WELTS AND 
McKAYS 


Samples Cheerfully 








N. S. R. A. CONVENTION, BOSTON, 1920. 
Supremacy — 

in the fire insurance field if estin.ated by years of 
service, fairness in adjusting claims, and liberality 
to policy holders, in the matter of dividends, is a 
virtue which is ours. Our policy for shoe dealers 
has brought benefits to merchants which might never 
otherwise have been obtained. Have you heard 
about it? Full particulars on request. 


Fitchburg Mutual Fire Insurance Company 
FITCHBURG, MASS. 


The city of 141 diversified industries 
99% vf which are locally owned 
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VICI KID OXFORD, 


IN STOCK _: TIP, WELT 
OXFORDS 


BLACK AND BROWN VICI 
WELTS AND TURNS 
As Listed in Catalog No. 15 
(Sizes 3-8, A-D) 
No. 121 SAMPLE PAIRS PREPAID 
VICI KID OXFORD, TIP, TURN L. B. EVANS’ SON CO., WAKEFIELD, MASS. 
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“The House 


Hotel Martinique | 7; 


Broadway, 32d and 33d Sts. Taylor” 
NEW YORK 


Indispensable Tool 
for Shoe Dealers 


One Block from Penna. Station. 
Baggage Transferred Free J UNIVERSAL 
SHOE LACE TIPPER 


Equally Convenient for “ 600 
Amusements, Shopping 
ROOMS 


or Business. 
400 BATHS 


Direct Entrance to 
ait 


Broadway Subway Rates: from 


and 


Hudson Tubes. $2 Per Day 


The ‘Universal’ Shoe Lace Tipper replaces tips in- 
stantly by simply pressing the handles. Made of 
tempered steel—will not break. Highly polished and 
nickel-plated. 

GUARANTEED—We will replace any Faulty Tipper 
on receipt. Saves its cost on one busy day. 


Price by mail, postpaid, $1.25 each 
Shoe Lace Tips, (black, brown or white) per box of 


500, 35c. 
Special discount to Jobbers. 


Send for “—o* of Shoe Lasts & Stands, Mogle Jacks, 
Lap Lasts, Nail Cups, Heel Plates. etc. 


THE ROOT-HEATH MFG. CO. 


PLYMOUTH, OHIO, U. S. A. 
N. Y. Office, 90-92 W. Broadway, D. N. Winner, Mer. 


@ A SPECIALTY 
155 PLEASANT ROOMS 
WITH PRIVATE BATH 


Pe $3 Per Day 


rE pies The Martinique Restaurants 
hie Lise Are Well Known for Good 


~~ Food and Reasonable Prices 


— 
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SOMETHING NEW 


“AJUSTO” BOOT LEG FORMS. Something every shoe dealer needs. Thissimple, inexpensive 
device will help solve your window worries and increase their selling power. Every shoe dealer 
likes to feel that his show windows are smartly dressed, that his shoes are not only correct in 
style but reflect the utmost beauty and grace of line. 

“Ajusto” Forms will give your windows these distinguishable features, make them more effective 
and multiply their attractiveness. ‘‘Ajusto’’ Forms are simple in make-up and easily adjusted. 
Just slip over Form in shoes, pull up slide, lace shoe, push down slide. This little slide does the 
work, it expands the form, removes all wrinkles and shoe assumes a graceful, smooth appearance 
Order enough for your windows today. The cost is trifling. 

Also form up your Spats with ‘‘Ajustos” 
Price $3.00 dozen, f.o.b., Pittsburg. 
If Your Jobber Cannot Supply You, Order Direct. 


U. S. SPECIALTY MFG. CO. 


Model No. 2;for A & B Widths DEPT. A. PITTSBURG, KANSAS 
Model No. 3 for C & D Widths (And Remember It’s Kansas) 
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THE LATEST LOW-CUTS IN-STOCK 


IMMEDIATE SHIPMENT GUARANTEED 


Stock No. 276 Stock No. 246 Stock No. 281 


Black Kid Oxford, 14-8 Cu- 245 Dull Kid Plain. P 283 Black Kid Oxford, Leather 
ban Heel, Im. Tip, Perfo- —_ fe . a rw , Plain Louis Heel, Plain Toe... .$3.75 
rated. ee .. 8. eather Louis Heel, Plain 274 Same in Havana Brown 


5 Same in* » Stews ana RBeowe Toe.. se eeeee .$3.50 Kid.. 
Kid.. 246 aiaih nanan ite . 238 279 lee D in » Mahegeny Calf... 


a © 
Some’ in » Mahogany Calf. . 1. 247 Same in Mahogany Calf.. 3.75 281 Same in Patent Leather. . 
3 


Same in Patent Leather. 248 Same in White Kid...... 4.75 249 Same in White Kid...... 
Same in White Buck..... 3. 238 Same in White Buck..... 


SIMILAR STYLES WITH MILITARY HEELS TWO TONE BOOTS FOR EASTER 
Send-for Illustrated Folder and Price List! 


THE BOARDMAN maiees COMPANY 
564 ATLANTIC AVENUE - - BOSTON, MASS. 





HAGERSTOWN LINES FOR FALL 1919 


8-11 1144-2 
235—TAN LOTUS BLUCHER . $2.15 $2.50 
245—BLACK BLUCHER . 2.15 2.50 
320—TAN LOTUS BUTTON - 2.15 2.50 
337—GUN METAL BUTTON ° 2.15 2.50 
300—BLACK KID BUTTON < 1.90 2.15 
30I—GUN METAL BUTTON ie 1.90 2.15 
302—PATENT FOX BUTTON ° 1.90 2.15 
285—SMOKE BLUCHER “ 2.15 2.56 
385—SMOKE BUTTON ° 2.15 2.50 


Are You Ready for a Fall Catalog? 


HAGERSTOWN SHOE & LEGGING CO. 


HAGERSTOWN, MARYLAND, U. S. A. 
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Fine shoes for children—sturdy, dependable, 
perfectly made of best quality leathers—sold 
at popular prices—these sum up the main 


features of the K—Z Line. 


A children’s business must be 
built on sound value— good 
quality. No other factor can 
help you establish a successful 
children’s shoe department. The 
K-Z Line has enabled hundreds 
of merchants to make profits 
and friends from the sale of 
children’s shoes. A comparison 








BUILD YOUR BUSINESS fg 


ON VALUE! 


No. 2035—Child’s Patent colt, mat kid 
top, Goodyear welt, Skuffer, Tredshure 
Last No. 16. Sizes 5 to 8; 8% toll 

No. 2033—Same shoe in Gun Metal. 
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of the K-Z Line will be a revelation to you. 
K-Z styles are appealing; made in all sizes. 
K-Z Children’s Shoes sell at popular prices. 


No matter to what trade the 
merchant caters, he can satisfy 
everybody’s wants in this com- 
plete, exclusive high grade line. 
To merchants who wish to stock 
this fast-selling and trade-build- 
ing line of children’s quality 


l shoes, we offer to send samples 


and an opportunity to examine 
. line. Write us. 


KALT-ZIMMERS MANUFACTURING CO. 


MILWAUKEE 


WISCONSIN 
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Restrictions Are Forgotten 


The Lid Is Off ! 


The trenches in Flanders are empty and it is no 
longer necessary to keep supplying the boys “over 


there” with U. S. “Protected” rubber boots. 


So, instead of making trench boots almost exclusively as we 
have been doing, we have reverted to our before-the-war manu- 
facturing program, and will soon make up the shortage 
that exists in the supply of heavy-service, double-duty U. S. 
“Protected” rubber footwear. 


Uncle Sam has furnished “our boys” with the best rubber 
boots that money can buy, and in both the Amy and Navy, 
there probably are as many U. S. “Protected” rubber boots 
as all other brands combined. 


Complete Your Stock. 
People Need Rubber Footwear 


Outdoor workers everywhere recognize the dollar-for-dollar 
value of “U. S.” quality. It means rubber boots of the 
sturdiest construction, reinforced where the wear is greatest, 
yet entirely comfortable. 


manufacturer in the world. 
Millions look for it as a 


Every pair of U.S. ‘Pro- 
tected” rubber boots bears 
the “U. S. Seal”—trade 
mark of the largest rubber 





ing rubber footwear. 


United States Rubber Company 


New York 


sign of safety in purchas- 

















March 1, 1919 






| SS\DUEUOANUAUULELELAUHEAUUAU EECCA UE AAA, 





is 









Weekly 


Pern mm oe 


SHOES 


BOOTS AND 


Local Storms Make Lively 
Demand 

Was the ground hog right? 

Well, for three weeks, after the day 
he was supposed to investigate metero- 
logical conditions; most parts of this 
broad land enjoyed beautiful Springlike 
weather, with here and there a lively 
storm or two, but in the main, a most 
complete refutation of the ground hog 
and Candlemas Day superstition. Then 
comes a series of storms, more or less 
severe, and to some extent local, which 
gives a touch of Winter to nearly every 
part of the country, with snow far 
south of Mason & Dixon’s Line, and 
frosts in the fruit belt. If the ground 
hog legend is true and we are to have 
six weeks of Winter after his temporary 
observation, and we omit the three 
Springlike weeks just previous to the 
present, which, in itself wasn’t so very 
Wintry, the vernal equinox will have 
been passed before the six weeks are 
up, and it will not be well to count on 
Spring until Easter week, late as it 
comes this year. 

But this is all pure speculation. 
The fact is that conditions the first 
part of the week were excellent for the 
sale of rubber footwear, and city dealers 
who had fairly large stocks on hand 
found them considerably depleted when 
the week was over. And jobbers found 
that there were the same procrastinating 
retailers as usual, who, when the snow 
and slush appeared, rushed in their 
orders for enough stock to tide over 
immediate demands. The call came 
late, but it has been lively, and has 
proven the old saying that ‘Winter 
never rots in the sky”’ and the trade is 
thankful, or ought to be. 


TENNIS LINES 
Deliveries Going Forward Actively 


The tennis story is much the same 
this week as last. March 1 is the date 


on which jobbers insist on having tennis 
shoes in their stores, and shipments 
have been active for the last two or 
three weeks, that such deliveries may 
Jobbers are fairly 


be made on time. 





well supplied for early demand, though 
their orders are far from being filled. 
They are shipping out, at once, their 
own early orders, and this, with their 
leather goods orders, and rush demands 
for rubbers, all coming at the same time 
make the wholesale houses hives of in- 
dustry at the present time. 


Crude Rubber 

The crude rubber market shows some 
renewal of activity, though’ no large 
transactions are noted. As a conse- 
quence prices for spot have stiffened a 
little, though no change is noted in for- 
ward quotations. Cables from the Far 
East show an upward tendency in those 
markets, owing to increased business 
and a more general inquiry. South 
American rubbers are steady with 
moderate spot offerings of most varie- 
ties, while very little is doing in forward 
business. The general opinion seems 
to be that if transportation facilities are 
brought back to pre-war normal, sup- 
plies of crude rubber will move forward 


. to such amounts that prices will reach 


a new low level, unless artificial means 
are used to hold to present level, or ad- 
vance somewhat from today’s quota- 
tions, which are as follows: 


Lipsiver fine pera. «........... 0. $0.58 14 
0 ois sia, Sanshale- wiaicce sk 491% 
UpeivercGarse......... 6.6.2.0. BS 
ee ee eae 
Caucho ball upper............ 35 
Caucho ball lower............. none 
Cameta.. ; oe =e 
First latex pale c: crepe....... 56 to .57 
Smoked sheets...*......... 55% to .56 
Brown crepe.. istcheoacepet) ae 


Centrals and Mexicans. or .37 to .39 
Guayule (20 per cent moisture). .34 
Guayule washed and dried..... .44 


Scrap Rubber 


No improvement is noted in the scrap 
rubber market, nor is much expected as 
long as crude rubber prices continue 
low. Most manufacturers prefer to use 
in their compounding the lower grades 
of raw rubber to even the finer kinds of 
reclaim, unless the latter has a material 
advantage in the matter of price. 
Crude rubber is cheap, and with the 








The Rubb er Realm 
Market Review of Rubber 
Footwear, Supplies and Prices 
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steadily increasing output of the East 
Indian plantations there are probabili- 
ties of its being cheaper in the future, 


unless some combination for price manip- 


ulations is devéloped. Reclaimed rub- 
ber has its place, and it is an important 
one, in the rubber manufacturing indus- 
try, for the perfection of processes has 
resulted in making it an ingredient of 
value in certain manufactures of rubber. 
But with rubber prices low, the lower 
varieties of crude rubber are generally 
considered preferable, hence the reclaim 
must compete in price to find a market. 
Reclaimers find the demand inactive for 
their goods just now, and ,are buying 
but few lots of boots and shoes, even at 
present reduced prices. Hence, the 
dealers have held to prevailing low 
offers or reduced them. Their offers to 
collectors are as given below, but col- 
lectors must buy at a considerable 1 mar- 
gin below these quotations. 

Boots and shoes: Boston, $7.35 to 
$7.60; New York, $7.25 to $7.50; 
Philadelphia, $7.15 to $7.40; Chicago, 
$6.75 to $6.90. 

Trimmed arctics: Boston, $5.50 to 
$6.00; New York, $5.50 to $5.75; Phil- 
adelphia, $5.50 to $5.65; Chicago, $5.50 
to $6.00. 

Untrimmed arctics: Boston, $4.50 to 
$5.00; New York, $4.25to $4.75; Phila- 
delphia, $4.25 to $4.50. 


Shoe and Leather Class 
Make Factory Tour 


The members of the shoe and leather 
class of the Boston Continuation School, 
in charge of Instructor James W. Dyson, 
recently visited the factory of Thayer- 
Foss Company, in Woburn, and were 
shown through the various departments 
by the management. This is one prac- 
tical feature of the twelve weeks’ course 
that always is much enjoyed by the 
pupils. Members of the trade who 
have lectured before the class thus far 
during the present season include Sec- 
retary Thomas F. Anderson of the New 
England Shoe and Leather Association 
and Mr. Frank C. Allen of Creese & 
Cook. Other prominent members of 
the trade will address the class later. 








BOOT AND SHOE RECORDER March 1, 





ee Ft a = 
a Sma <3. ={= 


Sivan SESS 


WZ, 


a 


se 





elie vee 


N 


FAS 











Interior of Sam Schwartz’s Muncie Shoe Store. 


Started With $345 


Now Selling $100,000 Worth of Shoes a Year 


How Sam Schwartz, of Muncie, Ind., 
built a Large, Profitable 
Retail Shoe Business 


1 June 13, 1891, Sam Schwartz, of Muncie, Indiana, opened the doors 
of, his little shoe store on Walnut Street and announced to his fellow townsmen 
that he was going to sell them shoes. 


He had $345 capital. But he also had the right idea on selling shoes. He 
believed, way back in those days when nobody knew the words “concentration” 
or “sound merchandising,” that he could make more money, keep a lower inven- 
tory, and give better merchandise if he confined his purchases to a few leading 
lines of shoes, instead of scattering his efforts over a lot of different makes. 


In 1892 he started to buy shoes from The Krohn-Fechheimer Co. Six 
years later, when the Red Cross Shoe was brought out, and advertised to the 
public, Sam Schwartz was one of the first to realize that before long this shoe 
would be “the most salable shoe in America.” 
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Since then Muncie has grown from 7,000 to 25,000 population. But Mr. 
‘Schwartz’s enterprise has beat this growth many times over. From a small busi- 
ness of a few hundred dollars in 1891, the sales have grown until the last twelve 
montlis show a business of nearly $100,000. 


Fifty per cent of this business is on women’s shoes. And the-Red Cross 
Shoe is the feature line—the line that he does business on. Selling cost has been 
remarkably low; profits—well, Sam Schwartz is not worrying about the proverbial 
rainy day. 


What Schwartz’s Shoe Store has accomplished in Muncie can be done in 
any town‘of equal size in the United States. And the bigger the town, the bigger 
will be the success. Mr. Schwartz’s principle of concentration on fast selling 
lines, like the Red Cross Shoe, is bound to win out over the ancient merchan- 
dising scheme of buying a few shoes here and a few there. Mr. Schwartz has 
demonstrated it. Dozens of other Red Cross Shoe Agencies have proved it, too. 


We urge any shoe merchant who is not satisfied with his volume. of busi- 
ness, his profit or his “turnover” to write Sam Schwartz and get from him first 
hand the story of what the Red Cross Shoe, handled in the right way, will do to 
overcome these handicaps. Or if you wish we will send a representative to show 
you_concretely how this well known, salable shoe, backed by the effective mer- 
chandising’ helps“that we furnish, will help you get the business you should have in 
your town. 


The Krohn-Fechheimer Company 
707 Dandridge Street Cincinnati, Ohio 





Retail success through concentration 
on the Red Cross Shoe can be made 
in any size town. Next week we 
will tell the story of the largest retail 
shoe business in Kansas City, Mis- 
sourt. Watch for it. 
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“MAKES LIFES WALK EASY” 
ax 


TRADE MA 





If you made the shoes you retail— 
how particular you would be in the selection of your material, of your work- 


men, of your organization. 


Here is a plant that has grown steadily from a small beginning thirty-five 
years ago, through the making of shoes solely for the retail trade. 


The CROSSETT SHOE is just the kind of shoe that you would build to tie up 


your customers to your store. 


The new line of samples is ready. 


A card will bring our salesman. 


Send for catalogue for In Stock shoes for men and women.” 


LEWIS A. CROSSETT, Inc. 
NORTH ABINGTON, MASS. 
(Address all communications to North Abington, Mass.) 


NEW YORK SALESROOM SAN FRANCISCO SALESROOM BOSTON SALESROOM 
606 Marbridge Bldg. 417 Pacific Bldg. 


58 Lincoln Street 
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Lynn’s Present and Future Styles 
Most everything that is good is in 
Lynn’s sample lines at the present mo- 
ment and is selling. Boots, oxfords and 
pumps all are selling. So are patent, 
glazed and dull black leathers, white, 
brown, grey and Russia calf leathers, 
and white and black fabrics. Lace 
boots are numerous and button boots 
are to be seen. Oxfords are practically 
all of the five eyelet patterns. Pumps 
have buckles, tongues and bows. 
Lasts continue to show long toes. 
Talk of stage lasts is heard. But none 
are seen. Heels are mostly high. Yet 


low heels appear on some shoes, es-- 


pecially pumps. Patterns are plain. 
Perforations are eliminated. Toes are 
plain. Edges are trimmed close. 
Shanks are slim and high. The grace- 
ful feminine ,Jines in Lynn shoes are 
retained. 


Country Stores to Sell Wider 
Style Variety 


Judging from the variety of goods" 


going through the factories, the stores 
of the country wil! carry a wider variety 
of styles than ever the coming seasons. 
’ Evidently, the old way of featuring one 
style has passed. Time was when tan 
shoes were leaders for Easter, and white 
shoes were leaders for Summer, and 
patent leather had its own particular 
innings. Then there was a period of 
big city styles and of small town styles, 
and another period of Eastern styles 
and of Western styles. But there are 
no lines of demarcation between styles 
these days. Most all styles that are 
good sell in the same-store and at the 
same time. 


Some Special Styles in McKay 
Lines 


Among the new Fall numbers in the 
Mitchell-Caunt line are these: 

A black kid boot, nine inches, wave 
top, lace fastening, pointed toe and 
leather Louis heel. 

A black calf walking boot, 


with a 


News in Shoe Markets 


and Merchandising, 
ments in America’s Shoe Centers 


Lynn 


Textan sole, chain stitch, and low, flat 
heel. 


A black satin boot, with a leather- 


Louis heel. 


Street boots of grey and brown kid 


leathers. 


Also, the firm has a line of white boots 


and low cuts, with white edges and white 
heels, for the Summer trade. 


September and Easter Shoes ' 
Together 
‘ Says the sales manager of a leading 
Lynn firm: 
“We are shipping boots, ordered for 


delivery last September, and oxfords 
for Easter sales, in the same packing 


case. The dog has caught his tail in his 
teeth, and is spinning round and round.”’ 


New Shoe Firm 


Murphy, Gorman & Waterhouse will 
make a line of McKay shoes for the big 
city trade. They are fitting up 25,000 
feet of floor space in the Vamp Building. 
William H. Murphy, Jr. who was super- 
intendent of the factory of James 
Phelan & Sons, is manager of the fac- 
tory. Mr. Gorman is sales manager, 
Mr. Waterhouse is buyer. 


Business Incorporated 

Rialto Shoe Company, incorporated 
this week with a capital of $100,000, 
takes over the business of Weiss- 
O’Connor Company, makers of stylish 
McKay shoes for the wholesale trade, 
Salem, Mass. Sol. Rosenberg is presi- 
dent of the new company and Henry 
Weiss is treasurer. Nat Weiss is secre- 
tary and Louis Rosenberg is director. 
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Old Superintendent Returns 

C. J. Harrigan, one of Lynn’s leading 
experts on ‘fine shoes, has returned to 
the factory of the Cotter Shoe Company 
as superintendent. He left the Cotter 
Company ten years ago, and with others 
formed the firm now known as Hen- 
nessey, Maxwell & Hentéessey. He 
withdrew from that firm and was later 
superintendent of the factory of the 
Richard Shoe Company and of ‘Dono- 
van, Giles Company. He was in New 
York last week, looking over styles, and 
talking with buyers. He took charge 
of the Cotter factory this week. 


One Shop’s Styles 

Travers Shoe Company put 500 
cases of boots into its shop the first of 
the week, to be delivered immediately 
on completion. TheJasting rink of this 
firm is loaded up with white oxfords, 
patent leather oxfords and low heel 
pumps, all for immedigte delivery. 

A Fall boot, sampled by this firm, 
has a patent leather vamp, a grey satin 
top, and buttons to match. The toe is 
plain, the edges are thin, and the heel is 
high. These points are to be seen in 
other lines, for there is a tendency 
towards plain effects, which eliminates 
tips and perforations, and which makes 
the shoes look longer and slimmer than 
ever. 

On Western Trip 

A. Lee Briggs, of Rogers & Briggs, 
makers of McKay shoes, Lynn, is on a 
selling trip through the West. He is 
expected back to the factory about 
March 17. 


Philadelphia 


Shoe Buying and Selling—News in 
Shoe Stores 

The retail market, on the whole, re- 

mains quiet. So far the weather has not 

been calculated to move Winter stocks 


rapidly, and in many quarters the trade 
is applying the stimulant of speciul 
sales. With the exception of two brief 
periods this Winter, the weather has not 
been cold enough to be called more than 
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P. J. Harney Shoe Co. 


Factory, Lynn, Mass. 
Boston Office 
183 Essex Street 











Tober-Saifer Shoe Co. 


NOVELTY BOOTS: 
AND OXFORDS 
IN STOCK. Ready to Ship: 
Write for Catalog 














The House of Service 


1312 Washington Av., St. Louis, Mo. 
Novelty Footwear 
IN STOCK 
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VINSONHALER SHOE CO., 
1211 Washingten Ave., St. Louis 

















1S08 WASHINGTON AVE. 
St. Lours.Ma 


Novelties in Stock 
For At Once Shipment 








The Easiest Selling House Shoes 


jasee Welts 
v in and 
Steck Turns 





ma CO, ORT = 
Lane Brothers Co. Aste Ave. Boston 
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The Line of 100 Styles 
of Comfort Shoes 
Juliets — Oxfords -— Bals 
— Polish—Button—Theo 

Three Poin 
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Women's Fiexi 
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Lined — Men's Suppers. 

TIMSON BROS,, Ine, 
Besten, Mass. 
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snappy. Partly as a result of this, and 
partly due to somewhat of a vogue for 
spats, which is not general, however, the 
demand for oxfords has been well main- 
tained. For the rest, the public ap- 
pears to be dividing its favor fairly 
equally this Winter among all the styles, 
with the exception that some dealers 
report women’s grays have shown a con- 
siderable falling off. 


Geuting’s New Store Under Way 

The A. H. Geuting Co. already has 
begun its campaign to announce its new 
Chestnut Street store to the public. 
Work is well under way on the new 
front, in what is probably Philadel- 
phia’s busiest shopping square, Chest- 
nut Street between Broad and 13th. 
An artistic scaffolding, bearing the an- 
nouncement of the new store, screens 
the work. This store is expected to be 
the last word in shoe shops, for it is 
understood that Mr. Geuting and his 
architect toured the country and made 
studies of the best each city had to offer 
before they drew up their final plans. 


Call to Arms Against Luxury Tax 

With the House virtually won over to 
a repeal of the shoe tax, only the Senate 
blocking the way, and time growing 
short, the National Shoe Retailers’ As- 
sociation headquarters has made an 
appeal to its members the country over 
to wire protests to Washington. 

Such a tax, the special letter on the 
subject asserts, amounts to discrimina- 
tion, inasmuch as $10 shoes are not 
luxuries. 

The Philadelphia retail merchants 
are strongly supporting the movement, 
and already have communicated their 
protests to Washington. They point 
out that the shoe industry was the first 
to get behind the Government in its 
war program, and that it is most unjust 
and illogical for Congress now to remove 
the tax on clothing and other lines in 
which prices are dropping, despite arti- 
ficial efforts to hold them up, while at- 
tempting to tax heavily the shoe indus- 
try, in which prices are directly trace- 
able to costs of manufacture and scar- 
city of leather throughout the world 
markets. While Congress on the one 
hand is decrying high costs, it is on the 
other, proposing to lay a heavy burden 
of taxation on a trade which already is 
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laboring under the highest costs in its 
history. 


Conventions Must Not Conflict 

Considerable confusion has _ been 
caused by conflicting dates of State 
conventions, and as a result the N.S. 
R. A. Headquarters has written to the 
president and influential members of the 
State associations asking them to re- 
frain from committing themselves on 
convention dates until they are sure 
those dates do not conflict. Every con- 
flict of dates, means that the Field 
Secretary of the National Association 
is unable to attend one of the conven- 
tions, a situation not conducive to the 
highest co-operation. 


Secretary-Commissioner Mirkil to 
Address West Virginia Dealers 
Secretary-Commissioner T. C. Mirkil, 

of the National Association will address 

the convention of the West Virginia 

Association which is to be held in Park- 

ersburg, W. Va., March 10 and 11, and 

report on the activities of the National 

Association for the year, explaining in 

detail the manner in which it ties up 

with the interests of the State Associa- 
tions and the individual dealers. 

Headquarters is actively co-operat- 
ing in the stimulation of a large attend- 
ance at all the State conventions, and 
every day letters are going out to asso- 
ciation members from headquarters in 
behalf of the State gatherings. 


Leopold Bendheim, Manager of 
Brett’s, Altoona 

Leopold Bendheim, one of the best 
known shoe men of Altoona, Pa., has 
been made manager of Brett’s, at 1310 
Eleventh Ave. Mr. Bendheim will 
have full charge of th2 buying and selling 
end of the business. 

He has been connected with the Bend- 
heim Shoe Store for the past thirty. 
years and is familiar with every phase 
of the shoe business. His experience 
will enable him to give to the people of 
Altoona in Central Pennsylvania, the 
best value obtainable. 

Brett’s store was started but recently 
and has forged its way to the front rank 
among Altoona’s big and up-to-date 
business establishments. Further pro- 
gressive efforts may be expected under 
the new management. 


Louisville 


Shoe Buying and Selling, News in 
Shoe Stores 

Louisville retail merchants have ex- 

perienced the most exceptional Winter 

season in their history. There hasn’t 


been any zero weather experienced, nor 
a snow that stayed on the ground long 
enough to be remembered. At the 
same time, snows have been encountered 
to the North, East, West and South, 
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which have been of good size, and cold 
weather has been experienced further 
south than Louisville. For some 
strange reason Louisville has missed all 
the bad weather, and indications are 
that rubber stocks will be carried over 
intact. Sales of heavy merchandise 
have also been very light. At the 
present time the local retail merchants 
are featuring stocks for Spring, and en- 
deavoring to clean up remnants of Win- 
ter lines. Business as a whole is good 
and has been very good throughout the 
season. Military business continues in 
fair volume, while civilian business is 
steadily picking up with the men’s 
stores and departments. 


Kentucky Shoe Merchants 
Postpone Convention 

- The annual convention of the Ken- 
tucky Shoe Retailers’ Association, which 
was originally set for February 12, at 
the Tyler Hotel, Louisville, was indefi- 
nitely postponed several days prior to 
the meeting, due to the fact that it 
wasn’t possible to stir up enough inter- 
est to get a good state crowd present. 
It is planned to wait until later in the 
year, giving the officers a better oppor- 
tunity to work up the campaign, and 
put the matter over in good shape. 


Uniform Repair Price List 

The Louisv:lle Shoe Retailers’ Asso- 
ciation, at a meeting held at the Wat- 
terson Hotel last week, decided to adopt 
a uniform price list on repairs. The 
former lists have not proved satisfac- 
tory, : 
changes since those lists were adopted 
almost two years ago. There has been 
increased competition also since the old 
lists were adopted. The organization 
has adopted a publicity campaign plan, 
which is in operation. This campaign 
is being extended through the local news- 
papers to show the consumer that shoe 
prices are firm, and may go higher in- 
stead of lower. The meeting was one 
of the best held in some time, there 
being seventeen members present. A 
good dinner preceded the business 
meeting. 


Risher and Young, Department 
Heads 

W. J. Pinkerton, formerly with promi- 
nent shoe departments in New York 
City, and for a time located at Seattle, 
recently resigned as buying manager of 
the shoe departments of Levy Brothers, 
Louisville, returning to New York, due 
to the ill health of his wife. Levy 
Brothers have since secured W. W. 
Risher and R. K. Young, from the de- 
partment store of the W. H. Bloch Com- 
pany, Indianapolis. Mr. Risher is in 


charge of the women’s department, and 


while there have been many, 


has supervision of the men’s department 
in which R. K. Young is his assistant. 


Style Comment of Fashion Writer 


A prominent local style and fashion 
writer, after looking over the Spring 
models on display in local shoe stores, 
had the following comment to make on 
the 1919 lines for women: ‘‘Shoes show 
an extreme toe, long and pointed, except 
ih the regulation sport styles. The new 
pumps present an excess‘vely high heel 
and a toothpick toe, all of which points 
to the fact that women are looking for- 
ward to a season o1 languorous ease. A 
hobble skirt and a high French heel are 
not conductive to speed or industry. 
As some one said: ‘The styles are so 
much more feminine this season.’ So 
the chances are that all the returned 
soldiers will get their jobs back, after 
all, and need fear nothing from the tem- 
porary feminine. supplanters. If a 
woman finds that her clothes interfere 
with her business, she'll give up her 
business.” 


Automobile Shoe Show Windows 


The week of February 17, was auto- 
mobile show week in Louisville for the 
members of the Louisville Automobile 
Association, who pre#nted one of the 
finest shows on record at the Jefferson 
County Armory. The retail merchants 
helped them out by handling attractive 
window displays, featuring auto equip- 
ment, show cards, etc. The Boston 


_ Shoe Company, and the house of Byck 


Brothers, as well as Crutcher & Starks, 
had especially attractive window dis- 


plays. 


Petot Shoe Company in New 
Home 

The Petot Shoe Company, expects to 
get into its new Fourth Avenue store 
about March 1 to 10. Carpenters, 
painters, and other artisans are very 
busy remodeling the store room, which 
when completed will be one of the best 
equipped in the city, the windows being 
unusually attractive. The old store will 
be leased by Hush Brothers as an addi- 
tion to its ready to wear store and will 
not be used as a shoe store as had been 
expected. This old store for several 
years was occupied by the Florsheim 
Company, which is now in the Alamo 
Theater Building. 

J. T. Jacobs, manager of the Louis- 
ville Dan Cohen store, reports that he 
is getting a very fair run of business, 
and is well pleased with the showing so 
far this year. Last season he was in 
charge only a short time, taking up the 
active management following the death 
of the late Max Fleck. Nineteen, 
eighteen proved a banner year with the 
Louisville store. 
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FOOTWEAR THAT APPEALS 
TO THE FEMININE FANCY 


We make a complete line of 
Women’s Medium and High- 
Grade Welts 


IDEAL VOGUE SHOE Co. 
HAVERHILL, MASS. 
Boston Office, 207 Essex St., Room 218 
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WOMEN'S sell SHOES ke STOCK 
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BOSTON, MASS. 
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New York, - - N. ¥.- 
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H. P. Selman & Co. are completely 
remodeling the lower floor of the big 
store at Fourth and Walnut Streets, 
crews of painters and decorators having 
been busy at night. 
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A new store to handle men’s, women’s 
and children’s ready to wear lines will 
shortly be opened at Harlan, Ky., by 
Wender Brothers of Jellico, Tenn. A 
complete line of shoes is to be carried. 


Rochester 


Rochester Department Stores 
Adopt Eight Hour Day 


Department stores in Rochester will 
put an eight hour day into effect im- 
mediately. The Sibley, Lindsay and 
Curr Company, the Burke, FitzSimons, 
Hone & Co. and the McCurdy Robinson 
Company began the eight-hour‘day last 
week, opening at nine o’clock instead 
of eight, as hag been the custom. 
There will be no reduction in compen- 
sation accompanying the shorter day. 


**Walk Over’? to Move Rochester 
Store 
The “‘Walk Over”’ store in Rochester 
will soon move from their present loca- 
tion to 76 East Main Street, where they 
will open an exclusive men’s shoe shop. 


President William Pidgeon of Roch- 
ester Shoe Dealers’ Association 
Receives Many Letters of Con-— 
gratulation on the New York 
State Association 


Among the many letters of congratu- 
lations received from shoe merchants 
and men interested in the shoe business 
was a letter of special interest from 
President Geuting of the National Asso- 
ciation of shoe retailers who wrote: 
“I was very much pleased with results 
attained in your city, and I welcome 
the Empire State to the fold and thank 


men like you for the spirit which brought 
this about.” 


Demand for Tan Oxfords 


Just at present there is a big demand 
for tan oxfords for street wear. Local 
merchants believe that low shoes, in- 
cluding patent oxfords for dress, will 
have the call throughout the Spring 
season. Satin ooze and gray ooze 
pumps are also selling heavily, and one 
retail merchant reports that 50 per cent 
of the sales made one day of the past 
week were in oxfords. Stores carrying 
women’s stockings report that there 
has been a continued demand for them 
throughout the Winter and that they 
are able to sell them as fast as they can 
secure them. j 


Shoe Merchants Appoint Com- 
mittee to Assist in Securing 
State Convention 


President William Pidgeon of the 
Rochester Association of Shoe Retailers, 
appointed the following members on a 
committee to work in conjunction with 
the R. A. T. S. S. to secure the first 
convention of the New York State Shoe 
Dealers for Rochester during the Semi- 
Annual Style Show which will be held 
July 7th to 12th, inclusive: John 
Leader, R. H. Webster, Harry Phelan 
and William Pidgeon. 


Des Moines 


Shoe Buying and Selling—News in 
Shoe Stores 

R. B. Swain, arrived here a short time 
ago from Great Falls, Montana, to be- 
come branch manager of the United 
States Rubber Company, Des Moines 
Branch. Mrs. Swain and family expect 
to arrive in a few days. Mr. Swain is 
making many improvements since he 
arrived here—changing fixtures in the 
interior of their store and office. 

George F. Breck has been elected a 
member of the Des Moines Rotary 
Club, which honor was formerly held by 
J. K. Elwell, who recently retired from 
the retail shoe business. The Elwell 
Field Shoe Company is making exten- 
sive alterations, redecorating the in- 
terior of its stores for the Spring opening. 


‘ Joe Limoges, member of the firm of 
the W. L. White Shoe Company, is 
making a number of changes in the in- 
terior of the store and reports a wonder- 
ful business—just having closed his 
$20,000 reorganization sale. 

A. B. Crandall, manager of Brunk’s 
Bootery, Des Moines, was elected presi- 
dent of the Local Retail Dealers’ 
Association. 

Jack’s Bootery of Sioux City, Iowa, 
recently incorporated for $25,000. 


A Letter from France 


J. S. Prescott, secretary-treasurer of 
the Iowa National Shoe Travelers’ As- 
sociation, received a letter from Sergeant 
A. J. Anderson of France. Sergeant 
Anderson was at one time assistant 
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buyer for Chas. Bierce Shoe Store, Ot- 
tumwa, Iowa, and later on with the Bal- 
low Shoe and Clothing Company of 
Davenport, Iowa. Mr. Prescott gives 
several extracts from his letter. The 
letter is dated Geverauval, France, 
January 26. 

‘Dear Friend Prescott: 

“T am now located in this little village 
about forty miles from Verdun, so you 
can readily see where we are at. This 
is about the best place we have billeted 
in since arriving over here. and sure 
appreciate it, too. We surely have had 
our hard knocks—traveling from one 
end of France to the other—with heavy 
packs. We had our experience in the 
trenches in the Alsace territory and were 
moved up to Metz. We were going to 
make this big drive when the armistice 
was signed. The Germans, or “Jerry” 
as we call them, knew they had no chance 
at all the way the Americans were going, 
so there was only one thing todo. Metz 
was supposed to be the best fortified 
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city in the world outside of the Dar- 
danelles. We had artillery there that 
was hub to hub, and had they started 
it would have been all off. Well, old 
pal, we have seen Paris and some of the 
French beauties, but all we are looking 
for now is New York. 

“There is plenty of champagne here. 
We are allowed to drink beer and light 
wines, so I guess we can get along all 
right. 


and New Year’s dinner. We had the 


best of meals, as we had fried spring. 


chicken with all its belongings, and just 
as fine as any hotel ever did put up for 
a holiday. 

“Well, old pal, I will cut this short 
and with best regards to all my friends 
you meet on the road, and here’s wish- 
ing you a successful 1919. 

“‘As ever, Sgt. Alfred J. Anderson 
Co. I, 350 Inft. A.-P. O. 795 
American Expeditionary 

Force, France. 


Cincinnati 


During the past week the local shoe 
manufacturers have been putting in the 
finishing touches on their Fall samples 
and making preparations for getting 
their sales forces into their territories 
the first week of March. The repre- 
sentatives of the local houses express an 
eagerness to get out with their lines of 
new styles and patterns which undoubt- 
edly compose and represent Cincinnati’s 
best in quality of production. Sales- 
men on the whole are optimistic over 
the outlook, feeling that before the sell- 
ing season is over they will book a vol- 
ume of orders in keeping with what is 
expected and only natural. while the 
country is in such prosperous condition. 

Slow buying and hesitancy on the 
part of the retail merchant may be 
expected at first, but it will not last 
long as one manufacturer points out. 
Taking into consideration the fine con- 
dition of the merchants’ stocks, the good 
business they have had-during the past 
season, and the supply of money, this 
manufacturer says the merchants will 
readily place their orders as soon as they 
became aware of the conditions of the 
leather market, assuring themselves 
that the looked-for lower prices are a 
thing of the past for the time being at 
any rate. Thus there is no reason why 
merchants should hesitate to place 
their orders promptly. 


Manufacturers Add Twenty-five to 
Thirty Cents the Pair 

As a result of the increased prices on 

many of the leathers, the manufactur- 


ers of this market, as in other markets 
have had to add twenty-five and thirty 
cents to the pair, in order to maintain 
their standard i quality of production. 
This policy of increasing the price, in- 
stead of lowering the quality, of the 
footwear produced in this market is one 
that has-always been carried out by 
local manufacturers. Its soundness has 
been proved in a vast number of in- 
stances. So the quality and craftsman- 
ship of Cincinnati-made footwear are 
ever on the up-hill trend. 


National Shoe Finders’ Convention 
in St. Louis, June 16-17-18 

George W. Stevenson, president of 
Rupp & Wittgenfeld Company, spent 
three days in St. Louis last week making 
preparations for the annual conven- 
tion of the National Association of Shoe 
Finders. Mr. Stevenson is vice-presi- 
dent of the association and says they 
are looking forward to a great conven- 
tion. It will be held June 16-17-18 at 
St. Louis. 


Krohn-Fechheimer Taking Care of 
Returning Soldiers 

The Krohn-Fechheimer Company is 
making special effort to take care of 
its employees who answered the call 
to service and who are beginning to 
return. This company has a service 
flag with over forty stars in it. E. K. 
Woodrow, sales and advertising mana- 
ger says: ‘“‘We are taking care of every 
one of our boys who returns from the 
service and for those who have not yet 
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ATLANTIC PRINTING CO. 
Shoe Printers 


Tear out this ad and mail for details of 
our Special Printing’ Service for 
the Boot and Shoe Trade 


201 South Street, Boston, Mass. 
Telephone Beach 4960—4961 








CATALOGUES 


HOOPER PRINTING COMPANY 
14 INDIA STREET, BOSTON 








“4A Splendidly Equipped Plant” 


The HARVARD 


ENGRAVING CO. 


MAKERS OF HIGHEST GRADE 
Shoe Cuts for Advertising and Catalog Purposes 


at 173 Summer St., Boston 








SHOE ILLUSTRATORS 
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179 W. Washington Street, 
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SHOE TRADE 


74 INDIA STREET .*. BOSTON 
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been discharged, we are making prep- 
arations for their return. We are not re- 
leasing anybody, but on the other hand 
are increasing our forces.’” Mr.Woodrow 
also reports that they have discontinued 
the manufacture of McKays, and are 
giving additional attention to their 
production of welts and turns. 


News on Ohio Convention 


W. P. Hennessy, Ohio representative 
of P. Sullivan & Co., will be at the Ohio 
State Convention in Columbus, March 
3, 4, 5, with his line of display. 

Other Cincinnati manufacturers who 
will be represented at the convention 
are: The Holters Company, Julian & 
Kokenge Co., Krohn-Fechheimer Com- 
pany, The Wise, Shaw & Feder Co., 
Helming & McKenzie Shoe Co., Manss 
Owens Company, The Roth Shoe Com- 
pany, and the Homan Hughes Company. 

John J. Baird of A. E. Pitts Shoe 
Company, Columbus, was a visitor in 
the city last week. Mr. Baird in 
chairman of the convention committee, 
and his activities in making prepara- 
tions for the forthcoming convention 
give good reason for the success that is 
expected. 

It is predicted that this year’s con- 
vention bids fair to be greater than the 
Toledo convention two years ago in 
which were included dealers. from In- 
diana and Kentucky. 


“Henry Hagemann Moves to 
Cincinnati 


Henry Hagemann, secretary of the 
Ohio Retail Shoe Dealers’ Association, 
recently moved to Cincinnati from 
Hamilton where he has been interested 
for many years in the retail shoe busi- 
ness. Since his work in connection with 
the National Retailers’ Association in 
promoting the fire insurance project for 
the protection of the shoe industry has 
grown to such great bounds, Mr. 
Hagemann found it necessary to make 
Cincinnati his headquarters. He has 
established his office in this city at 412 
Johnston Building. Mr. Hagemann re- 
ports continued success in the receipt of 
subscriptions for insurance. 
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Simplicity Feature of a Beautiful 
Trim 

An attractive showing of plain ox- 
fords in browns, blacks and grays, along 
with many designs in colonial pumps of 
the same colors go to make a window 
display at the H. & S. Pogue Company 
this week. A simple arrangement of a 
few shoes, a strip of velour here and 
there hanging lazily over an elaborate 
fixture, and a neat little display of the 
different kinds. of colonial buckles in 
the center on the floor are the plain 
features that compose the beauty of the 
trim. Simplicity is the secret. 


Cincinnati Notes 

R. T. Drukker, vice-president and 
general manager of the Travers Com- 
pany, has been in the East for the past 
two weeks studying conditions in both 
whoiesale and retail trade. 

The factory of the Manss Owens 
Company is running at full tilt. Mr. 
Owens reports more shoes turned out 
last week than ever before in the history 
of the factory. The manufacture of 
ladies’ shoes in this factory has grown 
to such an extent during the past two 
years that it is now virtually as large 
as that of men’s shoes. 

The Vogue Novelty Company re- 
cently doubled its capacity for the 
manufacture of spats and gaiters. This 
is the second enlargement they have 
made in a year. Mr. Levy reports a 


steadily growing business, he having 


been in the shoe business all of his life 
and given special study to the fitting of 
gaiters. ’ 

W. E. Geisting, manager of the Regal 
Store, has been in the hospital for the 
past two weeks with a very serious case 
of the influenza along with other com- 
plications. Mr. Geisting for a while was 
in great danger and for a time not ex- 
pected to live. His early recovery is 
hoped for by his many friends in the 
trade. 

The Royal Shoe Company will open 
up a new store at 17 West Sixth Street 
within the near future. 

W. T. Dickerson, sales and advertis- 
ing manager of P. Sullivan & Co., 
has spent the past week in Chicago call- 
ing on the trade. 


Columbus, Ohio 


J. M. Ryan, manager of shoe depart- 
ment.of The Fashion, is in New York, 
for the purpose of placing additional 
orders for Spring footwear. Mr. Ryan 
reports a phenomenal sale of low shoes 
for so early in the season. This store 
handles only women’s goods. Due to 
the personality and tact of Mr. Ryan, 
the business of this department has in- 


creased wonderfully in the past two 
years. 


Enlarge Shoe Department 


The shoe department of the More- 
house-Martens Company is being en- 
larged and redecorated; this was found 
necessary to take care of the increased 
business of this department. 
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THE AMERICAN HIDE & LEATHER’ COMPANY manufactures 
twenty-six kinds of Chrome Calf and Veal Upper Leather; eighteen kinds of 
Chrome Side Upper: nine kinds of Combination and Bark Tanned Side 
Upper: six finishes of Splits; Bag, Case, Fancy, Collar Leather and Welting. 
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EXCELSIOR 
Fall Samples 


SEASON NINETEEN NINETEEN 








will be ready for salesmen 
MARCH FIFTH 


Excelsior representives will start immediately for 
their territories with a complete line of MEN'S, 
BOYS’ and LITTLE GENTS’ shoes for considera- 


tion of the trade. 


FEATURING: 
NEW STYLES NEW PATTERNS NEW LASTS 


INCLUDING: 


A complete line of in STOCK STYLE Goodyear Welts in 
addition to the original and genuine “*BOY SCOUTS” 
shoes—none genuine without metal attached. 


EXCELSIOR SHOE COMPANY 


PORTSMOUTH, OHIO 





March 1, 19}9 
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The Travers Shoe Company, which 
is now located in its beautiful new 
room in the City National Bank build- 


ing, is holding a sale for a short time’ 


by featuring the price of $4.99 for the 
choice of the house. 
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In California 
Mr. Miller and Mr. Lerch and their 
families are in California spending the 
Winter vacation. Both Mr. Miller and 
Mr. Lerch are connected with the God- 
man Shoe Company, of this city. 


Chicago : 


The wholesale trade in Chicago is 
taking a stride such as it has never 
before known. Every single house in 
the local market reports a volume of 
business from 30 per cent to 150 per 
cent greater than the corresponding 
period last year. Most of the business 
revolves around orders for immediate 
delivery, and the wholesalers are taking 
care of this business very largely from 
immediate stock. Large stocks of low 
shoes are arriving at the various whoie- 
sale establishments daily, and are mov- 
ing with pronounced speed. 


Low Shoes in Big Demand 


The past week has noticed a reduction 
in the number of clearance sales con- 
ducted by the retail stores. Business 
continues to be active-and the volume 
of sales is exceptionally fair. Low 
shoes are in big demand, and consider- 
able boots are being sold. 


Death of Anna McClellan, Shoe 
Merchant 


Anna McClellan, at one time asso- 
ciated with O’Connor & Goldberg, as 
secretary of the company (from 1906 
to 1912) passed away very suddenly at 
her residence, 3443 South Halsted 
Street, Chicago. 

Miss McClellan was the first member 
of the O-G organization, and it was 
through her diligence and untiring 
efforts that she. gained the official posi- 
tion which she enjoyed for so many 
years. 

Miss McClellan resigned her position 
in 1912 to venture into a shoe business 
of her own. She was interested in this 
project until the time of her death. 

Her friends and business associates 
all express their sincere regret at the 
news of her demise, as she was a favorite 
among everyone as a co-worker and as 
an executive. 


Chicago Shoe Style Exhibit a 
Reality 


Wonderful progress is being made in 
arranging the first of the proposed 
Semi-Annual Shoe Style Exhibits that 
are being planned by the Chicago Shoe 
Travelers’ Association. The various 
committees are working day and night 


to complete the many details incidental 
to the complete arrangement. Already 
the date of the first exhibit has been set 
for July 7, 8, 9 and 10, 1919—four days. 
Headquarters have been chosen for the 
exhibit, and the following committees 
have been appointed to take charge of 
the various exhibits—Rubber Com- 
mittee, R. E. Bain, chairman; Over- 
gaiter, Fixture and Kindred Committee, 
Dave W. Saifer, chairman; Findings 
Committee, Howard J. Engquist, chair- 
man. Many out-of-town merchants 
who have been visiting the Chicago 
market recently have been asked their 
opinion of this market exhibition of shoe 
styles, and they are all enthusiastic and 
pledge their attendance as well as other 
merchants of their community. 


A New Shoe Store 


B. Brown, now owner of a shoe store 
at 2057 Milwaukee Avenue, Chicago, 
has opened a beautiful shoe store at 
2005 Milwaukee Avenue, called the 
Liberty Shoe Shop. Complete lines of 
men’s, women’s and children’s shoes are 
being handled. The interior of the 
store is finished attractively in ivory 
and light mahogany. Big . spacious 
show windows, adorned with special 
shoe fixtures designed by Polay-Jen- 


nings Fixture Company, present to the _ 


exterior a very beautiful front. 


The Fossner Mercantile Company 


Henry Fossner, formerly associated 
with Ries Mercantile Company and 
Gans Stevens Mercantile Company, 
and E. Strom, also formerly connected 
with the above concerns, have estab- 
lished the Fossner Mercantile Company, 
with the entire fifth floor at 214 W. 
Monroe Street as headquarters. This 
new company will specialize as buyers 
of job lots and complete stocks of all 
lines of shoes. 


An Interesting View of Market 


Samuel Goodman, sales manager of 
The Florsheim Shoe Company, gives the 
following interesting view of the mar- 
ket: “Our salesmen will start out on 
their Fall trips about March 1 to 5 with 
most stocks of men’s shoes smaller in 
number of pairs than a year ago and a 
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Wee To Buy 
_NW Miscellaneous" 








A Be oe 
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laces, for the - eno 
facturing trade. 

Ask for samples 
and 


J.& B.SALES CO. 


470 Park Ave. 
Wercester - Mass. 














LATEST STYLES IN 
COLONIAL BUCKLES 


Slipper Bows, 
Ornaments, Buckles, ete. 


D. T. DUDLEY & CO. 


66 Washington St. Haverhill, Mass. 
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41 BEDFORD STREET, BOSTON 
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Fox 2-Ply Shoe 
a 
The only one having 
the 2-ply Feature. 

Made Exclusively by 
THE FEDERAL OVERGAITER CO. 


16-18-20 E. 12th St., New York, N. Y. 











SHOES , 





CHICAGO 














SALES LETTERS 


MULTIGRAPHED-- 
FILLED IN--SIGNED-- 
MAILED. 


F. 8. ROOT CO. 


USINESS PUBLICITY SERVICE 
6 BEACON S8T., BOSTON 
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Where to Buy 


MEN’S SHOES 





~~KNIPE BROS. 


MAKERS OF MEDIUM PRICE 
McKAYS and WELTS 
Specialty of Flexible Welts 

Factory WARD HILL, MASS. 


JZ Men’s Welts 


[—=-j UNBRANDED UNION MADE 


8) IN STOCK 























DIAMOND SHOE CO. 
Aneve the Mark Brockton 


Where to Buy 


Men’s, Women’s and Children’s Shoes 











ELIAS BERLOW 
Selling Agent 
“FISKE’”—MEN’S SHOES 
** 4ASBORN” CHILDREN’S SHOES 
DUSTEN WOMEN’S SHOES 
TWEEDIE BOOT TOPS 


110 Duane St., New York, N.Y. 














CAMBRIDGE RUBBER C2. CAMBRIDGE. M ns 





HENRY LILLY CO. 
88-90 Reade Street - New York 
The Only Exclusive 
Shoe Auction House 


Trade Sales Every Wednesday 
and Friday 

















The Proper Dress- 
ing for Every Shoe 


Griffin Mfg. Co., Inc. 


67-69 Murray St. 
New York 




















decided shortage of desirable styles, 
i.e., tan bals, etc. We shall suggest to 
our trade that they buy their usual re- 
quirements and such portions of their 
order as represent styles they will need 
shortly for immediate delivery, thus 
making a quick turnover, turning their 
capital a greater number of times and 
owing less at any one period. 

“While prices are extremely high and 
conservatism should be the watchword, 
there being absolutely ‘no occasion to 
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speculate, we shall urge our regular cus- 
tomers to purchase their usual require- 
ments as it will be impossible to take 
care of their wants were they to defer 
buying until later in the season. The 
dealer who buys his requirements from 
time to time, is able to take care of his 
customers when the demand is on and 
will show a greater profit than the mer- 
chant who defers making purchases 
with the thought of a possible recession 
in price and asa result loses business.” 


St Louis 


The influx of merchants into the St. 
Louis market during the month of 
February has continued steadily at a 
high point, the hotels of the downtown 
section finding it impossible to care for 
all who came, thus necessitating the 
placing of the overflow in some of the 
hotels of the outlying district. The 
market, according to those best in- 
formed, has never experienced such an 
influx of retail merchants at any one 
time in its history. The apparent pur- 
pose of those visiting St. Louis is to put 
themselves in the closest possible touch 
with merchandising conditions as well 
as to make their purchases which, while 
individually on a conservative basis, are 
reported to be a reasonably satisfactory 
total. Manufacturers report collec- 
tions from their trade exceptionally 
good and take this as evidence that the 
retail business is progressing satisfac- 
torily so far as sales are concerned and 
that the conservative buying of the im- 
mediate present will be followed by 
sample fill-in business later on. 


Leather Man and Wife Victims of 
“Flu” 


Oscar A. Diez, associated with his 
father in the managment of the Stand- 
ard Leather Company, died February 
15 of pneumonia following an attack of 
influenza and his death was followed the 
next day by that of his wife from the 
same disease. The young couple are 
survived by their parents and by a 
daughter three years of age. The double 
funeral was held two days later. 


Preparations for Fashion Pageant 


Preparations are already being made 
for the St. Louis Fashion Pageant to be 
held in Forest Park during August next. 
This event, which has been a seasonal 
affair, will be resumed after the omis- 
sion of one pageant, the Spring 1919, 
because of war and readjustment con- 
ditions which prevented preparation 
therefor in suitable time to give the 
affair its normal value and importance. 


As an incentive to arouse interest in the 
Fall pageant of August, a prize of $250 
has been offered to the best scenario 
which will hold the interest of the audi- 
ence and at the same time permit the 
introduction of the models and style 
effects desired. The contest is open to 
competitors living within a radius of 
fifty miles of St. Louis and will close 
April 15. 


National Leather and Shoe Finders’ 
Convention, June 16-17-18 


The Executive Committee of the 
National Leather and Shoe Finders’ 
Association held a meeting in St. Louis 
last week to make plans for the annual 
convention of the association which will 
be held in Cincinnati June next, 16-17- 
18. Included in the attendance at the 
meeting of the committee were HenryE. 
Bragg, St. Joseph, Mo., president; 
George A. Knapp, St. Louis, secretary; 
George W. Stevenson, Chicago, first 
vice-president; T. W. Fuqua, Chicago; 
J. H. Martin, Minneapolis; W. G. 
Battle, St. Louis; Henry Spies, Cleve- 
land; Peter Nutz, Jr., Indianapolis 
and James W. Keystone, Jr., San 
Francisco. Preliminary plans were 
made and arrangements made for 
further meetings at a later date to con- 
tinue the work of arranging the conven- 
tion program. 


Death of William Franklin 
Armstrong 


William Franklin Armstrong, one of 
the oldest of the selling force of the 
Brown Shoe Company, died Saturday, 
February 22, at his home in St. Louis 
after a short illness, although he had 
not been in really good health for some 
time. Mr. Armstrong was 66 years of 
age and had been a resident of and 
traveled out of St. Louis for nearly 
forty years. He was a native of Dyers- 
burg, Tenn., and had been connected 
with the Brown Shoe Company for 
twenty-eight years. He was a member 
of the advisory board and for many 
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Style 674 iy 
Black vici kid tongue pump, turn, 16-8 full 
Louis heel, AA 5 to 8; A4 to 8; B 3% to 8; 
Cand D2%to8. IN STOCK. 


Style 574 
Same as above in patent. 


Style 920 
Same as above in French bronze kid. Delivery 
March 15th. 

















ADVANCE STYLES SHIPPED IMMEDIATELY 


That’s why thousands of dealers have come to recognize the George E. Harrison 
Shoe Co. as dependable headquarters for high class novelty footwear obtainable 
right from stock. You can always rely upon this House of Quality to supply 
you immediately with anything that’s fashionable in women’s footwear. 


The Harrison style illustrated above is in very popular demand. Your order 
will receive prompt attention. (Ask us to send you new catalog.) 





<HARRISON SHOE 
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207 W. Monroe St. NAN CHICAGO 
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PLANT BROS. & CO.'S WOMEN'S SHOES 
have an INDIVIDUAL STYLE that is quite 
their own. 


Above we illustrate our new DELITE 
Last, which has won INSTANT FAVOR in the 
STYLE OENTERS, and is scheduled to be a 
RECORD BREAKER. 


In detailing the CONSTRUCTION of our 
shoes, we have constantly in mind FPLEXI- 
BILITY, GOMFORT, and LONG SERVICE to the 
wearer; points on which the REPUTATION of 
our PRODUCT has been FOUNDED. 


SALESMEN will seon be at your sery- 
ice. WRITE FOR ONE TO CALL. a 





 ————— 


MANCHESTER, NEW HAMPSHIRE 
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years a member of the board of direc- 
tors. His territory was in Arkansas and 
he made his headquarters for the greater 
part of the year at Little Rock. He is 
survived by his widow and one daugh- 
ter. Burial was held Monday, February 
24, in Bellefontaine Cemetery, a large 
number of his friends and business asso- 
ciates attending. Mr. Armstrong was 
known as one of the “old guard” and 
his sales record showed that in his many 
years of service he had not lost his 
ability to keep up with many a younger 
man. 


Local Manufacturers Oppose Eight- 
Hour Day 

The shoe making concerns of St. 
Louis have, through appointed repre- 
sentatives, been presenting during the 
past week to the legislative authorities 
at Jefferson City, the state capital, 
their reasons for opposing a proposed 
law limiting the hours of work in shoe 
factories to eight per day. The shoe 
houses made it clear in presenting their 
opposition that they were not antago- 
nistic to the eight-hour day per se, but 
stated their reason for opposing the 
present bill to be the fact that in other 
states in which the shoe industry is of 
considerable size ten-hour workdays 
prevail and that in consequence, the 
St. Louis industry would be placed 
under a severe handicap in competition 
with the shoe manufacturers of such 
sections. The bill has not yet been 
reported out of committee to the legis- 
lature and it is not yet known what 
effect the arguments of the St. Louis 
manufacturers had upon the committee. 


B. B. Scheures in Charge of Sales 


B. B. Scheures, who for some time 
has been traveling the Indiana territory 
for the Roberts, Johnson & Rand 
Branch of the International Shoe Com- 
pany, has associated himself with the 
Juvenile Shoe Corporation, in which 
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concern he will have charge of a con- 
siderable portion of the sales depart- 
ment, working in conjunction with 
President Chester F. Reith, who, in 
obtaining the services of Mr. Scheures, 
plans to relieve himself of considerable 
of the detail of the general sales organ- 
ization, while at the same time keeping 
himself in close touch with the opera- 
tions of that department. 


David P. Wohl Closes Long Term 
Lease 


David P. Wohl, wholesaler and job- 
ber of shoes, who is now located at 
1401 Washington Avenue, has closed 
a long term lease of the three-story 
building, 1216 Washington Avenue, 
where extensive alterations will be made 
prior to their removal thereto. The 
front of the building is to be taken away 
and rebuilt, while the interior is to be 
thoroughly modernized. The change 
will give Mr. Wohl about three times 
the floor space which he now occupies 
and enable him to extend his business 
which has been quite successful from its 
inception when Mr. Wohl withdrew 
from the Fox-Wohl Shoe Company some 
years ago to operate his own establish- 
ment. 


Edward A. Filene Addresses _ 
Advertising Club 


Edward A. Filene, president of Wm. 
Filene’s Sons Co., Boston, Mass., was 
the principal speaker at the regular 
weekly luncheon of the Advertising 
Club of St. Louis, Tuesday, February 
25, at the Hotel Statler. The luncheon, 
owing to the interest in the speaker and 
his subject—‘‘Merchandising and Ad- 
vertising’’—was held in the ballroom of 
the hotel in order to accommodate the 
large attendance. Mr. Filene related 
many phases of his business experience 
and the relationship thereto of adver- 
tising as well as the bearing of certain 
advertising methods. 


Brockton 


SAMPLES FOR THE FALL SEASON 


Represent Styles of Interest to 
Merchants 


Made-in-Brockton footwear is at- 
tractively represented in the new sam- 
ples which are going out from concerns 
in this city to the retail trade. While no 
style innovations are attempted the 
lines are generally artistic as well as 
practical ideas in men’s and women’s 
welt footwear. In short, it is on quality 
as well as style that Brockton shoe 
manufacturers are asking consideration 
of their lines. They believe that in 


these days of high priced footwear, mer- 
chants will look to concerns of estab- 
lished reputation for goods which will 
give them value for their money and 
satisfaction for their customers. Brock- 
ton as a city of lines which have a na- 
tional reputation for excellence enjoys 
the confidence of the trade to an extent 
which, without doubt, will be reflected 
in substantial orders for the coming 
season.- Brockton’s business has been 
built on confidence. It is within bounds 
to say that samples shown for the com- 
ing season will be such as to maintain 
this confidence in every respect. 
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Fancy Tops and Contrasting Colors 


Among the new samples, ‘there is a 
tendency which has been noted here 
previously to show some fancy tops 
which present a contrast to the uppers, 
thus affording merchants excellent ° op- 
portunities for window display as well 
as giving them talking points which they 
didn’t have last year. Plain patterns 
are the rule, there being very little at- 
tempt at decorative features. Lasts 
run to the long vamp, narrow toe effects, 
there being some extreme: effects in 
pointed lasts, Dark shades of brown 
are the principal colors used, although a 
few of the lighter hues are noted. Brock- 
ton manufacturers believe that mer- 
chants are thoroughly convinced that 
they must pay fair prices to get good 
shoes; that there is no possibility of 
next season’s-lines being cheaper than 
last, and that those who hold off from 
buying with this thought in mind may 
meet with disappointment. Their slo- 
gan is: “Buy now, be assured of early 
deliveries and sell at. prices which will 
bring good profits.” Consumers, they 
say, are willing to pay for good footwear 
and in this line Brockton manufactur- 
ers are well prepared to deliver the 
goods. 


SPRING STOCK CATALOGS 


Being Brought Out by Local 
Concerns 

At this season of the year, Brockton 
shoe manufacturing houses which main- 
tain factory in-stock departments, are 
issuing their Spring stock catalogs for. 
distribution. Among the early issues of 
these booklets is that gotten out by 
M. A. Packard Co., makers of the Pack- 
hard shoe for men. The front cover 
design shows the Packard name and 
trade-mark embossed in gold letters on 
a white and green background. There 
are 37 styles illustrated on the various 
pages of the catalog. These include bal, 
blucher and oxford patterns in black and 
brown leathers, made on the most pop- 
ular lasts in the Packard line. Price 
list and return postal accompanying 
the catalog make an added convenience 
in ordering goods for immediate deliv- 
ery. The entire booklet is artistic as 
well as practical, and is an important 
addition to the printed matter which is 
being sent out by this concern. 


TO AMERICANIZE ALIENS 


Shoe Manufacturers Interested in 
This Plan 


A committee from Brockton Shoe 
Manufacturers’ Association recently 
held a conference with the evening 
schools committee of this city, in refer- 
ence to the Americanization of alien 
workers. The manufacturers’ commit- 





RBillike-n. 
The Makers of Billikens, Like Columbus, 
Have Discovered a New Land of Freedom 





The Billiken Doctrine of “Freedom for every little foot, 
and equal rights for every little toe” has spread all over 
this fair land of ours, and the Joy Bells of Youthful 
Laughter, from Kiddies comfortably shod in Billikens, 
ring out from every school and play-ground in America. 


Buy Billikens, the Wonder Shoe of the 20th Century. 


McElroy Sloan 


Saint Louis 
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tee consists of Herbert L. Tinkham of 
W. L. Douglas Shoe Co, Perley G. 
Flint of Fred F. Field Co., Captain 
Harold C. Keith of George E. Keith 
Co. The aim of the shoe manufac- 
turers, in co-operating with the local 
school committee, is to formulate plans 
that will give educational opportunities 
to aliens who are unable to speak, write 
or read English, and bring them into 
closer touch with American institutions 
and methods. 


COLLECTIVE BARGAINING 


Brockton Manufacturers 
Appreciate This Plan 


At a meeting of the Boston Boot and 
Shoe Club, held recently in that city, 
the principal speaker, United States 
Senator George E. Chamberlin of Ore- 
gon said, in the course of an address on 
business problems: ‘‘Collective bar- 
gaining in the form of union labor of 
some sort of combination, has come to 
stay in America.” Brockton manufac- 


BOOT AND SHOE RECORDER 


turers are well informed on this sub- 
ject. They have been engaged for the 
past 20 years in collective bargaining 
with the Boot and Shoe Workers’ Union, 
as regards the men and women em- 
ployed in their factories. This plan of 
operation has worked out well and the 
Brockton shoe manufacturing business 
has continued to grow and prosper. 


OFFICERS RE-ELECTED 


Members of Local Trade Honored 
At the annual meeting of the Boston 


Boot and Shoe Club, Oliver M. Fisher, — 


president of M. A. Packard Co. was 
elected first vice-president of the club. 
Mr. Fisher returned this week from a 
Southern trip. Another Brockton man 
who was chosen by the Boston Boot and 


Shoe Club as director is Captain Harold: 


C. Keith of the George E. Keith Com- 
pany. Captain Keith who, during the 
war, was doing important work for the 
Government at Washington, recently 
returned to Brockton to resume his 
duties with the Keith concern. 


Haverhill 


COLONIALS A FEATURE 

In Women’s Fall Styles 
In the line of women’s high grade 
turn footwear shown by Hazen B. 
Goodrich & Co. for Fall, colonial effects 
are featured. These are shown in 
patents, also bronze and black kid, 
light gray ooze, silver cloth, etc., 
embellished with genuine cut steel 
buckles and solid beaded designs for 
ornamentation. Rhinestone buckles 
are also used. Long vamp effects and 
narrow toes prevail, with exclusively 
full Louis heels of slim construction. 
There are unique designs in beaded 
effects. These latter patterns have 
high throats for the purpose of keep- 
ing the beading as far away from the 

toe as possible, to avoid damage. 


Boots and Plain Pumps 

Women’s oxfords are shown in plain 
and beaded satin or bronze kid with 
worked silk eyelets. Plain opera pumps 
of various models are made up on long 
vamp lasts carrying slim Louis heels. 
One of the newest of these patterns is 
the Peerless, an opera pump having a 
tongue to which the ornamentation is 
securely fastened. A staple line of 
boots is shown in black, bronze, field 
mouse, beaver brown and Havana 
brown kid, also black and brown satin. 
Some of the latter have beaded tops. 


Men’s Slippers, Pumps and Oxfords 
For many years the Goodrich concern 
has been identified with the production 





of men’s ‘high grade turn slippers 
These, which the firm state are in con- 
tinued large demand, are shown for 
Fall in Opera, Everett, Romeo, Faust, 
Cavalier, etc., mostly in plain patterns. 
These are made of black and brown kid, 
genuine alligator, morocco and other 
leathers, on staple lasts. Other samples 
in the men’s lines include pumps and 
oxfords, also a full dress button boot in 
patent or dull leather, all of turn con- 
struction, high grade workmanship and 
materials. 


NEW OFFICE FOR LOCAL FIRM 


Enlargement of Factory 
Accommodations 


The F. E. Adams Shoe Company has 
removed its office from the upper floor 
of its plant to the street floor of the 
building, where it now has more con- 
venient and accessible office quarters 
thean heretofore. The general offices 
are at the front, while at the rear is a 
private office for Frank E. Adams, 
head of this concern. The space made 
available by the removal of the offices 
from the upper floor is utilized for 
enlargement of factory space. Every 
foot of available room is occupied 
in the production of women’s turn 
footwear, with a record-breaking pro- 
duction in all departments. Several new 
patterns are being gotten out by this 
concern the coming season. Among 


them is one called the ‘““Progress Pump,” 


showing an attractive pattern in gun 
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metal, carrying an 18-8 Louis heel 
on a long, new vamp last. 


GETTING OUT NEW SAMPLES 


Concerns Preparing to Show At- 
tractive Models 

All Haverhill concerns doing business 
with the retail trade are getting out 
their samples for the Fall season. 
Many of these are already in salesmen’s 
hands and early in March will be shown 
to the trade. Emery & Marshall 
Company is one of the concerns in 
in this city which is preparing an 
especially attractive line of women’s 
turn and welt footwear. New samples 
will soon be ready for the salesmen. 
Sherman H. Marshall, head of this 
concern, who has been in the South 
for the past two months, returned to 
Haverhill this week. O. N. Dana, 
head salesman of this concern, is at 
the factory the present week, looking 
after the preparation of the Fall 
samples and making ready for his 
forthcoming visit to the large city 
trade. 


REELECTED A DIRECTOR 


Member of Local Firm in Boston 
- Club 


At the recent annual meeting of 
the Boston Boot and Shoe Club, 
Philip English, Jr., president of With- 
erell & Dobbins Company, shoe manu- 
facturers in this city, was reelected a 
director. Mr. English has been for 
many years identified with the local 
trade, and is one of the best known 
men connected with the manufactur- 
ing and selling of Haverhill-made 
footwear. 


LOCAL SHOE MAN MAKES 
CHANGE 


Affiliated with a Well-Known House 


Lyman W. Stockbridge, who for 
more than twenty years has been asso- 
ciated with Hazen B. Goodrich & Co., 
will, beginning March Ist, be connected 
with another shoe manufacturing house. 
His new work will be in connection 
with the establishment of a factory in 
Boston, to manufacture women’s turn 
footwear for the wholesale trade, over 
which he will have supervision. To 
this highly responsible position Mr. 
Stockbridge brings a ripe experience 
in the general details of shoe manu- 
facturing, as well as office work. 

Entering the employ of Hazen B. 
Goodrich & Co. as a boy, for the purpose 
of learning the shoe manufacturing 
business, he successively took charge 
of various departments until he reached 
the responsible position of assistant 
to Frank -J. Bradley, head of this 
concern, in general supervision. His 
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PROGRESS 
PUMP 


of Gun Metal Calf 


A NEW ONE IN OUR LINE OF TURNS 
FOR DAINTY LADIES 


On our new No. 60 last. Carries 18-8 
full Louis Heel 


PRICE $4.75 
F. E. ADAMS SHOE CO. | 


HAVERHILL, MASS. 
SEABROOK, N. H. 


BOSTON OFFICE, 215 ESSEX STREET 
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work has included advertising and sell- 
ing, as well as direct charge of New Eng- 
land territory for the past ten years. 
The export department has also been 
under his direct charge and the various 
details of office work have received 
his supervision. 

In addition to his business activities 
at the factory, Mr. Stockbridge is 
prominent in musical circles, having 
sung in local churches for many years. 
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His absence from his long accustomed 
post at Hazen B. Goodrich & Co. is 
regretted by all of his business asso- 
ciates. At the same time, best wishes 
are extended for his future prosperity. 
On the occasion of Mr. Stockbridge’s 
retirement from the house with which 
he has been so long identified, the Hazen 
B. Goodrich & Co., firm and employees, 
tendered him a testimonial as a means 
of expressing their regard. 


Boston 


LEAGUE OF NATIONS DIS- 
- CUSSED 
Boston Shoe Trades Club Holds 
Debate 
The regular Wednesday meeting of 
the Boston Shoe Trades Club, in view 
of the honor paid the city by the land- 
ing of President Wilson two days prior, 
was given over to a debate on the 
*‘League of Nations.” The affirmative 
side was taken by Courtney Crocker, 
who is an executive of the League ‘to 
Enforce Peace, and the negative side 
was taken by Thomas O. Marvin, secre- 
tary of the Home Market Club, who 


spoke in the absence of Lewis A. Cool- 
idge, treasurer of the United Shoe Ma- 
chinery Company. 

Both speakers gave spirited analyses 
of the best opinions on both sides of the 
question. 

The gavel, as used by Presiding Offi- 
cer Charles E. Maxwell, was presented 
to the club by Harry E. Le Favour, who 
cherised it as a family memento. 

Henry B. Endicott, the well-known 
shoe manufacturer, whose patriotic 
services as Massachusetts Food Com- 
missioner has made of him one of the 
outstanding figures of the war, will be 
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the guest of honor of the Boston Shoe 
Trades Club at its regular weekly 
luncheon, Wednesday, March 5. It is 
expected that he will make an informal 
address on shoe and leather trade con- 
ditions and prospects. 


Lynn Firm Opens Boston Dis- 
tributing Station 


The P. J. Harney Shoe Company 
manufacturers of women’s high grade 
welts, have established at 78 Lincoln 
Street, Boston, on the ground floor, a 
local in-stock distribution station for 
their product, in charge of G. L. Fahey 
and M. J. Harney. 


It is their intention to have on hand 
such numbers as would seem to be at- 
tractive to the average shoe merchant, 
with the idea of extending the present 
service of the company to the trade in 
general. 


Today’s market requires quick action 
on the part of the buyer, as well as the 
seller, and the Harney Company feel 
that by the establishment of this in- 
stock department their supply can be 
brought more quickly to the demands of 
the man looking for novelties in their 
grade. 











The Merchants Shoe Company, a new 
wholesale corporation, located at 110 
Summer Street, has been formed by 





Photograph by Bachrach 
GEORGE ROSEN 


The Merchants Shoe Company 
New Wholesale Corporation of Boston 


George Rosen, for years a prominent 
buyer in the wholesale and retail shoe 
trade of Boston. 

Mr. Rosen, in order to devote his full 
time, energy and eighteen years shoe 
experience to the position of buyer and 
general manager of the Merchants Shoe 
Company, has retired from the R. & L. 
retail shoe stores. 


The sales department of the Mer- 
chants Shoe Company will be in charge 
of Edward S. McCloskey. Mr. Mc- 
Closkey is also one of the directors. Mr. 
McCloskey was connected with various 
departments of the old firm of Clark- 
Hutchinson Company for thirteen years, 
including sales and purchasing. 


He traveled for Gregory & Read of 
Lynn for two and a half years, from 
Denver to the Pacific Coast, after- 
wards forming the Sullivan-McClos- 
key Shoe Company, of which he was 
president. 

Harry I. Wasserman, who for the 
past ten years has been connected with 
the R. & L. Shoe Company, and pre- 
vious to that, Magrane Houston Com- 


pany and the R. H. White Company, 
will act in the capacity of assistant sales 
manager and publicity man. 





Photograph by Bachrach 
EDWARD S. McCLOSKEY 
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Americans 


WILLIAM-PENN 
Born 1644 - Died 1718 
Philanthropist & Statesman 








“While the Sun, Moon and Stars Endure” 


Such was the time limit set by the treaty which William Penn, (Sterling American 
and founder of the Colony of Pennsylvania) made with the Indians. It is said this 
is the only treaty which was never sworn to and never, broken. 

TO SUCH STERLING CHARACTERS OF OUR EARLY HISTORY AMERICA OWES ITS 
STURDY INDEPENDENCE AND LIBERTY. TO STERLING PATENT COLT AND STERLING 
PATENT KID THE LEATHER WORLD OWES THE BEST AND FINEST, THE MOST 
DURABLE AND BEAUTIFUL SHINY LEATHERS MADE. THESE FAMOUS STERLING 
PRODUCTS BENEFIT EVERY SHOE MANUFACTURER AND RETAILER BECAUSE THEY 
PLEASE THOSE WHO APPRECIATE QUALITY. 


Sterliiy Golt | Sterling Kid 


BRISTOL PATENT LEATHER COMPANY BOSTON, MASS. 
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Many shoe manufacturers have come 
so near the end of their run that they 


are buying most conservatively, simply ° 


piecing out present stocks to meet 
current requirements. Others who have 
hopes of more favorable prices later, 
are buying carefully. There is so good 
a demand for the best qualities of kid 
and calf, that supply is restricted and 
prices are jumped up in consequence. 
Heavy sole, especially hemlock, No. 1 
grade, is scarce enough to hold prices, 
though there an easier 
tendency in lighter weights and lower 
grades. Opinions differ materially, and 
in some cases diametrically, as regards 
future prices, yet it is to be noted that 
there is very little buying which may 
The foreign 


is reported 


be considered speculative. 
demand is active, wonderfully so, con- 
sidering the difficulty of getting the 
leather shipped to destination. Were 
embargoes removed and transportation 
facilities normal, there is no doubt 
that the export demand would so 
deplete stocks here that prices must 
necessarily advance. 


SOLE LEATHER 


Moderate Business, With Prices 
Firmly Held 


There is a fair steady trade, when 
one considers the foreign as well as 
the domestic éall. The farmer has been 
sufficiently active to bring total busi- 
ness well up to normal, but not far 
above. Stocks are fairly large, but 
prices are well sustained. Shoe manu- 
facturers are watching the market 
closely, but are conservative in their 
buying. Some large sales noted for 
export. Sole cutters are taking moder- 
ate amounts, but show no_ special 
avidity to stock up at this time, while 
demand for their product is slow. 
There is an active demand for No. 1 
heavy dry hide hemlock, and sales 
have been large enough to create a 
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scarcity. The best is held at 47 to 48c, 
but other quotations are 46, 44, 41c 
and 35 to 27c. Union sole is in but 
moderate demand, more going to sole 
cutters than to shoe manufacturers. 
Light cow leather is in better call and 
sells at 60 to 70c, according to tannage. 
Steer backs quoted 70 to 73c. Oak 
sole is selling both for local cutting and 
for export, totaling a pretty fair busi- 
ness. Heavy scoured oak backs are 
not in heavy supply and are selling 
around 80 to 84c and best bends 92 
to 95c. Belting butts receiving rather 
more attention, with sales reported at 
93 to 95c according to weight and 
tannage. 

Offal is changing owners in a moder- 
ate way, with some stock selling for 
export. Bellies are quoted at 16c for 
hemlock, 18 to 23c for union, and 22 
to 26c for country hide oak and 33 
to 35c for packer hide oak. Shoulders 
are held at 28 to 30c for hemlock, 46 
to 50c for union and 54 to 58c for oak. 
Double rough shoulders selling 60 
to 63c. 


UPPER LEATHER 


Considerable Business, Mostly in 
High Grades 


The upper leather market is but 
moderate, but tanners and dealers look 


for an increase in activity with the’ 


opening of March. As has been the 
case: for quite a while, the principal 
demand is for the best qualities with 
these scarce and high, and an almost 
total neglect of the lower grades, on 
some of which there are overstocks. 
Foreign buyers have made some sizable 
purchases. -High grade calf leathers 
are scarce, with colors selling at 75, 
72; 70c, and blacks 65, 63, 6lc. Ooze 
finish in excellent call. Side leathers 
selling more freely owing to scarcity 
of calf. There is a good call for buck 
finish, and white finish selling good. 
Waxed splits in moderate supply, with 
demand sufficient to absorb all. Flexible 
splits show few sales. Patent sides in 
good demand, best selections quoted 
55 to 60c. Sheep leathers in somewhat 
improved call, whites selling better 
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than blacks, and ooze finish called for. 
The glazed kid situation shows no 
change since a week ago, with prices 
firm and stocks small. 


HIDES 
Lower and _ Trading 
Limited 


Market 


The hide market is very quiet, even 
extremes, which were in good demand 
up to a week ago being now almost as 
hard to move as buffs. New England 
hides are held at 19 to 20c, but we 
hear of no sales, even at the lower 
figure. Ohio extremes are nominally 
221% to 23c, but tanners are unwilling 
to purchase at these quotations. 
Southerns hides are quoted at 20c and 
extremes 22c for best northerns, with 
quotations for middles and far souths 
1 and 2c less. 

The Chicago hide market continues 
quiet, though with enough actual 
business to warrant quotations. Packers 
are holding native steers at 29c for 
Decembers, and 27 to 28c for Januarys 
and Februarys. Native cows have sold 
at 26 3-4 and 27c, but late takeoff 
held 25 to 26c. Texas steers not moving 
to any extent, quotations being 26c 
for heavies, 25c for lights and 21 to 
22c for extremes. Country hides are 
quiet, with no sales except at conces- 
sions. Buyers will not pay over 19c 
for buffs, nor 20c for extremes, and 
these offers are refused. 

Chicago packers have dropped from 
their 60c demand for calfskins, and 
are offering at 55c with no takers. 
Chicago city skins quoted at 50 to°55c. 
Outside cities are held around 45 to 
50c, but some sales of mixed cities and 
countries are reported at 40 to 42c. 
The New York calfskin market is 
lower, quotations being $4.50, $5.50 


.and $6.50, and several thousand skins 


have changed hands at these figures. 

Foreign dry hides are quiet. No. 1 
B. A.’s quoted 37 to 39c. Bogotas 
41c and Orinocos 38 to 39c. Antiquoyas 
have sold for export at 40c. A mixed 
sale of Puerto Cabellos, La Guayras 
and Maracailos 37%c. Wet salted 
dull and prices nominal. ~ © 
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THE SCHOLL MFG. CO. 
213 W Schiller St., Chicago 
TORONTO LONDON 


Association. 


“NEW YORK 





Winning the Physician’s Co-operation 


The friendship and active co-operation of the Medical Profession is a valuable asset to every 
shoe merchant who is qualified and equipped to render Dr. Scholl’s Foot Comfort Service. . 
In order to bring the shoe dealer and the physician into closer contact, we have inaugurated 
an unprecedented and far reaching Medical Journal Advertising Campaign to continue 
throughout the entire year. 

Through a series of constructive, educational full page advertisements the physicians “in 
every locality will become fully conversant with Dr. Scholl’s Foot Comfort Appliances and 
Remedies and the Dr. Scholl Method of Foot Correction. They will be shown that the shoe 


store is the’ logical and legitimate place to go for foot comfort—that the sale of such corrective appliances and the rendering of 
this service does not trespass upon or come within the scope of the medical profession. 

Dr. Scholl has written a very instructive booklet especially for physicians. These we will furnish to our dealers, with their 
names imprinted on the cover, for distribution among local physicians. 

Write us for a copy and our plan for securing better physician co-operation. 


The Scholl Mfg. Co. 


213 W. Schiller St., Chicago 339 Broadway, New York 
Toronto London 
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“CARRYING ON” 


Three events in the history of the world measure up with today in 
portentous moment. 

The Creation—the Deluge—the Crucifixion. 
Individually—Collectively—we must strive to the utmost. Strenuous 
American commercial activity must alleviate the social unrest caused 
by the indifferent slacker in business. 
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PARAGON PROCESS—A new method of shoe construction—Auer, Cowen, 

Dickey, Dickerson, Hughes, Hennessy, Lutman, Miller, Meyers and Wagner 

will soon be in their territories giving utterance to this new shoe propaganda 
'—our supreme success in scientific shoecraft. 


7. Sullivan and Company 


Makers of ‘‘Pretty Shoes for Women’’ 


CINCINNATI 
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When Sammy comes marching home again Hurrah! Hurrah! 











Well all turn out to dance and sing Hurrah! Hurrah! 


OODRICH LINE IS READY 


ARE YOU READY 


FOR THE BIG BOOM IN PARTY TRADE THAT IS SURE 
TO COME WITH THE RETURN OF OUR BOYS FROM 
OVER THERE? IT WILL BE THE GREATEST PARTY 
YEAR ON RECORD AND WE HAVE PREPARED FOR 
YOUR EVERY NEED OR POSSIBLE REQUIREMENT 


FOR THE PARTY 


CHARMING EVENING SLIPPERS IN SATIN, GOLD 
& SILVER CLOTHS, DULL & BRONZE KID, PATENT & 
FANCY LEATHERS, AND ALL MAY BE HAD PLAIN OR 
WITH BEADED DESIGNS. ALSO THE LAST WORD IN 
FULL DRESS OXFORDS, BOOTS AND PUMPS FOR MEN 


HAZEN B. GOODRICH & COMPANY HAVERHILL, MASS. 


ORIGINATORS & CREATORS OF EXCLUSIVE DESIGNS IN MODISH TURNS 














THE F) . 7, WALK 
Felt Novelty Footwear 


The E-Z Walk line of Felt and Novelty 
Slippers will give you sales advan- 
tages. Distinctiveness is a marked 
feature of E-Z Walk patterns. This 
coupled’ to daintiness of design gets 
the business. Your jobber knows— 
ask him—when he has told you the 
whole E-Z Walk story you'll be sold 
on this line for keeps. 


BEAUTY 
COMFORT 
DAINTINESS 





FELT RIBBON TRIMMED 


MOCCASIN IN ALL COLORS THE E-Z WALK MFG. COMPANY, Inc. 


62-70 WEST 14th Street 
NEW YORK CITY 


Down Town Office, 127 Duane St., Graham Bldg. 
Of course our E-Z Walk Arch Supports are already in your store. 
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812—Cocoa Brown S. Sole Eng. “C” & “D” $4.50 

950—Maroon Kip S. Sole Eng. ““D”’ 

818—Gun MetalS. Sole Eng. “C”’ & “D”’ 3.90 
B826—Gun Metal S. Sole Eng. “D’’.. 3.60 
B831—Cocoa Brown S. Sole Eng. 


“SPECIAL DELIVERY ’’ 


These and many other styles are on the 
floor for immediate shipment. If our 
salesman hasn’t called, write us and we 
shall send you a price list and arrange 
for him to show you the Nunn-Bush line 
of dress and service shoes for men and 
boys. 


NUNN, BUSH AND jem 
WELDON SHOE CO. @NUNRN 


MILWAUKEE SHOES 


MILWAUKEE, 
WISCONSIN USE 


351—Cho.- Re- 
tanned S. Sole.... .$3.90 


272—Cho. Re- 
tanned Double Sole 4.25 
989—Kolt KidjSoft Box 
254—Cho. Re- Munson 8S. Sole “D” & 
tanned Unlined E n6deeetces se 6.260e0e8 $4.50 
Soft Box Munson 990—Maroon Kip Hard 
4.25 eee S. Sole “C 


B309—Boys’ Cho. . B990—Same in Boys’ “D” 3.75 


Glove Unlined Soft 
Box Munson 
Y309—Same in 


a ee 3.25 Sit cities tend tied 
Box Munson S. Sole “D’’. 4.25 


G309—Same in ‘ 
Little Men’s...... 3.00 sa in Boys oon 
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E merit your business in 

direct proportion to how 
successfully we study your needs. 
In presenting our new line for 
FALL we offer you something 
more than unusually Smart 
Styles. 
Our raw stock purchases ‘were 
made well in advance of present 
market prices, so that we are in 
a position to sell shoes at very 
much less than market prices 
would be today. 
We are going to divide this 
advantage with our customers. 


Smith rigcoe Shee Ge fac. 
Loncht ang pine nia 


Made from 
Gallun’s Nor- 
wegian Grain 














ONE OF OUR SPRING STOCK 
STYLES 


For Boys and Little Men 


Stock No. 15 


No. 15—Boys’ Tan Bal, Goodyear Welt, 
Leather Sole, West Point Toe, Sizes 1 to 6. 
i $3.50 


“HONEST WEAR IN EVERY PAIR” 


MARSTON & BROOKS CO. 
HALLOWELL, MAINE 
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HE merchant who 
handles Mayer 


. Honorbilt Shoes is troubled 


very little by “price talk.” 


His customers have learned 
the wisdom of looking for 
quality first and price after- 
ward. 


F. Mayer Boot & Shoe Co. 
Milwaukee, Wis. 
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ILLIAMS 


WORK SHOES 


| UNION - MADE 
The product of.a factory which for many years has specialized in the manufacture of 
shoes for the working man. A proper combination of QUALITY, COMFORT and 
STYLE has always been the aim—a combination especially valuable now that the 
users of this type of shoes are better educated and are receiving higher wages than 
ever before. 


Buy a QUALITY LINE! 


Build a permanent 
business ! 


Receive your share of 
the profits ! 


ALL GOODS 
IN STOCK. 





Stock Sheet and Price Li 
No. 1431—Black Full Grain Blucher ¥ soeiesen No. 491—Brown Full Grain Blucher 


Cap Toe. Two Full Soles Goodyear on Request. Writeto —Cap Toe Outside Counter Pocket. 
Welt. Two Full Soles—Nail Fastened. 


A. A. WILLIAMS SHOE CO. 


HOLLISTON, MASS., U. S. A. 


MANUFACTURERS 








EHIND the LEAT 


Is it yust @ shoe lining 


or the shoe lining? 
If it’s “Rediiwers it will 


reinforce the leather and 
make a stronger and 
longer-wearing shoe. It 
wears two to three times 
as long as. the best of 
ordinary linings. | 


Tell your shoe manufac- 
turer you~ must have 
“Red\ineiw lining. He 
can put it in any of 
your shoes for only a few 
cents more per pair. For 
your extra-hard-service 
and waterproof grades 
be sure and_ specify 


Aunt" Wear 00f 


Farnsworth, Hoyt Co., Boston 





MAKERS 
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Death of Eldon B. Keith 


Treasurer. of George E. Keith Co., on National Mission to Europe for United 
States Government 


Story of His Life Forms Best Eulogy 


news of the death of Eldon B. Keith, treasurer of 

Geo. E. Keith Company, Brockton, Mass. Mr. 
Keith succumbed to influenza in London, after an illness of 
three days. 

Mr. Keith sailed for England, January 25, on the S.S. Lap- 
land as a member of a com- 
mission of five approved by 
the Department of Labor to 
investigate industrial condi- 
tions in Europe. That Fed- 
‘eral authorities at Washing- 
ton realized an ideal man for 
the place was indicated by 
the fact that he was one of 
the first approached to make 
the trip. 

Eldon B. Keith was born 
in Brockton, the son of 
George E. and Annie G, 
Reed Keith, October 19, 
1879. He was the valedic- 
torian of the Brockton High 
School, graduating in the 
class of 1898. He was promi- 
nent in athletics. 

After his high school work 
he continued his studies at 
Amherst and in his last year 
at this college. was honored 
by his election to the Phi 
Beta Kappa Society. Dur- 
ing his years at Amherst, he 
was interested in the social 
life at college and in his 
senior year was manager of 
the senior dramatics. He 
was also in charge of the 
track team. 

After his graduation from 
college he began work in the 
company which his father 
had established many years 
ago and which at that time 
was in the process of expan- 
sion. He was made assist- 
ant treasurer and director of 
the company. 


\ CABLE message announced on February 24 the sad 


Treasurer of Company at Age of Twenty-Seven 

At first he became interested in the advertising and foreign 
extension of the business. In 1906, he was made treasurer 
of the George E. Keith Company and from that point in his 
connection with the company, took up the financial end of 
the business, gradually developing it until he housed the 
entire business management of the then rapidly growing con- 
cern into one large building, now known as the Executive 
Building. 


THE LATE ELDON B. KEITH 


' Treasurer of the George E. Keith Co., Brockton, Mass., who 
died in London while on Important Government Mission 


After his college graduation, although he had planned to 
devote his entire time to business, he was urged to enter 
politics but he disliked such a step. He finally agreed to 
allow the use of his name as a school committee man and was 
elected to that position. 

He accomplished splendid work on the School Board of 

. Brockton during his fifteen 
years of service, six years as 
chairman. 

Since the inception of the 
war, he had a wish to serve 
his country in some way, and 
two or three months before 
the armistice was signed, he 
had accepted an appoint- 
ment to go to France as a 
Y. M. C. A. secretary. Mr 
Keith was a leading member 
of the War Service Com- 
mittee of National Boot and 
Shoe Manufacturers’ Asso- 
ciation. He gave up the 
Y. M. C. A. idea, due to’ the 
fact that his brother, Harold 
C. Keith,was commissioned a 
captain in the Quartermas- 
ter Department and the fact 
that his father, George E. 
Keith, planned to be away ° 
for the Winter for the benefit 
of his health. 


His Death a Shock to His 
Hundreds of Friends 


The sad news of his death 
was sent by Marvin M. Rack- 
liffe, London manager of the 
Walk-Over stores and was a 
shock to his warm friends and 
admirers in his home city 
and throughout the entire 
trade. 

Memorial services to his 
memory were held at the 
Walk-Over Club on February 
24, when factory executives 
firm members and employees 
gathered to pay a heartfelt tribute to an energetic worker 
and true friend. 

A touching eulogy was pronounced by George E. Keith, 
head of the Geo. E. Keith Company and father of the de- 
ceased. No words which might be said of him could speak 
of his praises larger than his own life acts. 

Arrangements have been made to have his body brought 
home and to this end a telegram was sent to Secretary of 
Labor Wilson, asking for his co-operation in having the body 
sent to Brockton as soon as possible. 














Why Bates Shoes 
Are “Nationally Advertisea”’ 


* ATIONALLY ~~ Adver- 
tised”’ is a phrase we in- 
variably attach to the 

name “Bates Shoes” in every 

advertisement we run in shoe 
dealers’ publications. 

It is more than personal pride 
or vanity that makes us do this. 
There is an excellent business 
reason back of it. 

Nowadays a shoe that 7s na- 
tionally advertised thereby dem- 
onstrates not only its quality 
value to the wearers but also its 
merchandising value to the re- 
tailers who handle it. 

No make of shoes having ques- 
tionable value or restricted distri- 


butioncanbe profitably exploited 
in the great publicity media— 
such, for instance, as the SAT- 
URDAY EVENING POST. 

Because the cost would be 
prohibitive and the sale possi- 
bilities insufficient. 


We find advertising Bates 
Shoes in the SATURDAY EVE- 
NING POST a satisfactory in- 
vestment. For two years we 
have used it—and we shall 
shortly start our Spring series 
of advertisements in that pre- 
eminent medium. 

And it is wholly our invest- 
ment—not our dealers’ or their 
customers’. Because we pay the 
cost from our net revenue. Not 
a cent of it goes into the whole- 
sale price of Bates Shoes. Our 
Cost-Figuring Department prob- 
ably doesn’t know the price of 
a page ad in the great weekly 
magazine. 

Bates Dealers know from past 
experience the helpful influence 
upon their local trade created by 
our advertisements in the SAT- 
URDAY EVENING POST. It’s 
another feature of the valuefof 
the Bates local agency franchise. 


A. J. BATES COMPANY 


Central Distributing House 


328 WEST MONROE ST., CHICAGO, ILLINOIS 
General Offices, WEBSTER, MASS. 
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Cincinnati Travelers Hold Banquet 
and Dance 


The third annual banquet and dance 
given by the Cincinnati Association of 
the National Shoe Travelers, February 
19, was in every respect a huge success. 
After enjoying all that the menu called 
for, the gathering of jovial shoe men 
with their wives heard with much ap- 
preciation selections by members of the 
Goetz Quartette accompanied by Esber- 
ger’s orchestra. Toastmaster Chas. 
Van Ausdol who was also chairman of 
the reception committee, in his usual 
good form, called upon S. S. Fech- 
heimer, President of the Cincinnati As- 
sociation of the National Shoe Travelers 


Traveling, 


Activities. of our Trade Ambassadors 
On and Off the Road 


MMMM MM 





and George Mugavin, president of the 
Shoe and Leather Club. 

“Luke McLuke”’ widely known joke 
artist of the Cincinnati Enquirer was 
the special speaker of the occasion, and 
in spite of the presence of-ladies, Luke 
was prone to part with some of his 
latest and most entertaining thought. 
Luke says the longer skirts and higher 
shoes which women are now wearing 
will give some of the old boys a chance 
once more to look at some of their 
favorite tall buildings. The latter part 
of the evening was spent in dancing. 


C. J. Bobay Finds Missing Auto 


C. J. Bobay, salesman for E. T. 
Wright Co., visited the Elks Club dance 


Shoe Salesmen 


153 
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on Saturday night, February 15th, after 
enjoying a very pleasant evening, he 
bid his many friends good night with 
the intention of speeding home in his 
automobile, but lo and behold, when he 
went to get his machine, it was gone. 
After several hours of futile search, Mr. 
Bobay called for the assistance of the 
police, who, after several hours’ search, 
located the car in the Southern part of 
the city, minus gasoline, but none the 
worse for wear and tear. It was sug- 
gested to Mr. Bobay that he leave his 
address in a very conspicuous place in 
the machine, to enable the return of the 
car to his home, should any of his 
friends care to use his machine. 





Brown Shoe Company’s Semi-Annual Dinner 
Tendered Two Hundred Travelers and Officials 





SALESMEN OF THE BROWN SHOE CO. IN CONVENTION IN ST. LOUIS 


After-the-war and readjustment prob- 
lems: were the chief text of the semi- 
annual dinner of the Brown Shoe Com- 
pany’s salesmen, which was held at the 
Hotel Statler, Wednesday, February 19, 
and attended by 200 traveling men and 
officials. 

The attendance was a double cele- 
bration, first of the big total of 
shipments made during 1918—more 
than $32,000,000—and second, of the 
ending of the European war which has 
interfered so seriously with domestic 

‘business affairs. 


President John A. Bush - discussed 
after-the-war business problems and 
declared his belief that business would 
be better than ever before. Incidental 
to his address upon general conditions 
was the positive statement that while 
manufacturing economies were being 
studied to reduce costs, he felt it cer- 
tain that there would be no material 
reduction during 1919 in the price of 
shoes, in fact, he anticipated some 
advances. 

George Warren Brown, Chairman of 
the Board, was not in attendance as is 


his usual custom, but a message was 
delivered for him to each of those pres- 
ent. Following the dinner the selling 
force received its samples for the late 
Spring and Summer and early Fall lines 
and departed for the various territories, 
having pledged a minimum of sales for 
1919 of $35,000,000. Previous to their 
departure a group photograph of the 
sales force was taken in front of the 
“White House,”’ the name given to the 
headquarters building of the Brown 
Shoe Company at 17th and Washington 
Avenue, St. Louis. 
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HOES 


of? POSNER’. 


Hin a 
and Young Ladies 
Pull Big and Steady Trade 


The best proof of this can be found in our 
own sales records. 


Quality -Wear - Style and Price 
have created and upheld our wonderful 
popularity. 

Dr. Posner’s shoes make staunch friends— 
and keep them. 
Very nearly three hundred styles are carried 


In Stock 


and these are the prettiest and sturdiest 
shoes imaginable for little feet. 

They are all made over specially, scientifically- 
designed lasts that insure perfect comfort. 
Our tremendous stock includes many fine, 
fast-selling novelties as well as the staple 
styles. 

INQUIRE NOW about our dealer’s proposi- 
tion. Be one of the “live wires” to get in on 
this. We will show you a sure way to boom 
your business. 


Dr. A. POSNER SHOES, Inc. 
140-142 West Broadway NEW YORK CITY 


FACTORY: 141-151 ROEBLING ST., BROOKLYN, N. Y. 


Look for Sign of 
this Dependa- 
Trade Mark bility 














RUSSET VICI 


1-6 No Heel... .. . .$1.60 
3-8 Sp. Heel....... 2.00 
Stocked in lace and but- 


ton. 


PATENT LEATHER 


Biicccccdnncvede $1.85 
1-6 No Heel, Cloth Top, 

$1.60 
ake sseeadead 1.45 


3-8 Sp. Heel....... 


















WHITE NUBUCK 
1-6 No Heel... ... .$1.60 
2.00 







PATENT LEATHER, 
GUN METAL AFRI- 
CAN BROWN, TAN 


VICI 
1-6 No Heel....... $1.50 
3-8 Sp. Heel....... 1.75 
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Iowa National Shoe Travelers’ 
Awarded Silver Loving Cup for 


Increased Membership 


The Iowa National Shoe Travelers’ 
Association was awarded the Silver 
Loving Cup for the largest increase in 
1918 membership. This cup was re- 
ceived by the Association on February 
15, and was sent by the president of the 
association, J. P. Byrne. It is certainly 
a fitting mark of appreciation to the 
Iowa National Shoe Travelers’ for their 
good work in this direction. 

The next meeting of the Iowa Na- 
tional Shoe Travelers’ Association will 
be held in Des Moines at the Chamber 
of Commerce on today, March 1, at a 
one o'clock luncheon. The members 
of the association assure the “‘Recorder”’ 
that it intends to make this meeting a 
membership drive on the strength of the 
valuable trophy just received. 
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To Establish Welfare Committee 


The association expects to establish a 
welfare committee to look out for the 
interests of its fellow members, those 
who are ill or in need. It also expects to 
establish an entertainment committee 
to provide for social functions; an edu- 
cational committee to make its meetings 
interesting and profitable; a local pub- 
licity committee to give its local press 
correct information as to its various 
activities, social and otherwise. 

The legislature is now in session in 
Iowa. The Iowa National Shoe Trav- 
elers’ Association wish a law requiring 
all hotels to post their rates in the 
rooms of the hotels. 


Election of Officers on March 11 


At the next annual meeting an elec- 
tion of officers is to take place in Des 
Moines, March 11, at ten o’clock, at the 
Chamberlain Hotel. The election of 


officers is to take place at this time, as 
the Iowa Retail Shoe Dealers’ Conven- 
tion takes place at Des Moines, also on 
March 10, 1] and 12, at the same place. 
This brings every shoe traveler to the 
important convention. It is very de- 
sirable to have all non-resident members 
present at that time. 

Three New Members for Iowa 

Association 

This week three new members joined 
the Iowa National Shoe Travelers’ 
Association: C. C. Warren, who rep- 
resents the Florsheim Shoe Co., resi- 
dence, Des Moines, Iowa; Horace 
Bacon, representing Weyenberg Shoe 
Co., Milwaukee, Wisconsin; F. W. 
Crawley, Central Shoe Co., Kansas 
City, Missouri. 

J. E. Wm. Prescott, secretary-treas- 
urer of the Iowa National Shoe Travel- 
ers’ Association expects to start out 
with a Fall line within a few days. 








SALESMEN OF THE INTERNATIONAL SHOE CO. AT BANQUET DURING BANNER CONVENTION 


This picture was taken at the Statler 
Hotel on the evening of Tuesday, 
February 18, immediately after this 
assemblage of salesmen had taken place. 
There were seated at round tables in 
this banquet hall 640 men comprising 
the officers and directors, factory and 
department heads, and the entire sales 
force of the International Shoe Com- 
pany’s three selling branches, the 
Roberts, Johnson & Rand Branch, the 
Peters Branch and the Friedman- 


Shelby Branch. All told there are 415 
salesmen whose shipments for the year 
1918 aggregated the enormous sum of 
$52,000,000. Their ambition this year 
is to sell not less than $60,000,000 worth 
of shoes. The twenty-eight factories 
of the International Shoe Company are 
organized on that basis for this year’s 
work. 

Among the speakers of the 
evening were Mr. Frank C. Rand, 
president of ‘the International Shoe 


Company, Mr. Jackson Johnson, chair- 
man of the Board, Mr. John C. Roberts, 
vice-president, and Mr. W. H. Moulton, 
general superintendent of factories, as 
well as others on the Board of Directors 
and among the various sales force. 
Mayor Kiel of the city of St. Louis, 
ex-Governor Joseph W. Folk, as well as 
Rev. Dr. MclIvor were also special 
speakers of the evening. Sales plans for 
the reconstruction period were dis- 
cussed. 
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snot 
Hop 


N saaeal Hot Shot! 


An early and fortunate purchase enables us to offer . 
these smart looking Levor’s White Glazed Cab. 5 eye- 
let Oxfords, full Louis heel, aluminum plate, hand 
turned, B, C and D widths. Stock No. 970. 








On the Sues NOW! 


READY TO SHIP! 


NOVELTY SHOE COQ. 


“The Fastest Growing Shoe House in the West’’ 
NOVELTY SHOE BLDG. 


30-32 S. WELLS STREET, CHICAGO 


Detroit Office, Room 14, ewdinnd Bldg. 
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**Ash’’ Kennedy, Ogden, Milwaukee, 
Shoeman and Some “‘Good Dope’”’ 


“Ash” Kennedy, who travels Ohio 
and Western Pennsylvania for the Og- 
den Shoe Company, Milwaukee, is send- 
ing an attractive announcement folder 








“ASH” KENNEDY 
Who covers Ohio and Western Pennsyl- 
vania for Ogden Shoe Co., Milwaukee 


to his many friends among the retail 
shoe merchants of those states. This 
folder is in birch bark effect, which 
when opened shows a framed picture of 
‘“**Ash’ Kennedy, the Ogden Milwaukee 
Shoe Man,” and some “Good Dope” at 
“‘Ash’s” right hand. 

“Ash” has also written a message 
which is worthy of reproduction: 
“Occasionally I run across things that 
are good points in the most fascinating 
game in the world—‘Business.’ I shall 
pass some of the best ones along to you. 

‘My doctrine and the principles upon 
which I do business are well expressed 
on the opposite page. 

“Ogden’s Fine Dress Welts for Men, 
make easy the living of these principles. 

“Sincerely yours, 
(Signed) Ashley Kennedy.” 

The “Good Dope” which “Ash” quotes 
from the ‘“‘New Idea” is as follows: 

“Hats off. Here comes the biggest 
man in business—“The Customer’—the 
man who buys your goods. 

“From ‘boss’ to scrub boy, you are 
there to serve him. His wishes are law 
unto you. What he wants he gets. 
He is the man we all bow down to. 

“It is to him we owe our business. 
No line of trade can be carried on with- 
out customers. You win or lose, ac- 
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cording as the customer stands by you, 
or falls away. 

“At his nod everyone in the store 
‘gets a move’ on themselves; and if he 
looks angry and ‘cuts up,’ the whole 
shop is overcast with gloom. 

“Consider the customer, therefore— 
cultivate him. 

“Make his path to your store a broad 
and easy one. 

“Remove from it every bump, hin- 
drance, and annoyance. 

“Be tactful, enter not into argument 
with him; take Marshall Field’s saying 
to heart; “The Customer is Always 
Right.’ 

“You cannot succeed in business with- 
out satisfied customers. 

“Serve the customer well and he will 
serve you better. 

‘Neglect or mistreat him, and he will 
rise up and smite you.” 


Philadelphia Shoe Salesmen Dine 
and Smoke 


The annual “‘Dinner-Smoker’’ of the 
Philadelphia Shoe Travelers’ Association 
held on February 19, on top of the roof 
of the Hotel Bingham, in that city, was 
certainly indicative of the fact that the 
organization, although one of the young- 
est of the Associations affiliated with 
the National Shoe Travelers’ Associa- 
tion, is surely a lusty infant and that 
its membership roll is thoroughly rep- 
resentative of the sales end of the shoe 
industry in this city. 


Two Hundred and Fifty Attendance 


An attendance of upwards of two 
hundred and fifty members of the asso- 
ciation and their guests assembled at 
seven o'clock, in the evening, and took 
their assigned places at the tables for 
the material preliminaries of the meet- 
ing in the form of an admirable dinner. 

Following this, President Raphael, as 
toastmaster, introduced the first speaker 
of the evening, John A. Cleary, of the 
Philadelphia Sales Club, Sales Promo- 
tion Department of the Cadillac Motor 
Co. 

Mr. Cleary talked most interestingly 
on some aspects of selling, after first, in 
compliment to his audience, giving 
many instances of footwear as a subject 
in classical literature. 


Value of Direct Sales Letters 

Speaking particularly of sales, Mr. 
Cleary drew attention to the value of 
direct sales letters to customers, not 
only for the retail shoe merchant, but 
for the traveling man himself. 

He showed how continued interest 
was maintained on the part of the cus- 
tomer by this means, with the result of 
holding the account and increasing the 
percentage of sales to the customer. 
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He laid particular stress upon the 
necessity for the letters to say the right 
thing, and gave an example taken from 
the shoe trade of how not to write let- 
ters, showing some correspondence from 
a retail store to its tustomers. This 
letter started off with the comment that 
shoes were not what they appeared to 
be, that they were camouflaged and did 
not have value, but that a certain dress- 
ing would help prolong their life and 
give them a better appearance. This 
letter he said, going to a man who had 
just bought two pairs of shoes at a cost 
of $24.00, created such an impression 
that it resulted in correspondence be- 
tween the customer and the manufac- 
turer of the shoes themselves. The ob- 
ject of this illustration, Mr. Cleary ex- 
plained, was to show that sales letters 
should always create confidence, not 
destroy it. : 


Dr. Warren P. Laird Talks 


Following his talk, the toastmaster 
introduced Dr. Warren P. Laird of the 
faculty of the Architectural School of 
the University of Pennsylvania, who 
discussed the proposed bridge between 
Philadelphia and Camden, which he 
stated was now in a fair way to be con- 
structed. This will be the second larg- 
est span in the world and will have many 
business advantages. 


These were the only formal addresses. 
The remainder of a very enjoyable even- 
ing was devoted to a cabaret entertain- 
ment of unusual merit. 


Rochester Travelers Plan Style 
' Show, July 7th to 12th 


At the weekly luncheon of the Roches- 
ter Association of Traveling Shoe Sales- 
men, Chairman Clarke Rowley an- 
nounced that the dates for the Semi- 
Annual Style Show had been set for 
July 7 to 12, inclusive. 


Honorary Memberships Including 
**Recorder’”? Man 


Application for membership was re- 
ceived from John S. Fox of the Leach 
Shoe Company,:and the resignation of 
George E. Woodcock of the Sherwood 
Shoe Company was received and ac- 
cepted, as Mr. Woodcock has given up 
the road and will devote his time to 
work of an executive nature. 

As a mark of respect, and in appre- 
ciation of Mr. Woodcock’s services for 
the association, a special meeting was 
called for February 25th, for the pur- 
pose of electing Mr. Woodcock an 
honorary member of the association. 
Others proposed for this honor were 
J. G. Menihan, M. E. Story and R. L. 
Seward of the “Boot and Shoe Re- 
corder.” 
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Shoe Announcement of Large . 
nee to the Women of This City 


Shoe Service 
The Hudson Store Has Added to Its 
the Complete Line of the Well-Known 


SHOES 


This is another link in the complete Hud- | they were int 
son Shoe Shops. We are stopping at nothing 
that will help to make our “shoe service .of 
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The Experience of “Dorothy Dodd” Merchandisers 


THE J. L. HUDSON CO., DETROIT, MICH. 


Dorothy Dodd Shoe Co., 
Boston, Mass. 

Gentlemen: Regarding the success we have had with 
the Dorothy Dodd Department which we installed in con- 
nection with our main shoe department last September, 
as you know we considered for some time the advisability 
of putting in Dorothy Dodds, but before doing so gave 
careful consideration to other lines in the same grade. 
We finally reached a decision that they were one of the 
best lines of popular priced women’s shoes manufactured. 
We opened up our Dorothy Dodd section on Septem- 
ber | last, and results have been even greater than we 
anticipated. 

During the six months penod ending February we 


made an increase in our women’s department of fifty-two 
per cent, and we feel that Dorothy Dodds helped very 
materially in our making this gain. 

We would have sold a great many more Dorothys pro- 
viding our original purchase had been heavier, but the 
stock department helped us out to quite an extent in tak- 
ing care of our needs during the season. 

Taking our sales at retail and our average monthly in- 
ventory at retail, our figures show that we have turned the 
stock three times in five months, or better than six times 
per year. 

Yours very truly, : 
J. L. HUDSON COMPANY, 
Per C. S. Heath. 


THE TRADE -DRAWING POWER OF THE “DOROTHY DODD” TRADE 
MARK IS PROVED EVERY DAY IN GOOD STORES EVERYWHERE 


Dorothy Dodd Shoe Company, Boston, Mass. 
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“Come, Come to Ohio, Come! 


199 


Is the Cordial Invitation to the Convention of the Ohio Retail Shoe Dealers’ 
Association, New Southern Hotel, Columbus, March 3, 4, 5 


HAT promises to be the biggest affair ever pulled COME! COME! COME! COME! COME! 
\ \ off by the shoe men of Ohio will take place at the TO COLUMBUS ON MARCH 34, 4th, 5th. 
New Southern Hotel, Columbus, Ohio, when the Speeches by 
Ohio Retail Shoe Dealers’ Association will hold its Ninth Governor Cox, Mayor George J. Karb, shoe manufac- 


Annual Convention. 


An attractive poster has been sent to every merchant in 


the state, reading, as follows: 
THREE RING CIRCUS. 
AND ELEVATED STAGE. 


The Biggest Thing Ever Pulled Off by the Shoe Men of 
Ohio. Don’t Fail to Come Yourself and Bring Your Ladies 


turers, shoe wholesalers and shoe retailers. 


Entertainment—Big Banquet, Theatre Parties, Jazz 
Smoker and Vaudeville. Professor Hoenig’s Double Quartet. 
World Famous Entertainer, Schermerhora. 


**Ohio Will Be There’”’ 


and Department Heads. Three Days Jammed Full of En- The convention program is given herewith. At the bottom 


tertainment and Instruction. 


of this convention will be noticed the mention of the National 


NO REAL SHOE MAN CAN AFFORD TO MISS THE Convention at Boston, January, 1920, and the fact that 


GOOD THINGS WE HAVE PREPARED. Ohio will be there. 
= 
4 © 
PROGRAM Besente— Back Activities — Buyers’ Memos,” The Chas. Meis Shoe Co., Cincinnati; The Cady- 
a 7 a a. Cee. Olio: “What nd, —- Shoe Ft: Cleveland: —. Ch se e<. ‘ 
: ent of Novelties to Buy, ar evelan Incinnati; wi ie op Co., St 1s; 
Monday Morning, March 3, 1919 Ohio; “Clearance Sales—Successful Methods,” Johansen Bros. Co., St. Louis; Goodyear Rubber 
Registration of visiting shoe merchants; dis- V. C. Wene, Columbus, Ohio; reports of Nominat- Co., Akron, Ohio; Converse Rubber , Chicago; 
tribution of badges and entertainment tickets; -- a Sy ae election of officers; adjournment Lege 2 Woolen Mfg. Co., Mishwaukee, Ind. 
lad hand extended to fellow shoe merchants by 12.30 P. M. The Sg te gy A Co. .» Parkersburg. Ww. 
Reception Committee; meeting of officers and Final session 2.30 P. M. , Meeting called to Va.; The Scholl Mfg. Co., Chicago; The B. F. 


directors; first look at exhibits. 

1.30 P. M. Convention called to order by Pres- 
ident H. C. McLaughlin; national anthem sung by 
convention under the leadership of Professor Karl 
Hoenig; invocation by Rev. E. F. Chauncey, 
Pastor of Trinity Church. address of welcome, 
Honorable George J. Karb (elected for life), Mayor 
of ‘““Good Old Columbus Town;”’ roll call of "officers, 
reading of minutes, reports of officers; “Craft 
Associations,” A. F. Sloane, Field Secretary, Na- 
tional Shoe Dealers’ Association; ‘“The Shoe Busi- 
ness Under Reconstruction Conditions,”’ Frederick 
A. Miller, H. C. Godman Co.; “Are You Hitting on 
All Fours?’’ Harvey R. Young, Columbus Dispatch, 
appointment of committees (nominating, resolu- 
tions and by laws); adjournment. 


Monday Night, March 3 


Convention Hall, 7.30 P. M., work and play 
session; round tabie discussion "ander leadership 
of A. F. Sloane, Oxford, Ohio; “Advertising,” Dr. 
Chas. Spatz, Columbus, Ohio; “Window Trim- 
ming,’ August P. Herman Chillicothe, Ohio; 

“Store Service,” Jack Schaeffer Dayton, Ohio; 
“Stock Turn Over,”’ John F. Raab, Toledo, Ohio; 
““When to Reorder Good Sellers,”” Harry R. Rogers, 
Cincinnati, Ohio; “Do Sales of Findings Create 
New Business,” P. W. Crawford, Lima, Ohio. 

Jazz smoker and foot light frolics under direction 
of Professor Karl Hoenig. 

Women’s theatre party meets gt Hotel Southern, 
7.30 P. M. Hostess, Mrs. Earl B. Bell. 


Tuesday, March 4, 1919 


9.00 A.M. Meeting called to order, talks by 
the following; and subjects “Maintaining Staple 
tocks,”’ Thos. W. McGovern, Riley Shoe Com- 
any; ““The Lessons Taught by Government War 
estrictions,”’ C. K. Chisholm, Cleveland, Ohio; 
“Women Executives in the Shoe Business,” _Miss 
Mary L. Roberts, The F. & R. Lazarus'Co.; “‘Bet- 
ter Feet,” Dr. L. R. Thompson, Scholl Mfg. = 
pany. 
Entire afternoon of March 4th given over to 
— ~~ of display booths oan _ le Lines. 
evening, March . M., annual 

banquet, Hotel Southern, Winter y Aor hon Toast- 
master, Honorable George J. Karb, Mayor of 
Columbus; speakers, address b Honorable James 

. Cox, Governor of Ohio; ““The Passing of Iron 
Heels,” James Schermerhorn, Detroit, Mich.; 
“Battle in the Air ‘Over There,”” Lieutenant 
Walter L. Avery, 95th Aero Squadron, German 
prisoner of war, U.S. Aviation service; songs and 
music under direction of Professor Karl oenig. 
Women’s dinner followed by theatre tre, party. Host- 
ess, Mrs. Earl B. Bell and Reception mittee. 


Wednesday, March 5th 


Meeting called to order; ‘‘Mutual Fire Insur- 
ance Success ed,”” Henry Hageman, 
Treasurer Shoe Insurance Co.; Shoe 


Men’s school session, vg, se 
H. C. McLaughlin, Cincinnati, ie; .“ 





order by new pr t; new b and good of Goodrich Co., Akron, Ohio. 
association; general discussion; the outlook after 
ee eee: OO eee — ————_—_____O—_x—— 





The officers ‘of the State Association are: H. C. e ° 

Mcl hlin, pr Ci C. K. Chis- 

holm, = president, Cleveland: 'T. H. Seibert, Alfred Einstein 

vice president, Columbus; right, treasurer, . : 

Springfield; Henry Hageman, secre , Hamilton. Of J. Einstein, Inc., Has a Word to 
The directors are: John F. Raab, ‘oledo, 1919; Say on the Cloth Situation 


G. H. Geist, Zanesville, 1919; A. 3; Woll, Cin- 








a 1919; John F. Rosino, Sandusky, 1920; The “R der” ° 
G eor m Schoner,, Canton, 1920; W. W. 5, Goulter, . The ecorder”’ representative made 
ellefontaine, » He erman, icothe, _ d H , 
<a; iat Geannen, Meee eas a call at the Boston office of J. Einstein, 
Clark, Cleveland, 1921. a Inc:, 30 South Street, and had a very 
tt z 
Cua ooo! Poel poe ne interesting talk with Alfred Einstein of 
O.S. R. D. A.; John J. Baird, chairman, Columbus this firm. 
has Club; Rn. Cc. Dunlap, V. C. Wene, Louis J 
Bamberger _ a ae ice te Mr. Einstein showed some attract- 
ittee— : ‘ a 
rt E. Pitts, TH Seb ba - nag ive samples of the various lines of 
tert t and B ommittee— i i i i 
ee ie y ay sy, oe cloth which his company is selling to the 
R. Mahanna, Wm. Hast. leading shoe manufacturers of the coun- 
Press and Publicity pag ye J. Bergman, 
chairman; A. E. Pitts, Dr. Chee, Spatz. try. 
am Committee—T. Seibert, chairman; Style Service and Price 


John J. Baird, R. C. ve By Louis Bamberger. 


Dis; lay a and Hotel Committee—Louis “np . ‘i 0s P 
Bamberger, dae, Cm Uae, Walter For style, service and price,’ said 
aird. ° ° éa 
Registration Badges and Credentials Committee Mr. Einstein, Our Oxperence has 
—Henry Hageman. proved that cloth top footwear answers 
Reception Committee—J. M. Ryan, chairman; overs commnet sendidtes wr 
George, bley, 3 W. Rie, Donah Rhodes, 7 § q : n fact, 
m. Gambley, . onahue, Wm. 
Relthel Allan Evans, J. L’ Reed, AL. Carlisle, every merchant knows that to secure 
J. A. Farrell; R. v. Zartman, - i Masiers A.D: volume sales, shoes must be merchan- 
jane g | Scheider. colli e es , 4 dised on a basis of reasonable variety in 
Women’s tion Committee—Mrs. rl B. . 
Bell, chairman; Miss Mary L. Roberts, Miss Helen styles and _— . 
Wood, Mrs. Louis Semen Mrs. Wm. E. Russell The public which now shops for shoes 
Mrs. L. J. Bergman, Mrs. ain, Miss Carrie 


Dann, Miss Laura’ Charlton, Miss Helen Joyce, with the thought of buying style and 


>. 5 gy Elma Clark, Miss Lida quality at a moderate price may be 
Sergeants at Arms—W. E. Russell, W. B. Hard- served with a high quality cloth top 


C. Greiner, Walter Baird. ad 
ing Ohio" Hotel ‘Sh Shoe Dealers’ Association is boot at from $8 to $12. 
indebted to the following manufacturers and job- 
bers who have contributed financially to the sup- 

Te hen Go ehein Basith Shoe Co. Colsmbes; Going to Des Moi 
win Smi oe Co., Colum oad 
The John ‘Fenton Shoe Co., Columbus; The M mg Oo es omes 


El a bus Co., Columbus; The Ril * ool * ° 

+g me TheC on Sf Shoe og M. H. Marienthal will be at the 

lumbus; The he Bradford Shoe Co, Columbus; ihe Hotel Chamberlain, Des Moines, Iowa, 

Shoe Co. ow Gal cmabus; The, Marion Rubber Co. E March 10, 11 and 12 in the interest of 
; t ‘oe Co. 

Ten States Rubber Co. Columt 3 The Capital the T. R. Emerson Shoe Company, Inc., 

Columbus; Columbus New York, on the occasion of the Iowa 


a, Rubber Co., 
Rice & Hutchins Co. Cincinnati; Shoe Retailers’ Convention. 


ther Co., Columbus; The A. D. ‘Kactzel Co., 
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GOODYEAR WELT 


SPRING BOOTS 


IN STOCK 
READY TO SHIP 


Two numbers that meet every 
demand for a popular-priced, 
snappy shoe for women. Our 
“In Stock” Department also 
carries low cuts. Send for Cat- 
alogue. 


BLACK GLAZED KID 


Terms: Net 30 Days 


BLACK GLAZED KID 
Style B 597 $6.25 
Eight Inch ——— Black Glazed 
Kid, Perfora Imitation Tip, 
18-8 Leather Half Louis Heel, 

Blind Eyelets, 


AAA, 4% to 8; AA, 416 to8; A, 
4to8; B,3to8; Cand D, 2% to7. 


GOODYEAR WELT 


Style B 582 $5.75 
ight Inch Height, All Black Kid, 
14-8 Military Heel, Goodyear Welt, 


CP Forg & ( Oy Bahennsen men 
ROCHESTER,N.Y. 
New York Office, 127 Duane St. E. H. Talbot 








HOW TO READ A BANK REPORT 





Report of American Trust Co. to the Bank 


(4) “Acceptances” 


The Federal Reserve Act increases banking service by 
allowing banks to guarantee or accept drafts drawn against 
commodities. The seller of goods, therefore, can get his 
cash at once without waiting 30 days or more. These 
appear on the Statement as “Customers’ Liability on 
Acceptances.” 


The issuing of acceptances is carefully safeguarded. The 
bank can in turn get the cash for them by rediscounting 
at the Federal Reserve Bank, which issues its Federal 
Reserve Notes against them. Thus the bank’s guaranteed 
debt becomes liquid money. These items appear on both 
sides of the statement, as they are an asset of the bank and 
yet the bank is liable for the payment. 


In our next advertisement we shall consider notes rediscounted 
and “Investments.” 


Commissioner, Nov. 1, 1918: 


ASSETS 


Notes Rediscounted $ 1,597,811.12 
Customers’ Liability on 

Acceptances 408,000.00 
Cash 4,907,770.56 
Demand Loans 5,146,474.97 
Time Loans 16,847,160.36 
Investments 2,540,169.28 


$31,447,386.29 
LIABILITIES 
$25,786,343.65 
2,655,231.52 
408,000. 
1,597,811.12 


$31,447,386.29 


Pp 
Surplus Earnings........ ; 
Acceptances.............. 
Rediscounts.............. 


AMERICAN TRUST COMPANY 


Member 
Federal Reserve System 


50 State St., Boston 


Bunker Hill Branch 
City Square, Charlestown 


The fourth of a series of advertisements 
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plete line. 
The MENZIES SHOE CO. 
MILWAUKEE, WIS. . 
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ONS TANT COM TORT 





IN STOCK STYLES 
A Specialized Line of 


BLACK 
COMFORT SHOES 


STOCK No. 113 
KID PLAIN TOE, LACE OXFORD 
IN-STOCK, B, C, D & E WIDTHS 

PRICE $3.50 

STOCK No. 119 
BLUCHER OXFORD, SAME 
GRADE, WIDTHS AND PRICE 
AS ABOVE. 


AULT WILLIAMSON 
SHOE CO. 
AUBURN -: MAINE 





SMITE ee 
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Put On Like Rubbers! 
Can you do that — any other heel? 
Think what an appeal 


_Put-On 


Detachable 
RUBBER HEELS FOR WOMEN 


will make to your women customers and how 
they will i increase your rubber heel business. 

You can’t afford to be without them. 

Made in sizes and colors to fit all French, 
Louis and Cuban Heels. Retail at 50c per pair 
with liberal trade discounts. If your jobber is 
not supplied, address 


Robert E. Miller, Inc., 
{Sole Manufacturers 


11-13 Broadway New York 




















fpogue Sele 


PREMIER SPATS 


SATIN AND SILK MOIRES IN THE LATEST 
SHADES. ALL THE PREVAILING 
COLORS IN WOOL KERSEYS 


FOR IMMEDIATE DELIVERY 


Choque fovelty (3 i Sie 


Serfactirere OVoque Style <Jortios Em. Valentine 


Cincinnati, Ohio. — 























Window Display Fixtures 
A Wonderful set of Patented Interchangeable Window Display Fixtures 
for displaying Men or Womens’ Shoes. Set will give 10 Years Good Service in 
effective trade pulling window trims. 
The Fixtures you see above are only a very few of the designs that can be 
setup with the full set, besides hundreds of standard tens can be set up. 
Made of Oak, —_ Golden, Antique or Weathered Finish. Set is put up 
in a Hardwood Hinged Lid Storage ‘Chest, a a good place to keep the extra 
=——— Younits not in use. There are thousands of sets in daily use. 
No. 101 Set has 220 Interchangeabie Younits For Large Windows, $38.50 
No. 101% Set has 110 Interchangeable Younits For Medium Windows, $22.00 
No. 101% Set has 55 Interchangeable Younits For Small Windows, $13.75 
Send for catalog. Established 39 Years. Order direct or thra your Jobber, 


The Oscar Onken Co. 1150 Fourth Street. Cincinnati, Ohio, U. S. A. 
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Mae >raDnor 


Dark Mahogany Calf Bal, Perforated 
Vamp, Plain Imitation Tip, Small Invisi- 


ble Eyelets to Top, L Last, 15 inch Heel. 


An extra pleasing tan style. Mahog- 
any Tans are the favorites in ladies’ 
styles. A neat perforated effect in 
the vamp and imitation tip make 
this one a proven winner of ultra 
style. It is carried in stock. No. 402. 





Dark Mahogany Calf Bal Sizes: AAA, 5-8%; AA, 44-8; A, 4-8; B, C and D, 3-8. 


READY TO SHIP FEBRUARY FIRST 


WHITMAN & KEITH CO. 


MAKERS OF FINE SHOES 


Boston CAMPELLO Chicago 
“i ‘ii BROCKTON (“srarron°?), MASS., U. S. A. PEO cate 
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RITE-EASY 


Built by a patented process with the famous 


K-B Patented Innersole 


She most hvible and comfortable 
shoe made~ 









Manufactured and Carried in Stock by} 


CIVILIAN SHOE CO., 


WARD HILL, MASS. 





CATALOG SENT UPON REQUEST 


Stock No. 37 
Havana Brown Vici 


Whole Quarter Blu. 


Stock No. 30 
Black Vici 
Whole Quarter Blu. 
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Stock[No. 34 
Black Vici 
Whole Quarter Blucher 





Stock No. 92 
Tony Red Bal 
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$2.87” per pair! 


Special purchase 
many months ago 
enables us to sell 
them now at this 
unheard of price. 























IN STOCK 


Order at Once! 


Lot No, 1106--Lady’s Black Fine Selected —_ Lot No. 1114--Lady’s Brown India Kid 8 1-2 
Cab. 8-inch Boot, Imitation Wing Tip, Mil- -inch Boot, Military Heel, Leather Trimmed 
itary Heel, McKay. Sizes 2 )4 to 7, 4 to 8, and Lined, Imitation Stitched Tip, McKay, 
5 to 8. D. and E Widths. Half case lots only. English Last. Sizes 3 to 7, 4 to 8, 5 to 8. 
(36 pairs to case.) D and E Widths. Half caselotsonly. (36 


pairs to case). 


Positively the best buy in women’s shoes on the 
market. In the face of advancing shoe prices, 
dealers can save big money by buying NOW. 
Sold in one-half case lots only, and every mer- 
chant will buy many cases. Send in your order 


TODAY. 


A. B. SHOE CO. 
26 S. Wells Street, - Chicago 


HMA EERE AHEAD HSE IEEE ASHE HAHAHAHAHA AERIS ISHIHARA SSSR HEHE 


HE MERE MEME HEHE TE ETE HEE 











“Did Not Slip, Stretch or Crack” 








Wm. P. Purfield, of Ann Arbor, Michigan, writes The Goodyear Tire & 


Rubber Company, Akron, Ohio as follows: 


Gentlemen: 


I operate a high grade Shoe Store 
and also a mcdern Shoe Repair Shop where 
quality of materials and workmanship are the 
first considerations. In view of the fact 
that I place quality first I am slow to ad- 
vocate new things until I have given them 
exhaustive tests in my Repair Shop. 


I was skeptical of Neolin Soles, 
but after I had given them a thorough trial, 
I found them extremely satisfactory. All 
the faults of other fibre soles seemed absent. 
Neolin Soles did not slip, or stretch when 
worn thin, or crack. I found them to be 
lighter in weight and that they wore from 
one and one-half times to five times as long 
as leather soles. I have never had trouble 
with their breaking where stitched, if 
properly attached, 


Yours very truly, 
WM. P. PURFIELD 


The experience of Mr. Purfield and hundreds 
of other shoe men offers abundant evidence 
in favor of the use of Nedlin Soles both on 


new shoes and for repair work. They are 
quickly attached, and are easy to sell—be- 
cause so widely advertised. They are always 


marked [leolin 


The Goodyear Tire & Rubber Company 
Akron, Ohio 


Neolin Soles 
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OUR SLOGAN— 
careful attention. 
We can please you. 
SHOE ILLUSTRATED 
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WHOLESALE TRADE ONLY 


CUSHMAN & HEBERT, HAVERHILL, MASS. 
BOSTON OFFICE 60 SOUTH ST.,.ROOM 25 

















MR.W.C.CUSHMAN IN CHARGE 

















A Step in the 
Right Direction 


Everybody who knows quality in Rubber Foot- 


wear will make straight for the store which 
displays the famous Firestone name. 


And your store needn't disappoint them! Just get 
in touch with the Firestone man. He can insure 
prompt delivery because of ample stocks. 


Don’t order until you see him! You want this 
new, different line, each number specially plan- 
ned for the work it must do. 


To carry a complete Firestone stock means that in 
boot or shoe, light or heavy weight, you have the 
line of specialized construction. It enables you 
to Rive your trade personal service and complete 
satisfaction. 


FIRESTONE TIRE & RUBBER COMPANY 
FIRESTONE PARK AKRON, OHIO 
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petemores 


Shoe Polishes 


QUALITY 


Dressings for All Leathers 
Dressings for All Weathers 


BOOT AND SHOE RECORDER 


The buying of this and that preparation for polishing shoes 
eventually leads to a stock of “stuff” in the findings depart- 
ment which sooner or later must be charged off as unsalable. 
On the contrary to confine one’s buying to a broad line like 
Whittemore’s, complete in everything necessary for keeping 
shoes spick and span, is to have an assortment of polishes 
which years of public use have popularized and made 
steadily salable. In order to have a paying 

findings department it is necessary to be discrim- 

inating. A small section of the store stocked 

with a few recognized popular articles is 

more to be desired than great space 

filled with everything and not 

have big sales on anything. 

You can safely buy 


BOSTONIAN CREAM—The ideal cleaner for kid and calf. You'll 
need a stock of the brown for brown glazed kid and mahogany 
calf- the cordo-tan for cordovan leather. Then there’s the white 
Bostonian for all colors of glazed Russia calf, vici or dongola kid or 
patent leather—also light and dark gray and any other color or shade. 


Whittemore Bros. Corp., Boston, Mass. 


Ask your jobber salesman or write for complete catalogue 








freely of Whittemore’s 
shoe. polishes for 
they sell 

freely. 





COVERED BUCKLES 


The present style trend toward Colonials and 
Tongue Pumps creates a large field for these. 

We have them in a wide variety of shapes : 
and sizes. 

Let us submit samples and prices. 


SCHIFF JEWELRY MFG. CO. 
403 BROOME STREET NEW YORK CITY 


4 











Fancy Spats 


Fine Grade Felt 


Well Tailored 
The Kind That FIT 


10 Button, Black, White, Castor, 
Dark Gray, Light Gray, Brown. 


$15.50 Dozen Pair 
The Lincoln Company 


General Shoe Store Supplies 
1508 Washington Ave., St. Louis 


iii iit 

















$2.75. 1462 (D Width) Dull 4 to 


5 to 8, $3.20,814 to 12, $3.65; 1214 


Catallog WILLIAMS, HOYT & CO., 





to 12, $2.75. Misses’ and Girls’ Sizes, ot 
also Oxfords and Barefoot Sandals to order. 


F40 Patent, 5 to 8, $2.80; 814 to 12, $3.20; 1214 to 2, $3.95; F41 
5 to 1% to 12, $3.20; 124% to 2, $3.95. F43 T: 
to 2, Not Stocked. 


and Childs, C and D Widths; Misses, D Width Only. 


Rochester, N. Y_ 


The Children’s shoes that give the maxium of service. Famous for high standard 
of ‘quality.The prompt “in-stock” service is an added advantage to the trade. 


| 1460(D Width) Patent 4 to 8, $2.45; 8% to a2, STOCK 
her Widths and Leathers, 


‘an, 
Infants 
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“Recorder” rates for space 
page per issue: 





CLASSIFIED AND OPPORTUNITIES DEPARTMENT 


Space 
linch..... $4.00 $3.00 $2. 
2inch..... 8.00 6.00 3S. 
3 inch..... 12.00 9.00 pe 
4inch..... 15.00 12.00 10. 


Payment in advance is required, 


1 time 7times 13times 26times 52 times queens eae One Dollar. Ads under this emg be my received 
75 $2 50 $2 00 up to five o’clock Tuesday P.M. When advertisers answers to 

. * come in care of this office, twelve words must be allowed in each adver- 

25 4.75 4.00 tisement for address. When advertisers desire replies forwarded direct 

75 7.00 6.00 to their address, each word of the address must be the 

o : . advertisement and paid for accordingly. Answers to ads. must be sent 





less than one-eighth OSITIONS WANTED. Three cents per word for each insertion 
p's Minimum amount accepted, sixty cents. For other “Want” ad- 
ertisements, five cents per w for each insertion. Minimum 








00 9.00 8.00 under letter postage. 


except when regular advertisers, as amounts are too small to open accounts 








SALESMEN WANTED 





l IVE WIRES WANTED—References and for- 
4 


mer employers must be named in first letter. 
Salesmen to carry our line of One Man's Shoe, 
Black and tan. To retail at $8. Wanted for New 
Jersey, West Virginia, Kentuc ky, Tennessee, Illi- 
nois, outside of Chicago, Wisconsin, Minnesota and 
also Greater New York. No objections to non- 
conflicting lines. Shoes in stock. Six per cent 
commission paid. No money advanced. J. Ralph 
Baker Company, Bridgewater, Mass. 
V TANTED—Salesmen to carry side line of 

“Vogue Style’ Spats. Quick sellers, good 
repeaters. Good territory open. Address Vogue 


Novelty Company, Commercial Tribune Bldg., 
Cincinnati, Ohio. 


ANTED—We have a good territory open for 

an experienced salesman to sell a well known 
and representative line of infants’ shoes and mocca- 
sins as a side line on a commission basis. We make 
the highest grades only. and have an established 
trade of seventeen years, catering to leading ex- 
clusive infants’ wear and shoe departments and 
retail shoe trade throughout the country. Answer 
with experience and references. Hyman Bros., 84 
North St., Rochester, N. 


. HOE SALESMAN WANTED—We are organ- 

izing a salesforce to cover entire country. 
Product high grade canvas rubber sole dress and 
sport shoes for men and women. Salesmen inter- 
ested in handling a live proposition as a side line 
write at once. State territory wanted. Give par- 
ticulars regarding self. Cambridge Rubber Co., 
Cambridge, Mass 

IDE line salesmen to represent two popular 

priced numbers arch supports. Liberal com- 
mission. Address B213, care Boot and Shoe 
Recorder, 207 South St., ‘Boston, Mass. 

ALESMEN WANTED—To cai “Federal 

Shoes for Boys” in several Mid le Western 
territories. Unusual line, in stock; comm 
only. Address in confidence Fi details of 
experience, Federal Shoe Co. I Lowell, Mass. 


Salesmen Wanted 


Salesmen who have had expe- 
rience selling Southern trade. 
State territory preferred. We 
carry a large stock of ladies’ shoes 
on the floor. 

Harry M. Husk Shoe Company 


Women’s Shoe Specialties - 


327 W. Monroe St. Chicago, Ill. 











ANUFACTURER of Men’s Dress Welts 

is changing from Jobbing trade to 
Retail trade. Needs several salesmen and 
side-line salesmen in all parts of the coun- 
try. Samples will be ready March 15th. 
Line is cut from Pfister & Vogel’s Gun 
Metal and Tan Lotus, and A. C. Lawrence’s 
Tan side. Gun 4.15, Tan Lotus 4.60, Tan 
side 4.30 less four per cent, thirty days. 
Six per cent straight commission will be 
allowed salesmen. Correspondence treated 
confidentially. Address B232, care of 
and Shoe Recorder, 207 South St., Boston, 
Mass. 

















SALESMEN WANTED LINE WANTED 
WANTED—Live wire salesman, acquainted Waar Py, line of in stock shoes for 
with shoe and Finding Trade, to sell Cotero and — within hundred mile 
Toneue Pads, either straight or side line. Cotero ann eae will be ly covered. Address 
Cushion Mfg. Co., Burr Bldg., Scranton, Pa. B217, care Boot and Shoe Recorder, 207 South St., 
Boston, Mass. 
GALESMAN— Long | experience, ability, refer- 
to re 


personality, desires 
UNUSUAL OPPORTUNITY quemninatee or Bn anywhere in the sited 
States. Write B218, care Boot 
° and Shoe Recorder, 207 207 South St., Boston, a 
Traveling Salesman for lowa WANTED Line men’s or women’s 
s gy Ay McKays or Welts, Toe Rit Miiite 
CHICAGO TRADE MARK  CHIL- ioe. Glee MN cantindea ~ my bm weet 
DREN’S LINE, 250 SAMPLES, INFANTS’ B207, care Boot and pore R Recorder, 207 South St., 
TO YOUNG LADIES’. TURNS, WELTS, Boston, Mass. 
McKAYS. ESTABLISHED TRADE. MEDI- 
+] UM AND BEST GRADES. STOCK B-C-D 
WIDTHS. APPLICATIONS ONLY CON- 
SIDERED FROM EXPERIENCED ROAD 
MEN THAT TRAVELED IN IOWA. STATE FOR SALE 
AGE. MARRIED OR SINGLE AND FULL 

















PARTICULARS. ADDRESS B231, CARE . 
OF BOOT AND SHOE RECORDER, SE- 6 ae ee oe Sen Coe 
CURITY BUILDING, CHICAGO. locations. eteentoes leases. The Daniel Shoe 


Company, Wichita, Kansas. 


OR SALE—Eighteen Singer Sewing ‘Machines, 
twelve slightly used, but guaranteed in perfect 
condition; = —— y new, ene as they 
were receiv rom factory. 0. 62-25. 
POSITION WANTED Plain stitching upon light or medium fabrics, also 
closing lining and stitching top facing on shoes. 
OSITION WANTED—Twenty year experi. One nese one looper. speed, 3.200 stitches per 


enced shoe clerk, at liberty March 1. Can take 
charge, trim windows and speak French. Best oo — Machines may be seen at plant, 


references. J. A. Boivin, Waterville, Maine. 
OR SALE—500 pairs Men’s knee boots, first 

















‘APABLE retail shoeman from Middle West 
wants position in mountain states or Pacific i SS... pana | 4 — Oo ready ae. bs 
Coast. Age 35, married, experienced, reliable, th St.. Bustos, jm ecorder, 


energetic, ten years buyer and manager ladies’ 
and children’s shoes of the better class. Adver- 
tising and turn over. Graduate practipedist, foot 
= ort —— neat ra ae 
salesman not afraid to start at the ttom where 

there is room at the top. References. Address WANT ED TO PURCHASE 
#226. care — and Shoe Recorder, 207 South 
5 oston, Mass. 


Pe ee 2 bee et eee of ANTED $6,000 to $10,000 exclusive Shoe 














shoe store or ee. Ten a ed experi- 


ence as buyer and mani Best of references Stock and Fixtures in good Factory 
furnished. Address, Shoe an, 318 West Cevallos Town, Population 10,000 to 25,000. Good 
St., San Antonio, Tex. clean stock’at right price. Kindly give all 





information possible also size and location 
of room and rent, annual business. Ohio 
or Michigan preferred. Add 43 Reb 























LIN E WANTED . St. East, Palestine, Ohio. 
— eee line of turn beste 9 ~ 
shoes to sell department stores an igh grade 
retailers. Commission basis only. Territory, New WANTED FOR EXPORT 
Jersey and Eastern Pennsylvania. Answer B230, w Sellers 
Boot and Shoe Recorder, 207 South St., Boston, Discontinued 2 Numbers 
Mass. Yo UR Suceiue Seoche 
I AM open for a proposition oom a house who En Stocke FOR SH 
would want to be repr nl and CA 
Arkansas. Can show gilt edge references. Have NEW W YORK EXPORT 
one — in the above states eight years for one PURCHASING CORPORATION 
ouse ddress Joe Goldberg, Room 167, Hotel 515-517 B iway, New York City, N. Y. 


Essex, Boston. 


INE WANTED—Good line for Chicago and 








vicinity. Will employ oo salesman if 
line is strong enough. Three years’ experience as We quick and pay highest cash price 
sales manager. Address B238, Boot and Shoe for and wholesale stocks of shoes er 
Recorder, 189 W. Madison St., Chicago. other merchandise. 

IDE LINE WANTED—Salesman with exten- Ae 

sive acquaintance calling on it coast shoe Bank and mercantile erence. 
trade, desires short non-conflicti side line on ret 
commission basis, with line children’s, misses’, BROOKLYN PURCHASING SYNDICATE 
women’s, medium price welts out of Boston. High FRANK WALKER, 











grade Come oe turns preferred. Addrers with full 610 Te yd 
pon, G. , 242 Powell St., San Francisco, Shean tnas "Willlneobens 
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WANTED TO PURCHASE MISCELLANEOUS Emerson Shoe Style Show 


T. R. Emerson Shoe Company, Inc., 











Pe NATIONAL 150 Duane Street, New York City, with 





SHOE factories at Brooklyn and Auburn, New 
PLATES York, have issued a cordial invitation 
to visiting merchants at the Ohio Shoe 


Dealers’ Convention to attend the 
Emerson Shoe Style Show. This show 
will be under the direction of H. S. 





3 sizes for all Shoes Kushins of the Emerson Company, Inc. 

We Buy for Cash cece, yd = of. and will be staged at the headquarters 

Manefactercre’, Jobbers’ end ate Some drawn of the Ohio Shoe Dealers’ Convention 

Retailers’ Surplus Stocks, Jobs, anon meanest. which is Hotel Deschler, Columbus, 
Mr. Retailer: Tell March 3, 4 and 5. 


NO QUANTITY TOO LARGE 
We also purehase entire stooks 


your repair man to 


put these heel Living models will demonstrate the 


























ag a. ae of Se, newest Spring merchandise of T.°R. 
goat seg Save is oe. in your jobber can’t Emerson Shoe Company, Inc. Com- 
We pay Highest Cash Value eT ynrre Us plete information will be available for 
Immediate deliv- the Easter business of the visiting shoe 
VAN PRAAG & CO. mmediate deli Faster 
Shoe Dept., Martin Posner, Manager merchants. 
NATION. SHOE 
587 Broadway, New York, N. Y. PLATE Gc. CO 
Telephone 2248-2249 Spring aa a 
Cleveland, 0. MISCELLANEOUS 














Metal Shoe Fitting Stools 


And Floor 
Mirrors 





Highest Cash Prices Paid 


for entire shoe stocks. We also 
buy your surplus or slow sellers. 
Quantities no object. Retail or 
wholesale. Short term leases 
taken off your hands. 
ire or Phone us 
Correspondence Confidential 
tablished 1890 


GLAUBERG & CO. 
401 Broadway, New York 


N. Y. 
Phone Canal 4119 
We also purchase clothing, 
hats, furnishing goods, etc. 






[] 


every inch of wall space by making 
po oe meeps ee 





, yu 


vt \ Mh 











No. 141 


cWitite ter The Chicago 
Pree Wire Chair Co. 


621 N. LA SALLE STREET, 
CHICAGO, ILLINOIS 


Bicycle 








CASH PAID 


fer shee steres er surplus stocks ef shee: 
merchandise. 














Max Kalter Mercantile Co. 
591 ee a New York City 
one Spring 45 









































73 
Wanted at Once i 
MISCELLANEOUS ee Se —— 
Monetestocent, Bantiees or Sur- in many 
Milbradt Rolli plus Stocks o styles and 
Sup lela | SHOES | vee 
mien 0, ine iting No eee ou Short shelvin 
will enable you te get GLOBE MDSE. CO. giving full de 
pay Ted TO Le Indianapolis, Ind. meee gee 
shelving and help the ap- New York Office The e 
Beirecs” of hy 23 Lispenard St., New York City Stop Ladder 
onl a=: 2 Merchandise of All Kinds Purchased BE fs Randpss 
Write for our latest ca ’ | 
yoy Bk FO T. W. GODSOR, Pre FURNITURE 
fixtures. ‘ F. BE. JONES, Tree a, 
Milbradt for 
Manufacturing Co. eae ae COMPANY Catalog 
“om MAT KID ai 
St. Louis, Me. COLORS The C. F. Streit Mfg. Co. 
95 South Street. Boston 1047 Kenner St., Cincinnati, 0. ~ 
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THE RECORDER CREED: Getting More Shoes Sold mighate not only “more” but “right’’; cold for the ri 
the right wearer, in the right ae. aan. the right — ~ at the right o—_. This is the T+ —_ 
shoe merchants. The chief p e *“*Boot and Shoe Recorder” is to elp solve it; for t 

the ent yo beg ‘allied industries relating to shoes and leather; their puodnathee and distribution 


which depends the progress of 
Annual subscription in United States, $3.50; per copy, 25 cents. Canadian, $5.00. Foreign, $7.50 
Member of Audit Bureau of Circulations 


Member of the Associated Business Papers, Inc. Member of the Root Newspaper Ass'n 





Each issue copyrighted by the Boot and Shoe Recorder Publishing Co 
ISSUED EVERY SATURDAY AT 207 SOUTH STREET, BOSTON, MASS., U. S. A. 


Entered at the Post Office, Boston, Mass., as second-¢lass matie: 








Index to “Where to Buy’’ 


BOOTS AND SHOES 


A. B. Shoe Co., Chicago, Ul 

Adams, F. E., Shoe Co., Haverhill, Mass. . 
Allen, Foster, Brid eo Co., Inc., Lynn, Mass.. 
Allied Shoe Co., Newburyport, 

Arnold, M. N., Shoe Co., No. "Eiteaen, 


Mass. 
Athletic Shoe Co., Chicago, IIl.. 
Ault-Williamson Shoe Co., Auburn, “Me.. 
Bacon-Rollins Co., Lynn, ‘Mass.. 
Bancroft-Walker ¢ ‘o., Haverhill, Mass.. 
Bass, —, H., Shoe Co., Wilton, Me.. 
Bates, A. J., Co., Webster, Mass... 
Berlow, Elias, New P ney City 
Berry, "A. H., Shoe Co., Auburn, Me. 
Blum Shoe Mfg. Co., Dansville, N.Y 
Bluestein Bros., Boston 
Boardman Shoe Co., Boston, Mass 
Brown Shoe Co., St. Louis, Mo.. 
Cambridge Rubber Co., Cambridge, “Mass. . 
Cc — & Alden Co., (Campello) Brockton, 
4th Cover 

Cine = > Wibads. & Son, Inc., E. Weymouth, 

EEE ELST Ft ee 
( Soncord Shoe C a, ae — City 
Cotter Shoe Co., ‘ 
Crossett, Lewis ot - NS “Abin on Mass.. 
Cushman & Hebert, Haverhill, ' 
Dalton Co., Broc kton, Mass.. 
a mony | Shoe ¢ ‘o., New York C ity.. 
Dodge. D., Shoe Co., Newburyport, i. 
Dee ine Feit Sige y Co., —* a 
Duane Shoe Co ew York 


City. 
ee, Val, Sons’ Co., The, Cincinnati, =” 


Ellen “Kendall Co., Kansas City, Mo 

E-Z Walk Mfg. Co., New York Cit 
Emery & Marshall c ‘o., Haverhill, 

Evans’ Son Co., L. B., "Wakefield, Mass. 
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(LABEL—COPYRIGHTED) 


A Brand New Line 


of Boys’ and Girls’ Welts and McKays 


Meeting a long-felt demand in the trade for 
a stylish, thorough-made, all leather shoe. 





WATCH THIS PAGE 
EVERY WEEK FOR THE 
FULL STORY OF PAHOCO 











PAHOCO Boys’ and Girls’ Shoes are manufactured 


according to our own exclusive, controlled specifications, 
and we are sole distributors for these shoes. 


Parker, Holmes & Company 


“The House That Helps’’ 


2} Boston, Mass. 






























IN KANGAROO 


ALL KANGAROO SHOES “MADE BY ARNOLD” 
' ARE MADE OF GENUINE KANGAROO LEATHER 
















' O animal furnishes to mankind a leather excelling 
‘ Kangaroo. This leather’s texture is of Sa srg 
' fineness. A natural grain enhances its beauty 





|) ‘Takes a most brilliant polish. The velvety softness of 
i} Kangaroo to the feet has long made it popular with 
/ men and women to whom comfort was the 
)] supreme virtue. 

" Armold’s “Glove Grip” shoes of Kangaroo 
)} mark-a decided step forward in the use of 
"] Kangaroo leather for shoemaking. They are 
| perfectly modish—in absolute harmony with 
] the most advanced footwear fashions. In ex- 
clusive stores they are classified as “best sellers.” 


“Glove Grip” shoes of Kangaroo afford opportunities for busi- 
ness which mean extra dollars profit and many new friends 
for your store. The superior fitting features 
of all “‘Glove Grip” shoes increase merchandi- 


sing value but not cost. 


IN STOCK 


S. 466—Panama Toe, Men’s Glove 
Grip College Oxford, Glazed Kan- 
garoo. 8-8 medium heel. Sizes A 
B. 7to 11;C,D,E,5toll. Price 
$6.40 




























S. 702—Vogue Toe, Ladies’ Circular 
Oxford, Glazed Kangaroo, Plain Toe, 
14-8 heel. Sizes AAA, 5 to 9; AA, 4 
to 9; A, 3 to 8; B, C, 2% to 8. 
Price, $5.75. 


NEW SPRING 
AND SUMMER 
CATALOGUE IS 
READY. SEND FOR 
COPY. 


M.N.ARNOLD SHOE CO. 


NORTH ABINGTON, MASSACHUSETTS 






















4 styles of Glazed Kangaroo shoes for men and 2 for women in stock 
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Genuine enthusiasm from the 
sales staff often gives proof 
of the high quality of the 
product. 


quietly the real enthusiasm for Standard Kid 

that our own salesmen display—not only in 
interviews with customers but in the privacy of our 
offices and stock rooms. 


Fr icy the el we take pleasure in observing 


You who sell, or may sell, shoes made of Standard 
Kid may well take note of this, too. Men as prac- 
tical as leather salesmen do not enthuse without 
cause or indulge in mere sentimentalities. 


Our staff know the high quality and merchandise 
value of Standard Kid. They know how well it 
stands comparisons. They would buy it themselves 
if they were shoemakers ! 


STANDARD KID MEG. CO. 


MANUFACTURERS OF BLACK AND COLORED GLAZED KID AND PATENT KID 
207 SOUTH STREET, BOSTON, MASS., U. S. A. 
NEW YORK OFFICE, 610 TRIBUNE BLDG. 


Factory, Wilmington, Del. 


AGENCIES 
CHAS. A. BRADY, ROCHESTER, N. Y. F. W. BAILEY & CO., ST. LOUIS, MO. 
I. LOUIS POPPER, CINCINNATI, OHIO. GEO. A. McGAW, CHICAGO, ILL, 





) STANDARD 
KID | 


GUARANTEED SELECTIONS 
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A Perfect Dressing 
for Every Shoe” 





aan 
“EAGLE BRAND” 








RENOWN 


“EAGLE BRAND” Polishes 


always meet with instant favor. 


‘‘A Perfect Dressing for Every 
Shoe’’ is a slogan that has carried the 
“EAGLE BRAND” line through 


popular favor throughout the country. 
Every shoe merchant should add this 
fine line of profitable selling polishes 
to his stock. 





| The American Shoe Polish Company 
CHICAGO, U. S. A. 
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New Models 
in the Fall Line 


HE THOMPSON SHOE will successfully stand the 
most careful examination for in-built serviceability, 
Outwardly it will pass approved by the keenest 

judges of footwear workmanship. Every dealer handling 
“The Thompson Shoe” has a strong throughout proposi- 
tion. Among our new lasts for Fall can be seen “Thomp- 
son’s Ace’—a style most deserving of so distinguished a 
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title. ‘““Thompson’s Bratt” is another that merits recogni- 
tion. Both are men’s models that will get you. 


Companion creations are ““Thompson’s Mitzi” and ““Thomp- 
son’s Vassar’ for women. Salesmen now on their territor y 
will be glad to show these and others in this interesting lin e. 





HOMPSON BROS. IN(- 
MEN’S FINE SHOEMAKERS 


BROCKTON 


NEW YORK BOSTON CHICAGO 
1017 Flatiron Building 207 Essex Street 35 South Dearborn St. 


Address all Communications to Brockton (Campello) Mass. 


~ 
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POLAR:KLOTH 


chen 
: Manufactured Exclusively ae us 
with Quality the only consideration: 
inthe entire manufacturing process: 
FINE FACE 


THOMAS, LAKE & WHITO 


103 BEDFORD $T., BOSTON 


THE WHITE SHOE CLOTH PAR EXCELLENCE 

















You Should Lay Plans, for a 
Heavy Felt Season © 


With the prevailing high cost of leather slippers 
the growing tendency of the public has been to 
select high-grade felt merchandise. The publie 
is being educated in the wisdom of selecting felt, 
not only from the money-saving standpoint but 
also because of the utility and comfort features 
available. As a consequence the demand for 
Cosy Toes Feltwear is increasing with such 
bounds that factory production has been barely 
able to meet the sales pace. 


We advise placing your entire order at the time 
our salesman calls with the full line of samples. 


This will insure prompt 100% delivery. If you 
have not received our representative’s “arrive 


card” notify us. | 5 
gsr 


FELTWEAR 


STANDARD FELT COMPANY 


GENERAL OFFICES AND FACTORIES 
WEST ALHAMBRA, CALIFORNIA. 


New York Chicago San Francisco 
117 East 23rd St. 404 So. Fifth Ave. 417 Market St. 
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The logical leather to use as a 
substitute for Smooth Black Calf 
in men’s and women’s fine shoes. 
Unexcelled cutting qualities, good 
flanks. A fine break, good finish 
and mellow feel assure you of a 
shoe with a Calf appearance. 


Fred Rueping Leather Company 


Fond du Lac, Wisconsin 


. —BRANCHES— 
Boston Cincinnati Milwaukee St. Louis 
"New York Chicago San Francisco Montreal 
Northampton, Eng. 
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High Grade Hand Turned 
Full Louis Covered Heels 


* High Grade Goodyear 
Welts; Military Heels 


High Grade Flexible 
McKays, Military Heels 


SEND FOR 
OUR 
FOLDER- 
CATALOG 
with 
COMPLETE 
SPRING 
STYLES 


High Grade Goodyear 
Welts, Military Heels 


HIQUOUVEOUNSEOUUTUGUUAGU LA ALES 


IN STOCK 
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For Immediate Shipment 


No. 1023 Black Kid Oxford. . .$3.75 
1024 Havana Brown Kid 
INES <x wieame nies 4.25 Sizes 
1021 Black Kid Pump... 3.50- 1 
1022 Brown Kid Pump... 3.85 274 to 8 


Widths 
No. 1005 Russia Calf Oxford, 


Wing Tip........ . $4.00 
1020 Black Kid, Straight 


1003 Havana Brown Kid, 
Straight Tip...... 4.00 

1001 Gun Metal Calf, 
Straight Tip...... 3.75 


No. 1053 Havana Brown Kid, 
Straight Tip...... $3.75 
1052 Black Kid, Wing 


All Goods 
F. O. B. 


No. 3000 Mahogany Calf. ... .$5.75 Boston 
3004 Mahogany Side..... 5.00 
3003 Mahogany Calf 

Vamp, Brown Terms — 
Buck Top........ 5.75 Net, 30 Days 
3001 Russia Veal Vamp, 
Sand Cloth Top.. 4.00 


ROGERS BROS. SHOE. CO. 


“The House of Smart Shoe Novelties” 


}.119 LINCOLN ST., BOSTON (a) 
135 BUSH ST., SAN FRANCISCO 





IANA 





























10 











SUI UNHAVUAVACHALHAATHANANHAHTTNL J UNtonS¥Astam 





PEDTOUCOUVTOTTTUTTV OA 


a7 
WORKERS UNION TH E 


BOOT AND SHOE RECORDER 


UNIO (AM 


Factory 

















unon ir UNION 
factory STAMP ry 


One stamp and one alone marks the Union Made 
shoe—the shoe demanded by the union man and 
his family—the shoe distinguished by excellence of 
workmanship and fair working conditions—The 
Stamp of the Boot and Shoe Workers’ Union. 


To retailers who desire increased business for 1919, 
the Union Stamp shoe is an essential asset. 


Write to us today and we will send you a complete 
list of manufacturers producing Union Stamp 


footwear. 


Boot and Shoe 
Workers’ Union 


Affiliated with the 
American Federation of Labor 


246 Summer St., Boston 


JOHN F. TOBIN - General President 
CHAS. L. BAINE, General Sec’y-Treasurer 


March 8, 1919 
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20-39—Tyrian Tuxedo Bal. Grey Kid 20-37—Mahogany Calf Bal. Buck 
top. Wing tip perforated. Win- top. Wellington Last. Single Sole. 
chester Last. Single Sole. 


NE of the most successful firms in Brockton, Mass. is The Dalton Co., 

Inc. The business has shown a decided increase each season since the 

start. The policy of our concern, of making good shoes, has been the 

factor responsible for the good business done. ‘This season’s samples are 
an indication that we will retain old customers and interest a number of 
new ones. In spite of the high costs of materials and labor costs, records 
show steady increase in demand for The “Dalton” Shoe. The progressive 
retailers realize that dependable shoes count not only in securing the cus- 
tomer at first, but in retaining him, so that he returns for the next pair. It 
is when the customer comes in, takes off the old pair of “Dalton” shoes and 
asks for another pair like them that the value of “Dalton” shoes is vindicated. 


The Following Salesmen Are Showing Dalton’s 


GEORGE S. DYER, New York City & E. B. SLOCUM, Wisconsin, Michigan, GEORGE J. LOVELEY, New England. 
State & Northern New ame: Minnesota & Chi , Til. Cc. P. HERRMANN, Pacific Coast States 
HARRY M. HAMILTON, estern J. A. WARRENDER, Ohio & Indiana. west of Denver. 
Penn. and large cities of the South. GEORGE W. MANSON, Jr., Missouri, W. K. HOPLU, South Atlantic States. 
F. H. FOSS, Penn. & West Va. Kansas, Oklahoma & Arkansas. C. F. BRASTOW, Iowa & Illinois. 


The Dalton Company, Inc. 


Men’s Fine Shoes 
BROCKTON, MASSACHUSETTS 


BOSTON NEW YORK CHICAGO 
183 Easex Street 651 Marbridge Building 1415 Great Northern Bldg. 
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A RESALE DEPENDS MUCH ON. 
HOW LONG A SHOE LASTS 
AND HOW WELL IT LOOKS 


AND FEELS THE LAST WEEK 
OF SERVICE. 










Loxsol keeps the shoe shape. 


It does not spread. 







Loxsol does not become wet. 


Loxsol does not become dry and hard. 







It wears longer under normal conditions of wet and dry. 


It is more comfortable. 







It is better than leather. 







It is not rubbery. 














H. E. LOCKE & CO,, INC. 





ag eg 99 Chauncy Street oe 
New York Boston, Mass. Rochester 





Philadelphia 
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NUBUCK 


Reg. U. S. Pat. Off. 


OI Se Sao) 


RADE NEWS: “There may not be 


enough suedes to go around.” 


er Wo a ee eo 
mapee pug ems pares 


“Next Fall will see a wide range of 


shades used in women’s shoes.” 


S225. 2852252 
— nummatean 


Under the circumstances, what sug- 


SESS SS SS 


gestion can possibly be more fitting than 
this: 


Place your orders early, and be sure to 
specify the genuine Nubuck, originated 


and tanned exclusively by 


A. C. Lawrence Leather Co. 
161 South Street, Boston, Mass. 


New York, Chicago, St. Louis, Cincinnati, 
Rochester: Gloversville 
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A Vital Point in Selling 








The Stone Shoe Company, 312 Euclid Avenue, Cleveland, Ohio, writes The Goodyear 


Neal 


Tire and Rubber Company, Akron, Ohio, as follows: 


Gentlemen: 

We have used a great many shoes 
with Neolin Soles in our several shoe: 
departments, and have found them very satis- 
factory. Our larger sale is in the Men's and 
Boys' Department, but we aiso carry large 
stocks for Women, Misses and Children. It ° 
is our experience that Neolin Soles wear 
better than leather in the same priced foot- 
wear, and we find a steady increase in our 
Neolin-soled shoe trade that can be due to 
nothing else than satisfied customers. 


One of the things which has resulted 
in our success with Neolin Soles is a firm 
belief in backing up the intensive advertis- 
ing which Goodyear has done in marketing 
them. We feature Neolin Soles in our windows 
from time to time, and our sales force is 
posted regarding them, so they can intelli- 
gently answer questions from customers. 

We believe this is a vital point in selling 
a new material. 
Yours very truly, 
The Stone Shoe Company 


E. A. Clark, Sec'y 


Aggressive merchandising and aggressive selling is 
behind volume of business, quick turn-overs, and sat- 
isfactory profits in every retail business. The mer- 
chant who does not insist on the active pushing of 
sales on his NeGlin-soled shoes is not only doing his 


Nedlin-soled stock an injustice, but he is losing the 
opportunity to increase his percentage of profit on the 
capital invested in these lines. 


The Goodyear Tire & Rubber Company, Akron, Ohio 


in Soles 





Trade Mark Reg. U. S. Pat. Off. 
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Your Foresight Now Will More 


Than Repay You Next Summer 


~~ [But Don't Delay or This Unusual 
White Kid May Not Be Here 


New 
Castle 
Cid 


UT ofjour limited supply of 
selected raw skins we have 
set aside a quota exactly 

suitable for making the finest white 


NEW CASTLE KID. 


You merchants and manufacturers 
who well know the difference be- 
tween real white kid and the harsh, 
brittle, unnaturally whitened stock 
that’s been lately offered you, will 
welcome this chance to get some 
really choice white kid. 


White Kid shoes made from this 
stock will command a price next 
season that will more than repay 
your foresight in getting in touch 
with us now. 

Once more, however, we wish to 
emphasize the fact that the supply 
is limited. 

Already the original amount has 


been depleted. 


Color 1 (Havana Brown) 
remains the favorite shade 


New Castle Leather Company 





New York City 


Boston 
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18-FT. GOODYEAR snox ey: OUTFIT 
OVER 
$3 00,000,000; 
A YEAR | 
is said to be the volume of the shoe repairing 


business of the United States. 
ARE YOU GETTING YOUR SHARE OF IT? 


If not, let us talk over with you the possibil- 
ities of a repair department. You will be 
interested to know what others are doing. 





BOSTON, MASSACHUSETTS 


United Shoe Repairing Machine Company : 
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“RN TIB 
COUNTERS 


THREE STYLES OF “HORN 
FIBRE” COUNTERS SHOW- 
ING HOW THEY ARE ADAPT- 
=}§ ED TO DIFFERENT TYPES 


OF SHOES. le | 



































This model is used on a 
woman’s high heel oxford. 
Study the length and the 
tapering lines necessary where 
the weight of the foot is 
thrown forward. 






This model is used on a man’s 
oxford. Note the height and 
snug fit of heel lines. The 
thin scarf gives a smooth fin- 
ish to the shoe at the top of 
the counter. 





A model designed especially 
for a woman’s dress boot 
carrying a military heel. This 
model like others is based on 
the study of hundreds of 
lasts. 


FIRST WITH THE IDEA, FIRST IN QUALITY, FIRST IN GUARANTEED SERVICE 


ROGERS FIBRE COMPANY 


MOUSAM DIVISION 
121 BEACH STREET~— BOSTON, MASS. 


PHILADELPHIA CINCINNATI | ST. LOUIS 
WILKINSON & REGER JOHN C.RUPP CO. DENNETT & PRINCE | 
} ° 
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' Phe Sole that Has Made White 
Soles Staple 


AUGHAN'S IVORY has 








a 








contributed more to the 
popularity of white shoes 
than any other material. 









(‘2 22) 
(i a 
a 


It has given a smartness to 
white footwear that lasts as 
long as the shoe wears. 

White clear through—its edge is 
its own and requiring no paint 
to match the rest of the shoe 
<annot crack or peel. 

For dress, street or sport wear 
VAUGHAN'S IVORY is good to 
look at—feels well and wears 
well— 

and costs no more than other good 
sole leather. 


Geouds > Cc. Vaughan 
Tanneries at 
Peabody, Mass. 
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CABLE ADDRESS “PEJASHU” 


PJ. Harney Shoe Gompany 


ensiias tooet eMANUFAGTURERS 


195 ESSEX ST. 





628 MARBRIDCE BUILDING 
BROADWAY AND 34TH. STREET 


February 7, 1919. 


The Dayton Co. 
Nicollet Avenue, 


NEW YORK OFFICE, LYNN, MASS., U.S: A: 


3 


Minneapolis, Minn. 
ATTENTION:-MR. CHARLES KILBOURN 


Gentlemen: 


y 
It is to your advantage to read this letter thru care- | 
fully then come to a decision as to whether we are giv- 
ing you something that the other manufacturer is not; 
namely, insurance on the shoes which we sell you. 


Our motto is ‘‘THE SHOES YOU ORDER ARE THE SHOES YOU 

Ge, *? 

Before inputting your volume business we send you 

one half pair of each shoe you are interested in, show- 3 
ing what we can equal in case lots. -You approve by lin- 

. ing number this one half pair and retain it in your pos- 
session in order that you may measure case goods to the f 
sample when you receive quantities on same. If they are 
not up to the sample, we take them back, passing credit 
to your account for the full amount. In this way we are 
insuring you against poor merchandise, and would say as 
to our success in this project that three quarters of 
our accounts are now closed by Trade Acceptance, which 
is proof conclusive that our system must be convincing 
buyers throughout the country that we are at least step- 
ping in the right direction. 





The best proof we have of the success. of this system is 
to take you personally thru our factory and show you the 
plan in operation. We would be very pleased to talk 
over this proposition with you, either in your city or 
here in Lynn at your convenience. 


Yours very truly, 


“pftereg" final, 


f 
Arete 
LL. LC Sales Mgr, 


“HE SHOES YOU ORDER ARE THE SHOES YOU GET 





80 A<PLeCL O,,%9 Qngeles QL 
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EDUCATOR 


Distributors 





The more 
— DUCATORS 
you sell 


the more 
FE DUCATORS 
you sell 


Rice & Hutchins, Inc. 
20 High St., Boston, U.S. A. 
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